Late  one  night,  this  Qironicle  editor 
dreamed  up  “ITie  Year  of  the  Reader” 

Six  months  later,  Congress  enacted  it  into  law. 


Today,  Americans  are  partiapating  in  a  bold  dream 
tc  increase  literacy  and  reading  levels  among  people  of 
all  ages. 

It’s  called  “The  Year  of  the  Reader.” 


Ariz.  governor’s 
feud  with  the 
media  heats  up 
(See  page  9) 


Exec  says  UPl 
overpaid  miiiions 
on  fauity  biiis 
(See  page  10) 


The  hlack  press 
ceiebrates  its 
160th  birthday 
(See  page  14) 


Scores  of  national  organizations,  such  as  the  American 
Library  Association,  the  American  Booksellers  Associ 
ation  and  the  American  Society  of  Newspaper  Editors, 
plus  hundreds  of  local  groups,  have  endorsed  the  program 
and  are  sponsoring  activities  to  make  reading  more  a  part 
of  everyone’s  life. 

And  it’s  all  happening  because  one  woman,  one  night, 
decided  to  do  something  about  the  erosion  of  literacy 
in  America. 

Phtricia  Holt,  book  editor  of  the  San  Francisco  Chronicle. 

^an  ^ranrisfo  Cljroniclr 

Great  people  make  a  great  paper. 


Bob  Barton  and  other  staff  members  at  the  New 
Haven  Register  look  to  The  AP  Stylebook  and  Libel 
Manual  as  the  bedrock  of  their  own  newspaper  style. 
Among  the  reasons: 

“Uniformity  of  style,  of  course.  And  the  AP  book  has 
a  lot  of  useful  information.  It  often  saves  a  trip  to  the 
encyclopedia.” 

Barton  is  newsroom  training  officer  at  the  Register, 
and  he’s  deeply  involved  in  updating  the  paper's  own 
stylebook.  Much  of  it  is  built  on  the  foundation  of 
The  AP  Stylebook.  “Probably  96%  of  all  style  matters 
conform  to  AP  style,”  he  says. 

The  AP  Stylebook  is  used  daily  on  the  Register’s 
copy  desk,  and  all  150  editorial  employees  use  it  on  a 
case-by-case  basis.  That’s  typical  for  this  newsroom 
classic,  which  has  had  sales  of  about  700,000  since 
its  modern  format  was  introduced  in  1977.  It’s  become 
the  standard  for  newspapers  and  other  media  and  in 
college  classrooms  all  over  the  country. 

“What  I  especially  like  about  the  new  edition  is  that 
punctuation  is  in  a  separate  section,  so  it’s  easy  to 
look  up  the  various  rules  of  use,”  says  Barton. 


Associated  Press 

Quality.  Commitment. 


The  new  edition  also  has  a  dictionary  of  computer 
terms,  new  entries  about  how  to  refer  to  handicapped 
people,  about  religion,  science,  weather,  and  many 
more.  There  are  156,000  words,  all  devoted  to  helping 
editors  and  writers  practice  their  craft  with  accuracy 
and  clarity. 

If  language  is  a  part  of  your  business,  then  The. 

AP  Stylebook  and  Libel  Manual  should  be  in  your 
working  library.  Order  it  through  AP  Newsfeatures, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020, 

(212)  621-1821. 


Bob  Barton,  New  Haven  Register. 
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There'S  no  place  like 

Enpiand 

FOR  ATTRACTING  1987  VACATIONERS 
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Vacationland,  U.S.A.:  Better  than  ever  this  year 

Tourism  has  long  been  one  of  the  top  industries  in  each  of  our 
six  states.  This  year  with  European  travel  limited  due  to  the 
decreased  value  of  the  dollar,  New  England  vacation  spots 
are  likely  to  be  full  to  overflowing  all  summer  long.  Inquiries 
and  bookings  are  running  far  ahead  of  other  years. 

New  England  pleasures  for  every  taste  and  purse 

Camp  in  the  woods  or  spend  a  week  on  a  windjammer.  Hike 
in  New  Hampshire,  bike  in  Vermont.  Enjoy  luxurious  leisure 
and  haute  cuisine  in  an  elegant  hotel  or  stuff  yourself  at  a 
village  clambake.  Swim,  sail,  go  antiquing,  shoot  the  rapids, 
visit  museums,  play  golf  or  tennis,  or  just  sit  on  a  porch  and 
rock. 

Get  your  share  of  these  annual  vacation  dollars 

Housing,  feeding  and  amusing  thousands  of  visitors  puts 
their  hosts  in  a  high  income  bracket,  pushing  New  England 
retail  sales  far  ahead  of  most  U.S.  regions.  Promote  your 
products  in  that  best-selling  advertising  medium — the  local 
New  England  daily  newspaper. 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHl’c  I  S 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  ('- 
The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 


(*•) 


The  Times-Argus  (Barre-Montpelier)  (E&S)  ^  ^ 

Burlington  Free  Press  (M&S)  rV*; «». 

Rutland  Herald  (M&S)  ^  ^ 
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Editorial  workshop 

By  Roy  H.  Copperud 


JULY 

9-11— Virginia  Press  Association,  Annual  Meeting,  Williamsburg. 

12-15 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hotel  del  Coronado,  San  Diego. 

14- 15— Wisconsin  Newspaper  Association,  Summer  Meeting,  Green  Lake. 

17- 19— Alabama  Press  Association,  Summer  Convention,  Gulf  Shore. 

19- 21 — Texas  Daily  Newspaper  Association,  Summer  Meeting,  South  Padre 

Island. 

20- 26 — New  England  Society  of  Newspaper  Editors/Union  of  Soviet  Socialist 

Republics  Editors  Conference,  Middlebury  College,  Breadloaf  Cam¬ 
pus,  Vt. 

AUGUST 

2-5 — Southern  Newspaper  Advertising  &  Marketing  Executives,  Sales 
Conference,  Hyatt  Riverfront  Hotel,  Savannah. 

9-13 — Newspaper  Association  Managers,  Annual  Convention,  Durango, 
Col. 

15- 20— 36th  Semi-Annual  Newspaper  Advertising  Co-oo  Network  Confer¬ 

ence  and  Workshop,  Hyatt  Regency,  Buffalo,  N.Y. 

18- 23 — National  Association  of  Black  Journalists,  Inter-Continental  Hotel, 

Miami. 

20- 22— West  Virginia  Press  Association,  Annual  Convention,  Wheeling. 

SEPTEMBER 

15-18— Associated  Press  Managing  Editors  Conference,  Westin  Hotel, 
Seattle,  Wash. 

18- 20 — Foundation  for  American  Communications,  Journalism  Conference: 

Hard  Choices  —  Economics  and  Social  Policy,  Stouffer  Westchester 
Hotel,  White  Plains,  N.Y. 

22- 25 — National  Conference  of  Editorial  Writers,  Pan  Pacific  Hotel,  Van¬ 

couver,  B.C. 

24- 26— Western  Newspaper  Production  Conference,  Western  Bay  Shore 

Hotel,  Vancouver,  B.C. 

30-10/2 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 
tion,  Hilton  Lackawanna  Station,  Scranton. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel,  F’ortland,  Ore. 

Seminars!  Workshops!  Clinics 

JULY 

12-15 — American  Press  Institute,  Regional  Reporters  Workshop,  Kellogg 
West  Conference  Center,  Pomona,  Calif. 

12-15 — American  Press  Institute,  Regional  Reporters  Workshop,  Harley 
Hotel,  Columbus,  Ohio. 

12- 16— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar, 

Columbia  University,  New  York  City. 

19- 29 — The  Poynter  Institute  for  Media  Studies,  Management  Center;  Fel¬ 

lowship  Program  for  Journalism  Instructors,  St.  Petersburg. 

21- 23— ICMA  Circulation  Sales  Promotion  Seminar,  The  Peabody,  Mem¬ 

phis. 

AUGUST 

9-12 — SNPA  Foundation  Seminar,  Newsroom  Management,  Montgomery 
(Ala.)  Journal/Advertiser. 

23- 26 — SNPA  Foundation  Seminar,  The  City  Editor's  Job,  Nashville  Banner. 
30-9/2— American  Press  Institute,  Regional  Reporters  Workshop,  Desmond 

Americana  Hotel,  Albany,  N.Y. 

SEPTEMBER 

13- 15— SNPA  Workshop  for  Smaller  Newspapers,  Windsor  Court,  New 

Orleans,  La. 

20- 23 — American  Press  Institute,  Regional  Reporters  Workshop,  Sheraton 

Hotel  at  St.  John's  Place,  Jacksonville,  Fla. 

20-25 — American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

25- 30 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
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Where  Credit  Is  Due  No.  646 

How  sheeplike  we  are  in  maligning  some  of  the  great 
figures  of  history. 

For  example,  mention  Canute,  and  we  immediately 
think  of  a  crowned  idiot  wielding  a  broom  on  the  beach, 
confident  that  his  command  will  sweep  back  the  waves. 
Furthermore,  we  freely  invoke  his  name  to  sneer  at  some 
politician  who  overestimates  his  own  power. 

Canute,  known  as  “Canute  the  Great”  (c.  995-1035), 
King  of  Norway,  Denmark,  and  England,  was  in  fact  no 
idiot  but  rather  a  remarkably  able  monarch,  as  indicated 
by  the  tribute  appended  to  his  name.  He  did  make  the 
gesture  of  commanding  the  waves  at  the  seashore,  but 
only  to  demonstrate  to  sycophantic  lords  among  his 
retinue  that  they  overrated  his  powers.  According  to 
historians,  the  episode  was  first  related  by  Henry  of 
Huntington  about  1130. 

Then  take  Marie  Antoinette  —  was  she  indeed  the  cold- 
hearted  bitch  of  legend  who  said,  “Let  them  eat  cake,” 
when  told  the  poor  were  starving  for  want  of  bread?  Quite 
the  contrary,  historians  agree  that  during  the  bread  riots  of 
1788  “she  contributed  abundantly  from  her  own  purse  to 
public  relief,”  as  related  by  Will  and  Ariel  Durant  in 
Rousseau  and  Revolution. 

Sherlock  Holmes  is  assumed  by  nearly  everyone  to 
have  put  down  his  admiring  sidekick  habitually  with  the 
deprecating  “Elementary,  my  dear  Watson.”  If  1  am  not 
mistaken,  it  has  been  established  that  Holmes  never 
uttered  these  words  in  any  of  the  Conan  Doyle  stories. 

About  a  year  ago  1  wrote.  “Every  old  city  hall  reporter 
knows  that  table  means  —  or  did  —  to  postpone  for 
future  consideration  or  kill.  More  and  more  reporters  at 
international  conferences  are  using  table  to  mean  ‘place 
on  the  table  for  consideration,’  an  admissible  but  surely 
confusing  sense.”  This  brought  me  a  letter  from  Mike 
Revzin,  a  former  student  of  mine  and  now  Asia 
corres'’  lent  for  Radio  Free  Europe,  based  in  Hong 
Kong  lericans  seem  to  be  the  only  ones  who  use  table 

to  mea.  postpone,"  he  wrote.  “The  British,  Canadians, 
and  Australians  use  it  to  mean  ‘place  on  the  table  for 
consideration.’” 

1  would  add  to  this  that  Americans  are  apparently  taking 
up  the  British  meaning:  “Shultz  said,  ‘We  tabled  a  pro¬ 
posal,  and  the  Soviets  tabled  a  counterproposal.’” 

In  his  new  book  A  Word  or  Two  Before  You  Go,  Jacques 
Barzun  relates,  “Winston  Churchill  recounted  how  Allied 
leaders  nearly  came  to  blows  because  of  the  single  word 
table,  a  verb  which  to  the  Americans  meant  dismiss  from 
the  discussion,  whereas  to  the  English,  on  the  contrary,  it 
meant  put  on  the  agenda.” 

*  *  * 

Some  months  ago  1  protested  against  the  growing 
displacement  of  forthright  (straightforward,  frank, 
candid,  outgoing)  by  forthcoming,  which  used  to  mean 
just  approaching,  coming.  The  original  American 
Heritage  Dictionary  recognized  only  this  sense,  but  the 
subsequent  Second  College  Edition  gives  both,  indicating 
the  b  “  tardization  has  established  itself.  I  suspected  that 
tl  sense  might  have  come  from  Britain  but  the  Concise 
Oxj^  .  Dictionary  does  not  bear  this  out. 
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How  Creative  Data  Systems 
and  IBM  have  teamed  up 
to  bring  wimiing  business  solutions 
to  your  team 

1. Wt*  recojniize  that  one  solution  won’t  solve  every 
problem  you  may  have. 

Kveii  lli(tu{i;li  our  systems  are  staiularcli/.ed  and  developed  for  the  news- 
pa|)er  industry,  there  are  150  eontntl  files  that  give  eireulation.  ad¬ 
vertising  and  financial  executives  more  than  a  million  anrl  a  half  ofjtions 
for  their  s|)ecific  needs. 

2.  We  utilize  IBM  e(pii[>nient  for  its  compatiliility 
and  dependability. 

Kor  seven  years  Creative  Data  Systems  has  worked  clo.sely  with  IBM.  Our 
experience  has  affirmed  the  IBM  reputation  for  excellence.  As  a  result  of 
our  joint  effort,  we’re  in  a  position  to  offer  you  the  most  comprehensive 
systems  that  address  your  business  pnK-essiug  needs. 

3.  We  believe  you  slioidd  continue  receiving;  quality 
support  after  mstallation. 

The  meml)ers  of  your  team  receive  IkUIi  on-site  and  off-site  support  from 
our  team  in  the  form  of  compiiehensive  training  sessions.  Two  or  more 
Creative  Data  Sy.stetns'  staff  members  are  assigned  to  your  system;  they're 
familiar  with  even  frortion  of  your  system  —  incduding  all  specific'atious 
|)articular  to  your  operation. 

For  more  informatioil . . .  and  to  learn  why  more  than  400  U.S. 
newspapers  have  already  selected  Creative  Data  Systems,  call  or  write  tcnlay. 

CREAliVE  DAEA  ^V^EEm^ 

9300  W'  I  lOtb  Sireet.  Suite  150 
Overland  Park.  KS  66210 
Telephone:  {913)  451- K)l« 

An  IBM  value-a«l(le<l  reinarketer 

INi‘wspap«>r  software  professionals. 


Meriwether  to 
replace  Bernhard  at 
Detroit  Free  Press 

Heath  Meriwether,  most  recently 
the  executive  editor  of  the  Miami 
Herald,  was  named  (June  22)  execu¬ 
tive  director  of  the  Detroit  Free  Press, 
effective  July  1.  Both  are  Knight-Rid- 
der  papers. 

Meriwether,  43,  replaces  Kent 
Bernhard,  who  resigned  the  post  and 
was  named  consulting  editor  for  the 
chain. 

Bernhard,  44,  said  in  a  telephone 
interview  that  he  had  been  planning  to 
leave  the  top  newsroom  spot  for  some 
months  in  order  to  pursue  interests 
such  as  owning  a  paper  —  “I’m  fasci¬ 
nated  by  the  ownership  role,"  he 
said  —  or  editing  elsewhere,  or 
teaching. 

“What  I’m  really  seeking,  though, 
is  a  chance  after  23  years  in  this  busi¬ 
ness  to  take  a  deep  breath  and  say, 
‘Okay,  what  are  you  going  to  do 
when  you  grow  up?’  ’’ 

Bernhard  took  issue  with  published 
reports  that  tied  his  resignation 
directly  to  the  joint  operating  agree¬ 
ment  the  Free  Press  is  seeking  with 
the  Detroit  News. 

“I’m  not  philosophically  opposed 
to  a  JOA,”  he  said.  “1  think  they  have 
a  real  definite  place.  1  can  support  a 
JOA  in  Detroit." 

However,  he  said  the  JOA  “was 
not  an  occurrence  that  1  expected 
when  I  came  to  Detroit  two-and-a- 
half  years  ago”  and  that  it  would 
necessarily  upset  the  top  manage¬ 
ment  “team  effort"  he  particularly 
enjoyed  in  editing  a  metro  daily. 

Bernhard  previously  was  managing 
editor  and  then  editor  of  the  Charlotte 
(N.C.)  News  and  news  editor  of 
Knight-Ridder’s  Washington  bureau 
before  coming  to  the  Free  Press  as 
executive  editor  in  1985. 

As  consulting  editor,  the  chain 
said,  he  will  be  responsible  for  special 
projects  for  top  Knight-Ridder  man¬ 
agement. 

Meriwether  came  to  Knight-Ridder 
in  1970  when  he  joined  the  Miami 
Herald  as  a  general  assignment 
reporter. 

His  editing  career  began  in  1972  and 
included  posts  as  executive  city  edi¬ 
tor,  assistant  managing  editor^ews 
and  managing  editor.  In  1983  he  was 
named  executive  editor  of  the  Herald. 

As  executive  editor  of  the  Free 
Press,  he  will  direct  news,  features 
and  sports  coverage  with  a  staff  of 
300.  He  and  Free  Press  editor  Joe 
Stroud,  the  editor  responsible  for  the 
editorial  page,  will  report  to  publisher 
David  Lawrence. 
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We^re  writing  a  new  book 
on  how  to  increase  circuiation 
on  weekends,  it  is  yours  free. 


But  were  willing  to  share  these  ideas  with  those  newspapers  who  are  not 
yet  carrying  USA  Weekend  magazine  because  v./e  want  you  to  know  what 
vou  miaht  be  missino. 


Just  write  us  or  fill  in  the  coupon.  We’ll  keep  your  manual  updated  as  new 
success  stories  are  written. 


Mail  to:  Ray  Gaulke 
President 

USA  Weekend  Magazine 
535  Madison  Avenue 
New  York,  New  York  10022 


□  Please  send  me  your  circulation  success 
manual. 

□  SenH  me  your  circulation  manual  and 
update  me  on  USA  Weekend 


Send  to:  Name 


Newspapers  all  across  the  USA  have  been  increasing  circulation  by 
using  USA  Weekend  creatively.  We’ve  collected  the  best  of  these  circula¬ 
tion  success  stories  into  a  manual  which  we’re  sending  to  other 
newspapers  that  carry  USA  Weekend. 


T 
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Editor  &  Publisher 

THE  EOURTm  estate 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Merrrber 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo.  avg.  circulation  June  30,  1 986— 27,978 
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Fairness  doctrine 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


There  is  nothing  wrong  with  a  fairness  doctrine  for  broadcasters 
asking  that  they  present  divergent  opinions  on  controversial  issues 
and  air  the  news  without  bias.  That  is  no  different  than  various  ethics 
codes  observed  by  newspaper  editors.  It  is  government  regulation 
and  enforcement  that  is  wrong  whether  it  be  applied  to  broadcasting 
or  the  printed  word. 

President  Reagan  realized  this  when  he  vetoed  a  bill  which  would 
have  set  the  old  FCC  doctrine  in  legal  concrete.  He  said;  “In  any 
other  medium  besides  broadcasting,  such  federal  policing  of  the 
editorial  judgement  of  journalists  would  be  unthinkable.  History  has 
shown  that  the  dangers  of  an  overly  timid  and  biased  press  cannot  be 
averted  through  bureaucratic  regulation,  but  only  through  the  free¬ 
dom  and  competition  that  the  First  Amendment  sought  to 
guarantee.” 

Unfortunately,  some  senators  and  congressmen  haven’t  been 
listening  and  seem  intent  on  overriding  the  veto.  They  even  talk 
about  attaching  the  measure  to  another  bill,  in  the  event  they  can’t 
override  the  veto,  so  that  the  President  might  be  forced  to  accept  it. 

The  Hollings-Dingell  bill  is  a  threat  to  all  the  press.  The  American 
Society  of  Newspaper  Editors  realizes  this  and  has  been  in  the 
forefront  opposing  it.  Bureaucratic  control  over  the  journalistic  func¬ 
tion  in  one  medium  can  only  be  followed  by  attempts  to  extend  that 
control  to  other  media. 


Fiimiess  photography  and  pigeons 

An  important  part  of  the  script  at  the  Technical  Exposition  and 
Conference  of  the  American  Newspaper  Publishers  Association  in 
Las  Vegas  two  weeks  ago  was  about  filmless  photography.  One 
expert  said;  “The  day  is  not  far  off  when  news  pictures  will  not  be 
seen  on  paper  until  they  appear  in  the  newspaper.” 

Just  to  prove  that  old  methods  die  hard,  it  seems,  the  Jacksonville 
Journal  in  Florida  had  just  resorted  to  using  a  carrier  pigeon  to 
transport  film  over  a  Secret  Service  barricade  surrounding  President 
Reagan. 

We  don’t  doubt  the  experts  when  they  talk  in  such  blue  sky  terms 
about  the  future  of  photography  any  more  than  we  doubt  them  when 
they  talk  about  the  future  of  pagination  —  although  that  seems  to  be 
longer  in  coming  than  originally  forecast. 

It  seems  wise  to  reflect,  however,  that  for  want  of  a  horseshoe  nail 
the  battle  was  lost  and  for  the  lack  of  a  wire  or  radio  circuit  the  picture 
may  be  lost.  Don’t  throw  out  all  that  old  tried-and-true  equipment 
before  the  new  stuff  justifies  itself. 

There  is  little  doubt  that  newspaper  production  techniques  of  the 
future  will  bear  little  resemblance  to  those  of  today,  just  as  there  is 
very  little  resemblance  between  the  production  departments  of  to¬ 
day  and  those  of  20  years  ago.  We  continue  to  be  amazed  by  the 
resilience  of  newspaper  people  who  have  weathered  the  transition 
from  hot  lead,  galleys  of  type,  chases,  etc.,  to  word  processors  and 
camera-ready  copy. 

The  clock  will  never  be  turned  back  but  let’s  not  forget  etaoin 
shrdlu. 


with  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1,  1894;  Editor  &  Publisher,  June 
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Letters  to  the  Editor 


Disagrees  with  editor  on  AiDS  statements 


M.L.  Stein  quotes  John  Hollon, 
general  news  editor  of  the  Orange 
County  (Calif.)  Register,  as  saying 
that  the  paper  won't  report  that  a 
person  died  of  AIDS  unless  there  is 
“announced  medical  evidence” 
because  “if  we’re  not  absolutely  sure, 
we  shouldn’t  take  the  chance  of  slur¬ 
ring  someone’s  good  name  after 
they’re  gone.” 

I  have  no  quarrel  with  a  decision 
not  to  print  information  that  has  not 
been  appropriately  established. 
That’s  just  good  journalism,  but  I  am 
not  ready  to  accept  the  idea  that  a 
person  who  dies  of  AIDS  thereby 
relinquishes  his  good  name. 

That  idea  is  an  outgrowth  of 
another  unfortunate  media-promoted 
notion,  the  concept  that  AIDS  is  a 


Says  he  should 
have  been  contacted 

The  publisher  of  the  Boston  Phoe¬ 
nix  is  outraged  {E&P,  June  6)  that  the 
Boston  Herald  should  dare  to  criticize 
the  paper’s  free  distribution  of  con¬ 
doms.  The  condoms,  documented  by 
the  New  England  Journal  of  Medicine 
to  have  a  one  in  six  failure  rate,  were 
part  of  a  graphic  sex  guide  on  AIDS. 

The  Phoenix  accuses  the  Herald  of 
being  the  least  responsible  paper  in 
the  community  in  covering  AIDS. 
Had  anyone  from  Editor  &  Publisher 
bothered  to  contact  me,  I  would  have 
been  happy  to  tell  them  that  the  Her¬ 
ald  has  been  in  the  forefront  of  cover¬ 
ing  the  AIDS  crisis  in  this  community 
and  that  we  published  in  full  the  sur¬ 
geon  general’s  report  on  AIDS  just 
last  week.  As  a  result  of  this,  the 
Boston  School  Committee  has  con¬ 
tacted  us  for  6,000  reprints. 

1  leave  it  to  you  to  judge  which 
paper  is  the  most  responsible. 

Kenneth  A.  Chandler 

(Chandler  is  editor  of  the  Boston  Her¬ 
ald.) 

(Managing  editor’s  note:  In  preparing 
the  story,  E&P  contacted  the  olllce  of 
the  editor  of  the  Herald’s  editorial  page 
[which  criticized  the  Phoenix]  and  was 
told  he  was  on  vacation.  A  message  to 
respond  to  statements  by  the  Phoenix 
was  left  for  his  replacement.  E&P  also 
contacted  publisher  Pat  Purcell’s  office 
and  was  told  he  was  out  of  town.  Again 
a  message  was  left,  but  no  one  got  back 
to  E&P  before  it  went  to  press.) 


disease  of  “high  risk  groups,”  none  of 
which  are  universally  popular  in  our 
societ; 

Hardly  a  day  goes  by  that  some¬ 
where  in  the  media  there  is  not  a  refer¬ 
ence  to  “increasing  concern  that 
AIDS  is  spreading  into  the  general 
population.”  The  statement  carries 
with  it  the  thinly  veiled  implication 
that  there  was  no  need  for  concern  as 
long  as  only  “high  risk  groups”  were 
under  attack  by  the  virus. 

Add  to  this  the  Hollon  philosophy 
that  it’s  a  slur  on  your  good  name  to 
die  of  AIDS,  and  we  can  better  under- 


;  stand  why  even  the  first  lady  is  reluc- 
I  tant  to  lend  support  to  fund-raising 
I  against  AIDS. 

j  The  idea  that  AIDS  is  a  sin  rather 
I  than  the  product  of  a  virus  is  responsi- 
i  ble  for  turning  the  battle  against  AIDS 
i  into  a  medical  Vietnam,  with  a  battle 
i  plan  that  lacks  commitment  and  a 
public  that  is  less  than  wholly  sup¬ 
portive. 

Roy  Linubero 

(Lindberg  is  editor  of  the  Star 
Reporter  Newspapers,  Staten  Island, 
N.Y.) 


Says  c,  ')te  needs  to  be  clarified 


In  your  Ap  ’  4,  1987,  article 
entitled  “Colomb.an  journalists  seek 
U.  S.  cooperation,”  written  by  Ste¬ 
phen  F.  Jackson,  there  is  a  quote  of 
mine  concerning  the  problem  faced 
by  the  mass  media  in  Colombia  which 
1  wish  to  clarify. 

1  am  quoted  as  saying  that  1  refused 
to  have  my  photograph  taken  because 
I  feared  being  recognized.  The  quote 
puts  me  in  a  position  that  is  totally 
inaccu  'ate  and  contradicts  my  state¬ 
ments. 

The  article  said:  “During  the  inter¬ 
view,  Ferro  said  he  preferred  not  to 
have  this  photo  taken  and  published 
with  an  article.  'It  is  too  dangerous. 
They  probably  know  who  1  am,  but  1 
would  rather  not  have  my  picture 


made  available  to  them  [the  Colom¬ 
bian  drug  Mafia].’  ” 

Probably  because  Mr.  Jackson 
misinterpreted  my  statement  or  per¬ 
haps  because  he  lacks  a  historical 
knowledge  of  Colombia  and  of  the 
paper  for  which  I  work,  the  journalist, 
interested  in  trying  to  find  a  transi¬ 
tional  phrase,  decided  to  place  a 
quote  that  does  not  benefit  our  cause 
in  any  way,  and  echoes  what  more 
than  one  person  would  like  to  happen. 

In  addition,  and  with  the  end  of 
righting  this  wrong,  1  would  like  to  say 
that  my  words  —  even  though  trans¬ 
lated  inaccurately  —  responded  only 
to  the  desire  that  this  call  appear  as 
the  work  of  a  team  of  reporters,  and  of 
(Continued  on  page  35) 


Would  you  consult  a  decorator  who  once 
brought  his  client’s  new  sofa  on  the  plane 
with  him — as  carry-on  luggage? 

. . .  Millions  do. 

Other  pertinent  facts  about  the  resource-  \ 

ful,  award-winning  interior  designer  \  V  _ 

Carleton  Varney;  author  of  the  twice-weekly,  \  ^  jr.vrBI 

iiiustrated  home-decorating  advice  column  \  ' 

YOUR  FAMILY  DECORATOR:  \ 

THREE  COLORS  HE  WOUL.D  NEVER  DREAM  ,  \ 

OF  USING  TOGETHER:  Beige,  beige  and  beige.  ' 

FAVORITE  HOBBY:  Opening  his  own  designer  \ 

boutiques  on  lush  Caribbean  islands.  \  i  \  \ 

Editors:  For  a  FREE  copy  of  Carleton  Varney’s  best-selling  \  ^  '  \ 

book  Room-by-Room  Decorating  (Ballantine,  1984)  and  . \  y  \ 

a  FREE  month’s  trial  ofYOUR  FAMILY  DECORATOR,  \ 

call  Dan  Barber  at  800-972-3550  or  (212)  645-3000.  ‘ 
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Oldest  Surviving  Newspapers  in  the  U.S. 

among  major  metropolitan  area  dailies 
of  200,000- plus  circulation 

1764  The  Hartford  Courant  (Connecticut) 

1801  New  York  Post 

1829  The  Philadelphia  Inquirer 

1831  Detroit  Free  Press 

1832  The  Star-Ledger  (Newark,  NJ) 

1837  The  Times-Picayune 
1837  The  Sun  (Baltimore) 

1851  The  New  York  Times 

1872  The  Boston  Globe 

1881  Los  Angeles  Times 

Source:  American  Assoc,  of  Newspaper  Publishers 


Some  Things  Haven’t  Changed 

The  technology  of  journalism  has  changed  radically  since  we  first 
hit  the  streets  of  New  Orleans  back  in  1837. 

We’ve  changed,  too. 

But  our  most  basic  resources  are  still  the  same;  intelligence  and 
insight,  experience  and  understanding.  These  are  the  tools  we 
use  to  bring  a  world  of  complexities  into  sharper  focus  for  our 
readers.  They’re  the  same  tools  that  The  Times-Picayune 
journalist  have  always  relied  on:  people  like  William  Faulkner, 
0.  Henry,  and  Harold  Ross,  who  went  on  to  found  the  New 
Yorker. 

And  then,  of  course,  there’s  attitude.  On  the  principle  that  a 
newspaper  ought  to  be  open  to  that  which  is  new,  we  published 
America’s  first  political  cartoon,  and  Dorothy  Dix’s  personal 
advice  column  —  another  national  first.  We  were  also  the  first 
big  city  daily  to  have  a  female  publisher.  And  the  first  to  send  a 
war  correspondent  to  a  foreign  country. 

These  are  just  a  few  of  the  reasons  why  The  Times-Picayune 
is  the  sixth  oldest  surviving  newspaper  of  its  size  in  the  nation. 
We’ve  been  making  headlines  longer  than  The  New  York  Times. 
The  Boston  Globe  and  the  Los  Angeles  Times. 

Changing  With  The  Times 


■i  ,  .  .  \ . 
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Every  Saturday  since  1884 


Governor’s  aide  goads  newspapers 

Says  the  state's  smaller  papers  follow  the  ‘lead'  of  the  ‘establishment' 
Phoenix  dailies  which  are  ‘against'  the  governor;  news  execs  respond 


By  M.L.  Stein 

Arizona  Gov.  Evan  Mecham 
“wasn't  trying  to  handpick  anybody" 
for  news  coverage  of  his  controversial 
trip  to  Central  America  last  month, 
his  press  secretary  said. 

Moreover,  aide  Ron  Bellus 
asserted,  Mecham  bears  no  animosity 
to  the  state  press  generally,  only  the 
Arizona  Republic  and  Phoenix 
Gazette. 

Bellus  was  replying  to  statements 
by  news  executives  that  he  tried  to 
manage  the  news  by  personally 
selecting  reporters  to  accompany  him 
on  a  Central  American  fact-finding 
trip  (E&P,  June  13).  Two  newspaper¬ 
men  and  three  broadcast  journalists 
went  along  on  Mecham's  five-day 
visit  on  an  Air  National  Guard  plane. 

The  press  secretary,  who  initially 
did  not  return  E&P  phone  calls, 
responded  to  charges  that  the 
conservative  Republican  governor 
had  high-handedly  decided  who 
would  cover  him  on  the  trip.  Bellus 
pointed  out  that  the  Mesa  Tribune 
was  allowed  to  choose  its  own 
reporter,  a  fact  confirmed  by  Tribune 
executive  editor  Max  Jennings. 

However,  Jennings  added,  the  Tri¬ 
bune  was  permitted  to  assign  a 
reporter  to  the  trip  only  after  he  had 
complained  of  Mecham's  original 
plan  to  take  along  only  broadcast 
journalists. 

“We  thought  that  was  out¬ 
rageous  —  we  were  incensed,"  Jen¬ 
nings  recalled.  “We  let  Bellus  know 
we  were  going  to  send  somebody  we 
thought  could  do  the  job  and  not 
someone  they  were  comfortable 
with." 

Jennings  said  he  believed  the  gov¬ 
ernor  “totally  misunderstands  the 
role  of  the  press  and  simply  has  no 
concept  of  what  we  perceive  as  our 
responsibilty.  This  makes  it  difficult 
for  him  to  deal  with  the  media." 

The  editor  cast  some  doubt  on  Bel- 


Pat  Murphy 
Publisher 

Phoenix  Newspapers 


lus'  assertion  that  Mecham's  press 
hostility  extends  only  to  the  Republic 
and  Gazette,  the  state's  two  largest 
newspapers. 


said  he  was  planning  on  replacing  the 
head  of  the  Department  of  Public 
Safety. 

“He  called  the  story  shoddy  jour¬ 
nalism  and  said  it  was  even  worse 
than  some  of  the  things  he  had  read  in 
the  Republic  and  Gazette,"  Jennings 
stated. 

The  Tribune  editor  said  he  person¬ 
ally  checked  out  the  story  and  found  it 
accurate. 

“The  reporter  had  even  talked  to  a 
county  sheriff,  who  said  he  had  been 
interviewed  for  the  job,"  Jennings 
disclosed. 

But  Bellus  insisted  that  Mecham's 
problems  are  only  with  the  Republic 
and  Gazette. 

“They  set  the  agenda  for  news  in 
this  state,"  he  declared.  “Because 
they're  big  and  powerful,  many 
smaller  newspapers  and  stations  fol¬ 
low  their  lead.  The  Republic  and 
Gazette  were  against  Mecham 
because  he  is  anti-establishment  and 
they  are  establishment.  Pat  Murphy 
[publisher  of  the  Phoenix 
Newspapers]  is  absolutely  against 
Mecham  and  whatever  he  does.  He 
goes  out  on  speaking  tours  attacking 


“The  only  attacks  I  have  made  on  the  governor  are 
in  defense  of  the  400  or  more  journalists  in  this 
organization  on  whom  he  has  regularly  and  recklessly 
cast  aspersions ...” 


Jennings  said  that  prior  to  the  Latin 
American  junket,  he  had  phoned 
Mecham  three  or  four  times  on  busi¬ 
ness  without  getting  a  return  call  from 
the  governor  or  his  aides. 

“I've  talked  to  several  other  edi¬ 
tors  who  have  had  the  same  experi¬ 
ence,"  Jennings  said. 

The  only  time  Mecham  called  him, 
Jennings  recollected,  was  to  complain 
bitterly  about  a  Tribune  story  that 


him." 

Murphy  termed  Bellus’  remarks 
insulting  to  owners  of  small  newspa¬ 
pers  and  radio  stations. 

“My  experience  has  been  that  they 
run  professional  newsrooms  and  do 
not  need  counsel  from  the  Republic 
and  Gazette,"  he  added. 

As  for  Bellus'  charges  of  attacks 
on  Mecham,  Murphy  replied:  “The 
(Continued  on  paf>e  35) 
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UPl  exec:  wire  service  paid  millions  of  dollars  in  overcharges 


By  George  Garneau 

United  Press  International  over¬ 
paid  millions  of  dollars  in  erroneous 
bills  during  a  period  of  financial  disar¬ 
ray  because  nobody  checked  the  bills, 
a  top  UPI  official  said. 

The  wire  service  paid  up  to  $4  mil¬ 
lion  a  year  in  overcharges,  mostly  for 
telecommunications  services  that 
were  mistakenly  billed  but  not  actu¬ 
ally  provided,  Joe  Domek,  UPI  senior 
vice  president  for  communications, 
told  E&P. 

“Nobody  was  auditing  the  bills," 
Domek  said  in  a  telephone  interview. 
“We  found  out  we  were  okaying  and 
letting  money  be  paid  that  ought  not 
be  paid.  We  were  not  taking  care  of 
our  bookwork.” 

Most  of  the  overbilling  occurred 
during  1985-86  and  was  for  communi¬ 
cations  services  charged  for  clients 
who  had  canceled  the  news  service, 
Domek  said.  In  one  case,  the  AT&T 
bill  dropped  from  $420,(XK)  a  month  to 
$260,000  after  overcharges  were  dis¬ 
covered,  and  the  bill  is  still  shrinking, 
he  said. 

Domek  said  auditing  procedures 
have  been  put  in  place  to  manage  the 
2,7(X)  bills  received  a  month  at  UPl’s 
communications  center  in  Dallas, 
Texas.  Savings  have  amounted  to 
about  $4  million  a  year,  he  said. 


“We  are  still  recovering  money  on 
bills  we  can  document,”  Domek  said. 
He  could  not  estimate  how  much 
money  the  wire  service  had  overpaid 
that  could  not  be  refunded. 

UPI  to  replace  its  entire  computer 
system.  See  story  on  page  30. 

When  Mexican  publisher  Mario 
Vazquez  Rana  took  over  the  floun¬ 
dering  news  service  last  year  tor 
about  $41  million,  UPI  was  reorga¬ 
nizing  under  Chapter  1 1  of  federal 
bankruptcy  laws,  mired  in  a  reported 
$22  million  in  debts,  losing  income  as 
clients  canceled  service  and  losing 
employees. 


within  18  months  was  expected  to 
improve  internal  business  operations 
such  as  accounts  payable. 

When  he  rejoined  UPI  last  year  to 
rebuild  the  service  under  Vazquez,  he 
found  a  shortage  of  manpower  had 
hurt  the  business  function  in  the  com¬ 
munications  department.  The  situa¬ 
tion  at  the  time  of  upheaval  at  UPI  had 
gotten  to  the  point  at  which  “nobody 
audited  anything  anymore,”  Domek 
said. 

When  a  company  gets  in  financial 
trouble,  Domek  said,  some  of  the  first 
people  to  go  are  the  “little  people” 
who  do  innocuous  things  like  check¬ 
ing  to  see  if  services  being  paid  for 
were  actually  provided. 


He  said  UPI  “always  lacked  good  management 
control,  and  I  speak  as  a  former  manager,  so  I 
assume  some  of  the  blame.” 


Domek  said  AT&T  and  other  com¬ 
munications  vendors  have  been 
“very  cooperative”  in  refunding 
overcharges  that  have  been  verified. 

Domek,  who  has  worked  for  UPI 
since  1961  except  for  a  year  between 
1985  and  1986,  said  new  computer 
equipment  planned  for  installation 


He  said  UPI  “always  lacked  good 
management  control,  and  1  speak  as  a 
former  manager,  so  I  assume  some  of 
the  blame.” 

Domek  said  he  reports  directly  to 
Vazquez  every  month  with  a  spread¬ 
sheet  of  the  communications  depart¬ 
ment's  finances. 


Reagan  vetoes  measure  that  would  make  fairness  doctrine  law 


In  a  major  victory  for  free  press 
advocates.  President  Ronald  Reagan 
vetoed  (June  20)  a  bill  that  would  have 
put  into  law  the  half-century-old 
“fairness  doctrine”  for  broadcasters. 

The  doctrine  is  currently  consid¬ 
ered  “policy”  and  not  “law”  and  the 
Federal  Communications  Commis¬ 
sion  has  questioned  the  constitution¬ 
ality  of  enforcing  it. 

In  his  veto  message,  Reagan  said 
that  “changes  in  the  technological 
and  economic  environment  in  which 
broadcasters  operate”  have  elimi¬ 
nated  the  justification  for  the  doc¬ 
trine,  which  requires  broadcast  sta¬ 
tions  to  present  divergent  opinions  on 
controversial  topics. 

“In  any  other  medium  besides 
broadcasting,  such  federal  policing  of 
the  editorial  judgment  of  journalists 
would  be  unthinkable,”  said  Reagan, 
who  began  his  adult  career  as  a  radio 
broadcast 

Reagan  .uso  maintained  the  doc¬ 
trine  was  unconstitutional. 

“History  has  shown  that  the  dan¬ 


gers  of  an  overly  timid  or  biased  press 
cannot  be  averted  through  bureau¬ 
cratic  regulation,  but  only  through  the 
freedom  and  competition  that  the 
First  Amendment  sought  to  guaran¬ 
tee,”  he  said. 

The  bill,  sponsored  by  Sen.  Ernest 
F.  Hollings  (D-S.C.)  and  Rep.  John 
D.  Dingell  (D-Mich.)  passed  the 
House  by  a  302-102  vote  —  far  more 
than  the  two-thirds  margin  that  would 
be  required  to  override  Reagan's 
veto. 

In  the  Senate,  the  margin  was 
closer,  59-31.  Leaders  in  both  houses 
say  a  test  of  the  veto  is  likely  to  come 
before  the  July  4  recess. 

During  debate  over  the  proposed 
law,  journalists  were  pitted  against  an 
unusual  coalition  of  political  activists 
from  the  right  and  left.  Among  news 
groups  opposing  the  bill  was  the 
American  Society  of  Newspaper  F2di- 
tors. 

Broadcasters  have  opposed  the 
fairness  doctrine  for  decades,  an 
opposition  that  has  grown  in  recent 


years. 

Debate  over  the  policy  has 
revolved  around  the  so-called  “scar¬ 
city  issue.”  Under  this  reasoning,  a 
fairness  requirement  is  needed  to 
ensure  public  access  to  the  air 
because  of  the  necessarily  limited 
number  of  broadcasting  properties. 

This  was  especially  true  when  the 
doctrine  was  adopted  by  the  U.S. 
government  in  the  early  1930s.  At  that 
time,  broadcasters  were  limited  to  the 
AM  band. 

In  1969,  the  U.S.  Supreme  Court 
upheld  the  doctrine  in  the  so-called 
“Red  Lion”  case.  The  high  court 
cited  the  relative  scarcity  of  broad¬ 
cast  outlets  in  ruling  that  a  Penn¬ 
sylvania  station,  owned  then  by  Red 
Lion  Broadcasting,  was  required  to 
provide  free  response  time  to  a  jour¬ 
nalist  who  was  criticized  on  the  air. 

However,  since  then  —  and  espe¬ 
cially  in  the  last  decade  —  the  num¬ 
ber  of  broadcasting  properties  has 
exploded.  According  to  the  Federal 
(Continued  on  pa^e  35} 
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Death  sentence  of  Bolles’  killer  reinstated 


By  a  5-4  vote,  the  U.S.  Supreme 
Court  June  22  reinstated  the  first- 
degree  murder  conviction  and  death 
sentence  of  John  Harvey  Adamson 
for  the  bombing  death  of  Arizona 
Republic  investigative  reporter  Don 
Bolles. 

The  court  ruled  that  because 
Adamson  violated  an  earlier  plea  bar¬ 
gain,  his  second  trial  and  conviction 
for  first-degree  murder  did  not  consti¬ 
tute  legal  double  jeopardy. 

Adamson  had  earlier  pleaded  guilty 
to  a  lesser  charge  of  second-degree 
murder  with  a  20-year  sentence  in 
exchange  for  an  agreement  to  testify 
against  building  contractor  Max 
Dunlap  and  plumber  James  Robison, 
whose  conviction  of  involvement  in 
the  killing  was  overturned  in  1980. 
Adamson  refused  to  testify  at  their 


Matthew  V.  Storin  —  the  former 
Boston  Globe  managing  editor  who 
was  hired  to  bring  a  new  image  to  the 
Chicufio  Sun-Times  —  resigned  as 
the  tabloid’s  editor  June  23  after  nine 
months  on  the  job. 

In  a  newsroom  meeting,  Storin,  44, 
told  reporters  and  editors  that  he  was 
resigning  because  of  "philosphical 
differences”  with  publisher  Robert  E. 
Page,  who  headed  a  group  that  bought 
the  paper  from  Rupert  Murdoch  last 
Jul> . 

“There  are  no  great  moral  issues 
here,  just  a  difference  in  philosophy 
over  how  we  can  make  this  newspa¬ 
per  more  successful,"  the  Sun-Times 
quoted  Storin  as  telling  the  staff. 

Contacted  by  E&P  by  telephone, 
Storin  asserted  that  he  would  stick  by 
the  statements  made  at  the  meeting. 

“There  really  isn't  a  hidden  story 
or  anything  that  is  very  dramatic,"  he 
said.  “It  was  a  very  amicable  parting 
and  one  that  1  think  was  inevitable.” 

He  said  he  has  no  present  job  plans. 

“You  can  kind  of  read  between  the 
lines  on  some  of  the  stuff  he  said,” 
one  reporter  who  was  at  the  meeting 
observed.  “Like  at  one  point  he  said, 
‘Bob  Page  really  knows  how  to  sell 
newspapers.’  Well,  you  know  what 
he  is  saying.” 

The  reporter  was  referring  to  recent 
changes  in  the  newspaper  which  has 
featured  larger  type  headlines, 
shorter  stories  and  —  according  to 
some  —  a  smaller  newshole  than  pre¬ 
viously. 


retrial  without  being  released  from 
prison.  The  two  men  were  never 
retried. 

After  refusing  to  testify,  Adamson 
was  charged  with  first-degree  murder 
and  sentenced  to  death.  That  convic¬ 
tion  was  upheld  by  Arizona’s 
Supreme  Court,  but  overturned  on 
the  double  jeopardy  ’ssue  bv  a  federal 
appeals  court. 

Justices  William  J.  Brennan,  Thur- 
good  Marshall,  Harry  A.  Blackmun 
and  John  Paul  Stevens  dissented  from 
the  majority,  arguing  that  Adamson 
did  not  breach  his  plea  bargain 
because  he  “reasonably”  believed 
his  obligation  ended  with  the  first  trial 
of  Dunlap  and  Robison. 

Bolles,  who  was  investigating  orga¬ 
nized  crime,  died  of  injuries  sustained 
when  a  bomb  blew  up  his  car  in  1976. 


When  Page  bought  the  Sun-Times 
he  said  he  intended  to  make  it  more 
“serious.”  During  Murdoch’s  owner¬ 
ship,  the  tabloid  was  criticized  locally 
for  many  of  its  headlines,  graphics 
and  stories,  though  it  never  achieved 
the  flamboyance  of  the  Australian- 
born  publisher’s  New  York  Post  or 
Boston  Herald. 

Storin  was  replaced  by  Kenneth  D. 
Towers,  who  has  been  managing  edi¬ 
tor  since  1984.  A  35-year  veteran  of 
the  Sun-Times,  Towers  joined  the 
paper  as  a  copy  clerk  while  attending 
high  school. 


“There  are  no  great 
moral  issues  here,  just  a 
difference  in 
philosophy ...” 


Several  published  reports  also  said 
Storin  had  chafed  under  recent  cost¬ 
cutting  at  the  paper,  which  Page  and 
others  bought  for  $145  million. 

In  recent  weeks,  according  to  the 
Chicago  Newspaper  Guild,  six  news¬ 
room  librarians  were  laid  off;  travel 
restrictions  were  imposed  that  pre¬ 
vented  staff  coverage  of,  among  other 
stories,  some  of  the  National  Basket¬ 
ball  Association  and  National 
Hockey  League  championship 
games;  and  a  freeze  was  imposed  on 
buying  supplies. 

In  a  statement  posted  in  the  news¬ 
room,  however.  Page  reported  that 


FAREWELL  FLEET  ST 
WELCOME  TO  THE 
FUTURE 


GOODBYE  FLEET  STREET.  The  first  of 
a  series  of  "Wall  Newspapers"  by 
which  Associated  Newspapers,  Lon¬ 
don,  is  keeping  its  employees  informed 
of  its  move  from  Fleet  Street  into  o  new 
publishing  and  editorial  headquarters 
in  Kensington  (Northcliffe  House)  and 
a  modern  production  plant  (Moil 
Newspapers  Centre)  eight  miles  away 
in  Dockland  on  the  Thames. 

The  company,  founded  by  Lord 
Northcliffe  and  now  controlled  by  his 
great-nephew,  the  third  Viscount 
Rothermere,  will  start  the  transition 
next  May  with  the  Sunday  Moil,  fol¬ 
lowed  by  the  Evening  Standard  and 
Evening  News  in  the  autumn  and  the 
Doily  Moil  completing  the  transfer  in 
the  spring  of  1989. 

The  exodus  from  Fleet  Street,  started 
by  Eddie  Shah  and  Rupert  Murdoch, 
now  includes  all  London  newspapers 
with  the  exception  of  the  Doily  and 
Sunday  Express. 


the  paper  has  “enjoyed  great  success 
and  will  complete  [its]  first  year  of 
ownership  next  week  with  record 
earnings.” 

“The  Sun-Times  has  never  been  in 
stronger  financial  shape,”  Page 
noted. 

A  phone  message  to  Page  was  not 
returned  before  the  Editor  & 
Publisher  deadline. 

The  Guild  has  filed  several  unfair 
labor  practice  charges  and  arbitration 
because  of  the  layoffs  and  what  it 
claims  is  changes  in  sick  leave  and 
maternity  leave  policy.  The  union  has 
also  announced  that  the  paper’s  pre¬ 
viously  unorganized  computer  staff, 
about  15  people,  has  petitioned  for 
Guild  representation. 

“There’s  a  certain  mind-set  here,” 
Guild  unit  chairman  Tom  Gibbons 
said.  “It’s  about  laying  people  off  and 
in  a  way  that  ignores  the  contract.” 


Storin  resigns  as  Chicago  Sun-Times  editor 
Leaves  post  after  nine  months; 
cites  ‘differences’  with  management 
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Who  was  first? 

LA.  Herald  Examiner  staffers  ‘resent’  column  by  LA.  Times;  claim  it  wrongly 
called  new  Miami  Herald  editor  the  first  woman  to  head  major  metro  daily 


By  M.L.  Stein 

Los  Angeles  Herald  Examiner 
staffers  are  seething  over  a  Los 
Angeles  Times  story  asserting  that  the 
appointment  of  Janet  Chusmir  as  the 
Miami  Herald's,  new  executive  editor 
makes  her  the  first  woman  to  head  the 
newsroom  of  a  “major  metropolitan 
daily  newspaper.” 

Herald  newsroom  employees 
believe  that  honor  belongs  to  their 
former  editor,  Mary  Anne  Dolan,  and 
they  resent  not  being  classed  as  a 
major  paper. 

The  June  12  Times  piece  by  media 
writer  Thomas  B.  Roseustiel  got  a 
prominent  play  on  Page  1  of  the  busi¬ 
ness  section  with  a  picture  of  Chusmir 
and  a  head  that  declared  “Journalism 
History  Made.” 

Wrote  Rosenstiel:  ”...  And  last 
week  at  age  57,  Chusmir  took  over  as 
executive  editor  of  the  Miami  Herald, 
becoming  the  first  woman  in  the  his¬ 
tory  of  American  journalism  to  be  in 
charge  of  the  newsroom  at  a  major 
metropolitan  newspaper.” 

Rosenstiel  acknowledged  that 
Dolan  was  editor  of  the  Herald  from 
1981  to  1985,  but  added;  “However, 
the  paper,  whose  circulation  was  then 
near  300,000,  was  failing  financially 
and  trailed  substantially  in  influence 
behind  the  Los  Angeles  Times.” 

This  apparently  was  too  much  for 
the  Herald  Examiner  people,  who  are 
sensitive  about  the  paper’s  standing 
in  relation  to  its  competitor. 

Herald  Examiner  columnist  Ray 
Richmond  hit  back  the  next  day, 
writing  that  “some  people  around 
here  were  somewhat  floored”  by 
Rosenstiel’s  conclusion  about  Chus¬ 
mir. 

He  called  Chusmir  an  apparently 
“fine  journalist  and  trailblazer  of 
sorts,”  but  said  she  “followed  in  the 
footsteps  of  another  famous  journalis¬ 
tic  pioneer,  Mary  Anne  Dolan,  who 
just  happened  to  serve  as  editor  of  our 
very  own  Herald  Examiner  from 
November  1981  to  August  of  ’85.” 

The  columnist  also  reminded 
Rosenstiel  of  his  July  27,  1985,  story 
of  Dolan’s  resignation  in  which  he 
observed  that  she  had  received  “wide 
publicity  for  being  the  first  woman 
editor  of  a  major  daily  newspaper” 


Mary  Anne  Dolan 

Served  as  Herald  Examiner  editor 
from  1981  to  1985 


when  she  succeeded  James  G.  Bel¬ 
lows  as  the  Herald  Examiner’s  editor. 

[A  Nov.  28,  1981,  E&P  article 
termed  Dolan  the  “first  woman  to 
become  top  editor  of  a  major  metro¬ 
politan  newspaper  in  the  United 
States.”] 


Tamara  Manjikian,  a  Herald 
Examiner  news  editor,  noted  that 
“people  around  here  were  very 
upset”  by  Rosenstiel’s  story.  Other 
staffers  made  similar  statements. 

Richmond  told  E&P:  "I’m  not  sure 
he  was  trying  to  demean  the  Herald, 
but  in  his  zealousness  he  trampled  all 
over  us.” 

He  definitely  was  not  attempting  to 
run  down  the  Herald  Examiner  or 
Dolan,  Rosenstiel  replied. 

“They  are  making  a  mountain  out 
of  a  molehill,”  the  Times  man  con¬ 
tinued.  “I  don’t  think  any  readers 


have  a  problem  with  the  story.  I  think 
some  people  at  the  Herald  Examiner 
have  a  problem  with  the  wording  of 
one  paragraph.” 

The  paragraph,  he  explained,  con¬ 
tains  the  term  “major  metropolitan 
daily  newspaper”  in  reference  to  the 
Miami  Herald. 

Rosenstiel  conceded  that,  in  retro¬ 
spect,  he  might  have  changed  the 
term  to  “one  of  the  most  prestigious” 
metropolitan  newspapers. 

“But  the  average  reader  is  not  hung 
up  on  the  semantics  of  that  one  sen¬ 
tence  when  the  rest  of  the  story  is 
quite  clear  and  sensible,”  Rosenstiel 
remarked.  “If  they  are  inferring  1 
deliberately  slighted  the  Herald 
Examiner,  they  are  fanciful.  When  1 
was  writing  the  story  it  never 
occurred  to  me  that  anyone  would 
mistake  the  quality  and  influence  of 
the  Miami  Herald  with  the  quality  and 
influence  of  the  Herald  Examiner.  No 
woman  ever  has  been  editor  of  a 
paper  as  important  as  the  Miami  Her¬ 
ald.” 

In  his  column,  Richmond  pointed 
out  the  Miami  Herald  “doesn’t  even 
rank  among  the  nation’s  top  15  in 
daily  circulation.” 

Rosenstiel  said  that  in  his  1985 
story  on  Dolan  he  was  not  offering  his 


own  assessment  of  her  status  but 
reporting  what  others  had  said  about 
Dolan  being  the  first  woman  to  head 
the  news  side  of  a  major  metropolitan 
paper. 

“In  no  way  is  the  Herald  Examiner 
a  major  newspaper  in  the  United 
States,”  he  stated. 

Dolan,  currently  a  syndicated  col¬ 
umnist,  told  E&P  she  found  Rosen- 
stiel’s  story  “kind  of  amusing.” 

“His  point  seemed  to  be  that  the 
Herald  didn’t  wield  much  influence 
because,  in  competition  with  the  Los 
Angeles  Times,  it  didn’t  exist,”  she 


“But  what  is  of  overriding  importance  is  that  there 
are  so  few  women  making  it  to  the  top  that  we’re  iike 
the  taiking  dog.  if  there  were  more  of  us,  we  couid 
stop  taiking  about  who  is  first ...” 
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commented.  But,  according  to  Dolan, 
the  argument  about  "who  was  first” 
misses  the  main  issue. 

“I  am  thrilled  that  this  lady  has 
been  named  editor  of  the  Miami  Her¬ 
ald.  I  understand  she  is  eminently 
qualified,”  she  said.  "I  was  told  over 
and  over  again  by  researchers  that  I 


was  the  first  woman  to  get  to  the  top 
of  a  major  metropolitan  newspaper 
and  I  am  proud  of  the  people  who 
named  me  and  those  who  worked  for 
me.  This  [Rosenstiel's  story]  is  not  a 
slight  tome.  I  am  proud  of  what  we  did 
at  the  Herald  during  that  time. 

“But  what  is  of  overriding  impor¬ 


tance  is  that  there  are  so  few  women 
making  it  to  the  top  that  we're  like  the 
talking  dog.  If  there  were  more  of  us, 
we  could  stop  talking  about  who  is 
first  and  there  would  be  no  need  for 
this  fellow  to  carve  his  information  to 
fit  his  lead.  We  have  this  tendency  to 
make  our  story  work  by  writing  about 
a  ‘first.’  ” 


World  Media  Association  ends  free  trips  for  journalists 

Rev.  Moon-related  group  seeks  broader  representation  at  its  conferences 


In  an  effort  to  increase  media  parti¬ 
cipation  in  its  conferences,  the  World 
Media  Association,  an  institute 
founded  by  News  World  Communica¬ 
tions,  is  no  longer  picking  up  the  tab 
for  journalists’  travel,  food  and  lodg¬ 
ing  and  is  seeking  to  have  a  broader 
range  of  opinion  represented  at  the 
events. 

The  association’s  World  Media 
Conferences  were  regarded  as  jun¬ 
kets  by  many  journalists  because  of 
the  all-expenses-paid  nature  of  the 
trips. 

News  World  Communications, 
publisher  of  the  Washington  (D.C.) 
Times,  was  founded  by  members  of 
the  Unification  Church  headed  by  the 
Rev.  Sun  Myung  Moon.  The  Times 
was  started  to  provide  a  “conserva¬ 
tive  alternative”  to  the  Washington 
Post. 

“On  all  of  our  trips,  we’ve  always 
given  journalists  the  option  to  pay 
their  own  expenses,”  said  WMA 
executive  director  Larry  Moffit. 
“This  time  we  decided,  why  not  just 
go  the  distance  and  not  make  it  an 
optional  thing?  We’re  not  picking  up 
the  expenses  for  the  media.” 

The  new  policy  applies  not  only  to 


the  next  World  Media  Conference 
scheduled  for  next  September  in 
Seoul,  but  also  for  the  association’s 
Opinion  Leaders  Tour  of  the  Soviet 
Union  which  will  leave  for  Moscow  at 
the  end  of  October. 

Moffit  said,  however,  that  WMA 
will  be  paying  the  expenses  of  “a  few 
experts”  who  will  be  going  on  the 
trips. 


junk.” 

The  experts  and  journalists  invited 
to  participate  in  its  programs  repre¬ 
sent  “a  broad  range  of  liberal  and 
conservative  views,”  Moffit  com¬ 
mented.  “We’re  much  more  balanced 
politically  than  we  used  to  be.” 

WMA  is  planning  to  have  about  70 
journalists  participate  in  its  upcoming 
Soviet  tour,  Moffit  said.  In  the  past. 


For  the  world  conference  in  Seoul  only,  journalists 
with  tight  budgets  will  be  “allowed  to  write  a  paper 
for  our  quarterly  publication”  in  exchange  for  having 
their  expenses  paid,  Moffit  said. 


For  the  world  conference  in  Seoul 
only,  journalists  with  tight  budgets 
will  be  “allowed  to  write  a  paper  for 
our  quarterly  publication”  in 
exchange  for  having  their  expenses 
paid,  Moffit  said.  “They  will  be  com¬ 
ing  on  the  same  basis  as  a  speaker 
would. 

“The  paper  has  to  be  good,”  he 
continued.  “It  matters  to  us  the  qual¬ 
ity  of  the  paper  they  write.  It  can’t  be 


participants  have  met  with  members 
of  the  Soviet  media,  foreign  ministry 
officials,  and  have  been  briefed  by 
envoys  at  the  U.S.  embassy. 

WMA  is  also  seeking  to  arrange 
meetings  with  General  Secretary 
Mikhail  Gorbachev  and  Foreign 
Minister  Eduard  Shevardnadze,  but 
Moffit  said  participants  in  past  trips 
have  not  met  with  top  Soviet  leaders. 


North  Dakota  daily  ups  price  of  Wednesday  paper 


The  Bismarck  (N.D.)  Tribune  has 
raised  the  price  of  its  Wednesday  edi¬ 
tion,  making  it  possibly  the  first  news¬ 
paper  in  the  country  to  price  a  mid¬ 
week  edition  above  other  weekday 
editions. 

“The  records  we  keep  do  not  indi¬ 
cate  that  this  has  happened  before,” 
International  Circulation  Managers 


Association  general  manager  Joe 
Forsee  told  the  Associated  Press. 

The  Wednesday  paper,  which  is 
packed  with  advertisements  and  cou¬ 
pons,  rose  from  350  to  500.  The  pa¬ 
per’s  Sunday  edition  increased  a 
week  before  from  $I  to  $1.25. 

“We  need  the  money,”  Tribune 


publisher  William  Roesgen  said. 
“Our  Wednesday  and  Sunday  single 
copy  sales  have  always  bee.n  greater 
than  the  rest  of  the  week,  so  we 
decided  our  readers  perceived  a 
greater  value  in  those  papers.” 

The  Tribune  is  owned  by  Lee 
Enterprises  Inc.  It  converted  from  an 
afternoon  to  morning  paper  in  April. 


Wall  Street  Journal  will  close  its  Cleveland  bureau 


The  Wall  Street  Journal  will  close 
its  Cleveland  bureau  by  the  end  of  the 
year. 

“The  reason  is  that  there’s  not 
enough  news  coming  out  of  the  town 
to  satisfy  keeping  two  ptople  out 
there,”  senior  editor  Richard  Martin 
said. 

Bureau  reporters  Greg  Strichar- 
chuk  and  Ralph  Winter  will  be  moved 


EDITOR  &  PUBLISHER  for  June  27,  1987 


to  the  Journal’s  Pittsburgh  bureau. 

In  recent  years,  the  Journal  has 
been  cutting  back  on  the  Cleveland 
bureau,  which  it  has  maintained  for  25 
years.  When  a  Cincinnati  bureau  was 
established  in  1985,  the  Cleveland 
office  was  trimmed  from  six  reporters 
to  two. 

Cleveland  business  leaders  decried 
the  move. 


“They  are  maintaining  a  news 
bureau  in  Pittsburgh,  where  the  whole 
tempo  of  business  pales  in  compari¬ 
son  to  what  Cleveland  has,”  said 
Henry  Easton,  chairman  and  chief 
executive  of  Dix  &  Eaton  Inc . ,  Ohio’ s 
largest  public  relations  firm.  “It’s 
absolutely  backwards  and  a  terrible 
blow  for  the  business  community  of 
Cleveland.” 


i 


The  black  press  celebrates  Its  160th  birthday 

While  many  black  publishers  are  optimistic  about  the  future  of  the  black 
press,  they  are  troubled  by  the  lack  of  ad  support  by  ‘mainstream*  firms 


By  Mark  Fitzgerald 

In  the  160th  year  of  the  black  press, 
black  publishers  see  an  institution 
that  is  now  both  reinvigorated  and 
hobbled  by  long-standing  frustrations 
and  restraints. 

At  the  core  of  both  moods,  many  of 
the  publishers  said,  is  a  perception 
that  racism  is  growing  in  America. 

This  paradox  set  the  theme  for  the 
National  Newspaper  Publishers 
Association’s  47th  annual  convention 
in  Detroit  (June  17-20).  The  conven¬ 
tion  dedicated  its  program  to  the 
160th  anniversary  of  the  founding  of 
the  first  black  American  newspaper, 
John  B.  Russwurm’s  The  Freedom 
Journal. 

On  the  one  hand,  the  black  press 
appears  stronger  —  and  black 
publishers  more  optimistic  —  than 
either  group  has  in  recent  years. 

Attendance  was  the  highest  in 
recent  memory  and  the  conference 
rooms  were  filled  with  young  faces  — 
reflecting  the  numerous  recent  start¬ 
ups  of  black  newspapers  by  people 
new  to  the  business. 

“1  don’t  think  there  is  any  coinci¬ 
dence  that  we  are  meeting  at  the 
Renaissance  Center.  It  seems  to  sug¬ 
gest  there  is  a  renaissance  of  black 
publishers,”  said  one  of  those  young 
publishers,  Nathan  Conyers,  editor 
and  publisher  of  the  two-year-old  Mil¬ 
waukee  Times. 


“The  enthusiasm  .  .  .  during  the 
convention  demonstrated  there  is  no 
fear  for  the  black  press  —  it  is 
nowhere  near  dying  out  and,  in  fact, 
there  is  ...  a  continued  surge,” 
NNPA  executive  director  Steve 
Davis  said. 

Paradoxically,  numerous  black 
publishers  attribute  this  recent  rise  in 
the  black  press  to  what  they  see  as  a 
concomitant  increase  in  racism 


against  blacks.  Recent  incidents  of 
racial  violence  against  blacks  as  well 
as  a  perception  among  blacks  that  the 
federal  government  has  turned  from 
friend  to  foe  have  increased  reader 
interest  in  the  black  press,  many 
publishers  noted. 

“There  is  no  doubt  there  is  a  new 
interest  in  the  black  community  in  the 
black  press.  The  political  climate  in 
this  country  resparked  it,  so  to 
speak,”  said  outgoing  NNPA  presi¬ 
dent  Christopher  H.  Bennett,  presi¬ 
dent  of  the  Seattle  .Medium. 


Detroit  Mayor  Coleman  Young 
echoed  that  sentiment  in  a  speech 
before  the  publishers. 

“There’s  no  doubt  in  my  mind  that 
white  newspapers  —  and  1  think  I’ve 
got  to  describe  them  as  such  — 
reflect  a  white  attitude.  Without  the 
black  press,  young  black  people 
would  have  no  inuependent  method 
of  getting  the  facts.  More  than  ever, 
you  are  needed  in  Detroit,  you  are 
needed  in  America,”  he  declared. 

On  the  other  hand,  however,  there 


is  also  a  growing  frustration  among 
black  publishers. 

Simply  put,  these  publishers  do  not 
believe  the  black  press  is  getting  any¬ 
where  near  its  fair  share  of  advertising 
dollars. 

“Research  tells  us  blacks  are  con¬ 
sumers  of  what  everyone  else  is  a 
consumer  of,”  said  Frances  Murphy 
Draper,  president  and  chief  operating 
officer  of  the  five-newspaper  Afro- 


American  chain.  “Yet  black  newspa¬ 
pers  are  not  getting  the  advertising  in 
the  numbers  we  are  buying  [the 
products].” 

This  frustration  showed  most  dra¬ 
matically  during  a  convention  break¬ 
fast  sponsored  by  Geneial  Motors. 
Roy  S.  Roberts,  a  GM  vice  president, 
proudly  announced  that  during  1986 
the  carmaker  had  spent  $7  million  in 
black  media,  including  newspapers, 
magazines,  radio  and  tv. 

The  audience  was  underwhelmed, 
and  the  publishers  grew  more  restive 


when  another  GM  executive  revealed 
the  corporation’s  total  advertising 
budget  was  $700  million. 

“Seven  hundred  million  —  and  we 
get  only  $7  million?”  an  incredulous 
voice  asked  from  the  back  of  the 
room. 

GM  xecutives  said  they  did  not 
know  how  much  of  that  amount  was 
spent  on  black-owned  newspapers. 
But  a  series  of  publishers  stood  to 
complain  that  automobile 
advertising  —  particularly  by  their 
local  dealerships  —  was  passing 
them  by. 

“People  are  always  talking  about 
blacks  and  Cadillacs.  Well,  we  don’t 
get  [the  local  Cadillac  dealer’s]  adver¬ 
tising.  Black  people  buy  their  cars  — 
and  yet  they  spend  1009f  of  their 
advertising  dollar  in  the  white  press,” 
said  the  Rev.  A1  Dixon,  editor  of  the 
Mont  gome  ry-Tuskee  gee  ( Ala. ) 
Times. 

“1  think  you  all  have  done  a  very 
poor  job  of  targeting  your  market,” 
St.  Louis  American  publisher  Donald 
M.  Suggs  told  the  GM  executives. 
“It’s  not  a  goodwill  thing,  it’s  not  a 
corporate  image  thing  —  it’s  a  mar¬ 
ket  segment  thing.” 

During  the  convention,  black 
publishers  emphasized  that  it  is  not 
just  the  automobile  industry  which  is 


“Research  tells  us  blacks  are  consumers  of  what 
everyone  else  is  a  consumer  of .. .  Yet  black 
newspapers  are  not  getting  the  advertising  in  the 
numbers  we  are  buying  [the  products].” 


“A  lot  of  the  new  people  in  the  advertising  agencies 
know  very  little  about  the  black  press  —  or  blacks  in 
general,”  the  Chicago  Defender’s  Sengstacke  said. 
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holding  back  its  advertising.  declining,"  said  Milwaukee  Times 

Again  and  again  in  interviews,  publisher  Conyers, 
publishers  complained  that  major  There  are  some  small  signs  of 
department  stores,  electronics  retail-  change,  however, 
ers  and  supermarkets  were  not  buying  Sengstacke,  for  example,  said  his 
advertising  in  amounts  that  remotely  own  paper  is  getting  more  product 
reflect  purchases  by  black  customers.  advertisement  than  in  previous  years. 

At  the  same  time,  black  newspa-  He  attributed  that  mostly  to  the 
pers  have  come  under  criticism  for  Defender’s  increased  circulation  and 
accepting  ads  from  cigarette  makers  better  delivery  methods, 
and  alcoholic  beverage  companies  — 
virtually  the  only  two  segments 
which  advertise  substantially  in  the 

black  press.  “Even  Corporations  that  say  they  espouse  equal 

Black  publishers  overwhelmingly  opportunity,  When  they  have  to  place  a  classified  ad, 
reject  this  criticism,  arguing  that  the  » 

products  are  legal  and  their  readers  they  Completely  OVerlOOlf  the  black  preSS. 

are  free  to  choose  whether  to  smoke 
or  drink.  This  May,  in  fact,  the 
Observer  Group  of  Southern  Califor¬ 
nia,  a  chain  of  black  newspapers,  /n^n/rt’r  publisher  John  B.  smaller,  black-owned  company, 

sponsored  a  “Freedom  of  Choice”  Smith  said  his  55,000-circulation  In  Milwaukee,  Conyers, 41,  started 
symposium  on  the  smoking  issue.  paper  is  getting  advertising  from  his  paper  six  years  ago  as  an  eight- 

“If  not  for  cigarette  [advertising],  every  area  supermarket  but  one.  page  biweekly  aimed  at  black  church- 

we’d  all  be  in  trouble,”  said  Chicago  He  observed  that  the  supermarkets  goers.  By  1985,  the  Christian  Times 

Defender  editor  and  publisher  John  are  running  more  coupons,  signaling  had  evolved  into  the  Milwaukee 

H.  Sengstacke,  who  founded  NNPA  the  end  of  a  cherished  advertising  Times,  with  a  25,000  circulation  once 

in  1947.  industry  notion  that  blacks  are  not  a  month  and  a  5,0(X)  circulation  the 

Despite  their  staunch  support  of  interested  in  using  coupons.  other  three  weeks, 

cigarette  advertising,  however,  black  Despite  these  widespread  adver-  "For  a  paper  of  our  size  and  for  the 

publishers  were  also  cheered  when  tising  problems,  indications  are  that  audience  we  are  seeking,  we  are  doing 

RJR-Nabisco  announced  at  a  conven-  more  young  people  are  being  all  right,”  Conyers  said, 

tion  dinner  that  it  would  spend  $1  attracted  to  black  newspapers  than  In  fact,  Conyers  is  looking  to 

million  this  year  on  non-tobacco  any  time  since  the  civil  rights  era.  expand. 

product  advertising.  “We’re  seeing  more  entrepre-  “My  ultimate  intent  is  to  have 

“I’ve  been  after  them  to  give  us  neurs,  more  young  kids  who  have  papers  not  only  in  the  Milwaukee 

more  product  advertising  than  Just  prepared  themselves  to  be  area,  but  the  South  as  well,”  he  said, 

cigarettes  for  years,”  Defender  editor  publisher,”  NNPA  president  Bennett  .An  NNPA  project  is  in  the  works  to 

and  publisher  Sengstacke  said.  said.  encourage  those  kinds  of  ambitions. 

Getting  any  kind  of  product  adver-  Some  are  second,  third,  even  outgoing  president  Christopher  H. 

tising  has  also  been  a  continuing  fourth-generation  publishers.  Bennett  said. 

frustration  for  black  newspapers.  The  Afro-American’s  Frances  “We  want  to  identify  the  major 

“All  of  our  national  advertising  is  Murphy  Draper,  for  example,  is  the  cities  with  substantial  black  popula- 

image  advertising,”  said  John  J.  great-granddaughter  of  the  chain’s  tions  which  don’t  have  a  black  paper 

Oliver  Jr.,  publisher  and  chairman  of  founder,  but  she  speaks  as  if  she  were  and  get  some  young  people  there. 

{he  Baltimore  Afro-American.  starting  a  new  enterprise.  With  good  marketing  research, 

Oliver  and  others  blame  much  of  “I’m  very  encouraged  about  the  financing  should  be  no  problem  for 
that  on  advertising  agencies.  black  press,”  she  said.  “It  seems  the  them,”  he  said. 

“Clearly  they  are  using  penetration  time  is  right  to  raise  that  conscious-  “There  is  still,”  syndicated  colum- 
data  and  indexes  that  are  out  of  date,”  ness  again.  We  are  products  of  the  nist  Carl  Rowan  told  the  NNPA 

said  Oliver,  whose  twice-weekly  Bal-  ’6()s  .  .  .  [The  paper  is  concentrating  publishers,  “a  tremendous  unmet 

timore  and  Washington  papers  also  now]  on  more  than  mere  reporting  of  need  that  you  must  fulfill.” 

include  a  Wednesday  total  market  incidents.  It’s  analysis,  what  is  the 

coverage  product  of  upper-income  impact  on  black  people?  It’s  raising 

black  neighborhoods.  “It’s  depress-  the  consciousness  of  issues  —  not 

ing,”  he  asserted.  just  the  five  W’s  we  all  learned  in  ClOSinO  Of  D3D0r  IS 

“A  lot  of  the  r  people  in  the  school.  y  w 

advertising  agenc.  now  very  little  “In  the  past  stories  were  event-  prOtOSIGCl  DV  lAPA 
about  the  black  press  —  or  blacks  in  oriented,”  Afro-American  publisher 

general,”  the  Chicago  Defender’s  Oliver  added,  “but  the  problem  is  you  The  Inter  America  Press  Associa- 
Sengstacke  said.  can’t  compete  against  the  white  tion  has  sent  protests  to  the  president 

Classified  advertising  has  also  been  media.  You  don’t  have  their  and  military  chief  of  Panama 

a  hard  sell  for  black  publishers.  resources,  you  don’t  come  out  as  fre-  denouncing  the  closing  of  the  newspa- 

“Even  corporations  that  say  they  quently.  But  you  can  increase  analyti-  per  El  Siglo  and  prior  censorship 

espouse  equal  opportunity,  when  cal  and  feature  writing.  [The  Afro-  imposed  on  La  Prensa. 

they  have  to  place  a  classified  ad,  they  American]  can  focus  in  a  manner  The  lAPA  telexes,  signed  by  presi- 
completely  overlook  the  black  press.  that  the  Baltimore  Sun  or  [Capital  dent  Alejandro  Min  Quesada  of  El 

They  tell  me  they  reach  that  audience  Cities/ABC  affiliate]  Channel  13  can-  Comercio  in  Lima,  Peru,  went  to 

in  the  white  media,  but  that  ignores  not  do,  or  may  not  even  have  the  Panamanian  president  Eric  Arturo 

the  fact  that  black  readership  [of  interest  in  doing.”  Del  Valle  and  to  defense  forces  head 

majority-owned  newspapers]  is  In  changing,  the  Afro-American  Manuel  Antonio  Noriega. 


papers  have  also  revived  some  old 
traditions,  such  as  the  “Honor  Roll” 
to  salute  good  citizens  and  the  “Clean 
Block”  beautification  program  that 
last  year  attracted  entries  by  800  Bal¬ 
timore  neighborhood  blocks. 

Thomas  Goines,  the  Baltimore 
Afro-American’s  new  marketing 
director,  left  his  job  as  a  Xerox  execu¬ 
tive  because  he  was  attracted  to  a 
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Robert  and  Helaine  Lowes 
Death  Valley  Gateway  Gazette 
Death  Valley,  Nev. 


By  Chuck  Woodbury 

It’s  6  a.m.  and  the  morning  sunlight 
is  turning  the  Funeral  Mountains  red. 
Robert  Lowes  is  sipping  Mini  Mart 
coffee  and  listening  to  a  Pat  Robert¬ 
son  motivational  tape.  The  speed¬ 
ometer  on  his  Pontiac  is  broken,  but 
Lowes  figures  he’s  doing  about  60.  In 
two  hours  he’ll  reach  his  printer  in 
Las  Vegas. 

The  co-publisher  of  the  Death  Val¬ 
ley  (Nev.)  Gateway  Gazette  makes 
the  230-mile  round  trip  every  Friday. 

“I  spend  about  30  hours  a  week  on 
the  road,"  he  said  in  a  recent  inter¬ 
view.  Much  of  it  is  on  Highway  95,  a 
ribbon  of  pavement  through  terrain 
noted  for  its  sand,  sagebrush,  wild 
burros  and  jackrabbits. 

Lowes  and  his  wife  Helaine  are  the 
Gazette’s  co-publishers,  co-editors, 
and  co-everything  else.  The  biggest 
town  in  their  vast  circulation  area  is 
Pahrump,  with  a  population  of  6,500. 
Other  outposts  areTonopah,  Furnace 
Creek,  Gabbs,  Goldfield,  Indian 
Wells,  Fish  Lake  Valley  and  Beatty. 
About  20,0(K)  people  live  in  the  entire 
area. 

The  only  other  newspapers,  both 
weekly  tabloids,  are  in  Tonopah  and 
Pahrump. 

The  Lowes  bought  a  half-interest  in 
the  Beatty! Amarffosa  Times  in  1982. 
A  few  months  later  they  bought  the 
other  half.  Today,  with  a  new  name, 
the  14-page  broadsheet  has  5,000 
paying  readers,  including  subscribers 
in  every  state,  and  an  ad  stack  that 
would  make  most  city  publishers 
envious. 

“Our  unique  challenge  is  to  pro¬ 
duce  a  newspaper  in  an  isolated  set¬ 
ting  that’s  1 15  miles  from  its  nearest 
supplier,”  said  Lowes. 

Their  small  office  in  Beatty,  popu¬ 
lation  1,000,  was  hauled  in  years  ago 
from  the  ghost  town  of  Rhyolite.  The 
Lowes  live  next  door  in  a  house  that 
was  once  a  brothel. 

[Since  this  article  was  submitted 
the  I  owes  have  announced  the  open¬ 
ing  <.  wo  new  offices  in  Pahrump  and 
Tonopah  in  conjunction  with  their 
fifth  anniversary  which  is  July  14.) 


(Woodbury  is  a  free-lance  writer.) 


Robert  Lowes 


Despite  the  remote  location,  there 
is  plenty  of  news.  Two  of  Nevada's 
largest  gold  mines  are  within  the 
paper’s  circulation  area.  There  is  also 
the  Nevada  Test  Site,  the  Tonopah 
and  Nellis  Test  Ranges,  and  a  low- 
level  radioactive  dump.  One  of  the 
three  finalist  sites  for  a  high-level 
nuclear  repository  is  40  miles  from 
their  office.  Of  course,  the  seven 
brothels  are  always  good  material. 

“When  the  Cottontail  burned 
down,  we  had  a  story  about  how  the 
ladies  of  the  night  were  helping  their 
clients  get  out  the  doors  in  their  socks 
and  shoes,”  said  Helaine  Lowes. 

Hardly  a  day  passes  that  there  isn’t 
a  demonstration  by  protesters  at  the 
Nevada  Test  Site.  Many  end  up  in  jail 
a  block  from  the  Gazette’s  office. 

“Over  the  years  we’ve  gotten  to 
know  these  people,”  said  Robert. 
“Many  of  them  are  our  subscribers.” 

“One  of  our  most  interesting  chal¬ 
lenges  editorially  is  the  nuclear  issue. 
Our  readership  is  about  evenly 
divided  between  pro-nuclear  in  sup¬ 
port  of  the  test  site,  and  the  anti¬ 
nuclear  people.” 

Although  Robert  is  a  Democrat  and 
Helaine  a  Republican,  they  keep  their 
political  opinions  to  themselves. 

“We  like  to  think  our  readers  are 
bright  enough  to  make  their  own  deci¬ 


sions,”  said  Helaine. 

Robert  writes  a  weekly  column, 
which  runs  on  Page  2  with  letters  to 
the  editor. 

“I  try  to  incorporate  a  little  of  the 
irreverence  of  Mark  Twain,”  he  said. 
Subjects  include  politics,  the 
weather,  nuclear  protests,  prostitu¬ 
tion,  or  whatever  else  is  on  Robert’s 
mind. 

The  Gazette  is  a  blend  of  hard 
news,  historical  features,  columns, 
community  information,  and  about 
seven  pages  of  advertising  (roughly 
half  of  each  issue).  Most  of  the  copy  is 
tightly  written,  but  there  are  excep¬ 
tions.  Columnist  Slim  Sirnes,  for 
example,  has  an  eighth-grade  educa¬ 
tion.  He  got  upset  a  while  back  with 
Robert’s  heavy  editing. 

“The  stuff  was  so  good  that  with 
just  a  little  polish  it  would  be  great,” 
Robert  explained,  “but,  of  course, 
then  it  wouldn’t  be  Slim.”  Nowa¬ 
days,  Helaine  edits  the  column. 

Robert  writes  most  of  the  hard 
news;  Helaine  writes  the  rest  with  the 
help  of  a  half-dozen  stringers.  Three 
full-time  employees  and  a  part-timer 
help  with  layout  and  office  chores. 
Robert  and  Helaine  sell  the  ads. 

“The  advertising  base  of  most  com¬ 
munity  newspapers  is  made  up  of  car 
dealers  and  supermarkets,”  said  Rob¬ 
ert.  “We  have  one  supermarket  and 
one  car  dealer  in  our  entire  area,”  but 
they  have  casinos  and  seven  are  reg¬ 
ular  advertisers.  Other  advertisers 
are  mostly  mom-and-pop  places. 

The  rates  are  between  $3  and  $5  a 
column  inch  with  no  extra  charge  for 
makeup. 

“We  spend  an  inordinate  amount  of 
time  and  money  designing  ads,”  said 
Helaine.  “We  decided  we  wanted  the 
paper  to  look  as  good  as  it  could,  so 
we  work  very  hard.”  She’d  like  to 
charge  for  composition  but  doesn’t 
believe  the  advertisers  can  afford  it. 

The  Gazette's  editorial  graphics  are 
surprisingly  sophisticated.  The  front 
page  is  always  a  grabber  with  big 
catchy  headlines,  a  strong  news  story 
or  feature  photo,  and  plenty  of  spot 
color. 

“We’ve  been  teased  about  being 
the  USA  Today  of  country  weeklies,” 
Robert  noted. 
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His  racy  Page  1  headlines  get  a 
great  deal  of  attention  from  readers 
and  even  his  peers.  “Basically,  the 
reason  Robert  wanted  his  own  news¬ 
paper  was  so  he  could  write  his  own 
headlines,”  Helaine  observed. 

When  gays  tried  to  take  over  the 
nearby  ghost  town  of  Rhyolite,  Rob¬ 
ert  had  a  field  day  with  headlines  like 
“Happy  Gays  Are  Here  Again.” 
Helaine  censored  the  headline  he 
wanted  to  run  when  the  group 
departed:  “Gays  Blow  Town”  never 
saw  ink. 

Recently,  a  rumor  was  spreading 
about  terrorists  at  the  test  range.  Rob¬ 
ert  discovered  it  was  only  a  man  of 
Lebanese  descent  spotted  with  a 
shotgun.  The  headline:  “Terrorist 
Scare  False  Alarm.” 

After  escaped  killer  Claude  Dallas 
was  captured  in  California  and 
returned  to  Idaho,  Robert  got  a  tip 
that  Dallas  had  been  jailed  overnight 
in  Tonopah  on  the  way  north.  His 
headline  “Claude  Dallas  Secretly 
Stashed  in  Tonopah  Jail”  ran  in  blue 
ink. 

An  article  on  a  brothel  owner's  talk 
at  a  town  forum  was  headlined 
“Brothel  Boss  Bares  All  in  Tono¬ 
pah.” 

Robert  says  headlines  about 
“bombs,  brothels  and  nuke  dumps” 
will  generally  sell  an  extra  1,000 
copies.  “1  give  Helaine  credit  on  the 
graphics,”  he  said.  “They're  big-city 
graphics.  We’ve  had  people  say  the 
Gazette  is  a  country  paper  that  reads 
like  a  big-city  daily.” 

Actually,  it  is  planned  that  way. 
“It’s  got  to  last  to  be  viable  on  the 
newsstand  all  week,”  Robert  said. 
“We’re  competing  with  the  dailies 
seven  days  a  week.”  The  dailies  are 
the  two  Las  Vegas  newspapers,  the 
Review-Journal  and  the  Sun. 

The  Gazette's  pasteups  are  sent  for 
printing  at  the  Review-Journal  at  mid¬ 
night  Thursday.  Robert  works  on  the 
front  page  to  the  last  minute,  always 
searching  for  late-breaking  news. 
“We’ll  wipe  our  front  page  at  9  at 
night,”  said  Helaine. 

Robert,  55,  was  weaned  on  news¬ 
papers.  His  grandfather  published  a 
weekly  newspaper  in  California’s 
Mother  Lode,  and  young  Robert 
swept  floors  and  did  odds  jobs.  At  16 
he  was  operating  a  Linotype. 

He  contributed  to  Stars  and  Stripes 
as  a  serviceman  during  the  Korean 
War.  Back  home,  he  worked  briefly 
as  a  reporter  at  the  Oakland  Tribune 
before  being  appointed  an  assistant  to 
publisher  William  Knowland.  He 
later  wrote  for  the  Newark  (N.J.)  Eve¬ 
ning  News,  then  owned  a  piece  of  a 
California  radio  station.  Eventually 
he  drifted  into  public  relations,  serv¬ 
ing  as  media  consultant  to  Senator 


The  Death  Valley  Gateway  Gazette 

Robert  Kennedy  and  press  secretary 
to  Mayor  Sam  Yorty  of  Los  Angeles. 


“We’ve  been  teased 
about  being  the  USA 
Today  of  country 
weeklies,”  Robert 
noted. 


Helaine’s  career  began  at  the  age  of 
two  as  a  dancer  in  San  Francisco.  She 
later  acted  in  movies  and  television, 
performing  in  some  soap  operas. 
After  that,  she  entered  the  retail  field, 
eventually  heading  the  sales  promo¬ 
tion  department  for  California  May 
Company  stores. 

The  couple  were  married  15  years 
ago,  and  have  been  partners  in  a  num¬ 
ber  of  small  publishing  ventures  ever 
since.  They  decided  to  buy  a  newspa¬ 
per  while  living  in  Sacramento,  Calif. 

“The  ones  we  wanted  to  buy  there 
we  couldn’t  afford,”  Robert  remem¬ 
bered.  “The  ones  we  could  afford,  we 
didn’t  want.” 

They  came  to  Beatty  on  a  trip  to 
Death  Valley.  Even  though  the  paper 
there  hadn’t  been  published  in  four 
months,  the  Lowes  decided  to  buy  a 
half-interest.  A  few  months  later  they 
bought  out  their  partner. 

“People  were  a  little  suspicious  of 
us  at  first,”  Robert  recalled.  “It  took 
a  year  of  seeing  our  product,  and  that 
we  were  here  for  the  long  run,  before 
we  were  fully  accepted.” 

Being  on  Death  Valley’s  doorstep 
has  been  a  plus.  More  than  800,000 


visitors  come  each  year,  and  the 
Gazette  is  the  official  newspaper. 
Five  hundred  to  1 .0(X)  papers  sell  each 
week  there  in  the  tourist  season,  100 
or  so  in  summer.  The  exposure  to  the 
tourists  has  resulted  in  hundreds  of 
subscriptions  from  afar. 

Publishing  the  paper  isn’t  easy.  The 
Lowes  work  up  to  80  hours  a  week 
each,  occasionally  all  night.  Robert  is 
often  on  the  road  Friday  through 
Tuesday,  covering  1,500  miles  or 
more  over  an  area  larger  than  West 
Virginia.  They  are  not  interested  in 
selling  the  paper,  hoping  instead  that 
one  of  their  grandchildren  will  take  an 
interest  someday.  They  would,  how¬ 
ever,  like  to  find  some  help,  perhofA 
even  take  in  a  partner,  but  so  far  they 
haven’t  found  anybody. 

“One  time  we  hired  a  graduate  of 
the  University  of  Nevada,  Reno,” 
said  Robert.  “He  couldn’t  take  the 
cultural  shock  and  left  the  next  morn¬ 
ing.” 

Robert  hopes  that  a  young  couple 
with  a  lot  of  energy  might  come  along. 
He  says  he’s  had  several  mentors  in 
his  life,  and  now  he  would  like  to  be 
one  for  someone  else. 

He  and  Helaine  are  in  good  health, 
and  despite  frequent  bouts  with 
fatigue,  are  enthusiastic  about  their 
venture. 

“Most  journalists  would  love  to 
have  their  own  country  weekly,” 
Robert  pointed  out.  “I’m  very  grate¬ 
ful  to  have  mine.” 

New  York  Times 
buys  Ga.  daily 

The  New  York  Times  Company 
has  reached  an  agreement  to  acquire 
the  Gwinnett  Daily  News  based  in 
Lawrenceville,  Ga.,  an  evening  news¬ 
paper  distributed  in  suburban 
Atlanta. 

The  purchase  agreement  also 
includes  the  Forsyth  County  News, 
published  on  Wednesday  and  Sun¬ 
day;  the  Winder  News,  published 
weekly;  and  several  non-paid  weekly 
and  twice-weekly  publications, 
including  the  Gwinnett  Sampler,  the 
Beacon  and  the  Advocate. 

In  addition  to  the  New  York  Times, 
the  Times  Company  publishes  32 
newspapers  in  10  states.  The  head¬ 
quarters  for  the  company’s  Regional 
Newspaper  Group  is  in  Atlanta. 

Robert  Fowler,  publisher  of  the 
News,  Charles  Smithgall,  and  Thom¬ 
as  Jones,  president  of  the  News,  were 
the  three  principal  owners. 

No  purchase  price  was  announced. 

The  Gwinnett  Daily  News  has  a 
daily  circulation  of  approximately 
27,500  and  a  Sunday  circulation  of 
appioximately  30,900. 
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Simmons  releases  its  1987  newspaper  ratings  study 


The  Simmons  1987  National  Study 
of  Local  Newspaper  Ratings  was 
released  on  schedule  on  June  24. 

All  local  market  reports  were 
mailed  on  that  date  to  subscribing 
newspapers  along  with  summary  vol¬ 
umes,  the  study  technical  guide  and 
the  code  book  needed  to  access  the 
complete  respondent  data  base. 

“This  study  i,s  being  released  pre¬ 
cisely  in  accordance  with  the  sched¬ 
ule  we  announced  last  fall,”  said  Kay 
Schultz,  director  of  Simmons  Major 
Market  Research.  “Not  only  does 


this  on-time  delivery  demonstrate 
Simmons’  ability  to  complete  a  major 
project  like  this  right  on  schedule,  it 
also  shows  Simmons’  dedication  to 
the  newspaper  industry  by  sticking  to 
the  commitments  it  made.” 

The  Simmons  study  is  based  on 
more  than  105,000  interviews  con¬ 
ducted  between  Oct.  1986  and  April 
1987.  The  survey  covers  56  markets, 
including  all  of  the  Top  50  ADIs.  All 
data  were  gathered  by  computer- 
assisted  telephone  interviews  of 
adults  in  a  random-digit-dial  sample 


of  households. 

More  than  50  newspapers  have  sub¬ 
scribed  to  the  Simmons  study  includ¬ 
ing  such  papers  as  the  New  York 
Times;  New  York  Daily  News;  New 
York  Post;  Los  Angeles  Times; 
Washington  Post;  Boston  Globe; 
Boston  Herald;  Chicago  Tribune; 
Chicago  Sun-Times;  Detroit  News; 
Miami  Herald;  Houston  Chronicle; 
Houston  Post’,  and  the  Dallas  Morn¬ 
ing  News. 

In  addition,  approximately  125  ad 
agencies  have  purchased  subscrip¬ 
tions  to  the  study. 


Knight-Ridder  fights  release  of  Philadelphia  newspaper  data 


Knight-Ridder  should  not  be  forced 
to  reveal  confidential  information 
about  the  Philadelphia  newspaper 
war  of  the  1970s,  the  chain’s  lawyers 
said  in  briefs  filed  in  connection  with 
the  proposed  joint  operating  agree¬ 
ment  between  the  two  Detroit  news¬ 
papers. 

In  briefs  filed  June  20  before  federal 
administrative  law  Judge  Morton 
Needleman,  Knight-Ridder  attorneys 
argue  that  the  information  is  irrele¬ 


vant  to  Detroit  —  and  could  damage 
labor  relations  at  its  Philadelphia 
Inquirer  and  Philadelphia  Daily 
News. 

Detroit  Mayor  Coleman  Y oung  and 
five  newspaper  unions,  who  oppose 
the  JOA,  have  asked  for  the  informa¬ 
tion,  saying  Knight-Ridder’s  “suc¬ 
cessful  campaign”  against  the  now- 
defunct  Philadelphia  Bulletin  could 
shed  light  on  how  the  Free  Press 
could  continue  to  operate.  In  the  JOA 


application,  the  Free  Press  says  it 
qualifies  as  a  “failing  newspaper” 
under  the  Newspaper  Preservation 
Act. 

In  their  argument  against  disclo¬ 
sure,  Knight-Ridder  attorneys  noted 
that  in  hearings  on  the  JOA  between 
Seattle’s  two  dailies,  a  federal  judge 
ruled  that  the  Hearst  chain  did  not 
have  to  reveal  information  about 
newspaper  competitions  in  other 
cities. 


ANCAM  is  the  latest  group  to  drop  Florida  site  over  ad  tax 


By  Debra  Gersh 

As  the  July  I  date  for  implementa¬ 
tion  of  the  Florida  tax  on  advertising 
draws  near,  more  and  more  organiza¬ 
tions  are  pulling  meetings  out  of  the 
state. 

In  the  most  recent  action,  the  Asso¬ 
ciation  of  Newspaper  Classified 
Advertising  Managers’  board  of 
directors  voted  June  20  to  move  its 
organization’s  1988  meeting  from 
Fort  Lauderdale.  Other  sites  being 
considered  are  Flilton  Head,  S.C., 
Charleston,  S.C.  and  Chattanooga, 
Tenn. 

ANCAM  is  also  sending  letters  to 
the  Fort  Lauderdale  mayor,  Florida 
Governor  Bob  Martinez  and  to  offi¬ 
cials  in  Texas,  Oklahoma  and  other 
states  considering  a  similar  tax  — 
explaining  that  they  will  not  hold 
meetings  there  because  of  the  tax  and 
detailing  how  much  money  the  orga¬ 
nization  has  spent  with  city 
businesses  at  this  year’s  conference 
in  San  Diego. 

The  ANCAM  conference  this  year 


set  a  record  attendance  with  more 
than  350  registrants,  including  24 
overseas  members  from  such  coun¬ 
tries  as  Spain,  Ireland,  England,  Aus¬ 
tralia,  New  Zealand,  Argentina,  Uru¬ 
guay.  Canada,  Sweden,  Malaysia  and 
Belgium. 

Losses  to  the  hotel-motel-restau- 
rant  industry  in  Florida  have  been 
estimated  to  be  as  high  as  $20  million, 
not  including  peripheral  industries 
such  as  taxi  service. 

The  minority  press  in  Florida  is 
expecting  to  be  especially  hard  hit  by 
the  tax  as  local  retailers  may  be  forced 
to  cut  the  “fringe”  media  from  their 
budgets. 

Enrique  Perez,  advertising  director 
of  Diario  Las  Americas  in  Miami 
noted  that  the  tax  is  going  to  hurt  the 
non-mainstream  media  more  than  the 
mainstream  media. 

He  added  that  while  the  impact  on 
national  advertisers  has  gotten  all  the 
media  attention,  the  local  retailers  are 
being  hurt  more  as  it  is  their  total 
budgets  that  are  being  affected.  He 
noted  that  he  doesn’t  think  anyone  is 


going  to  lose  entire  ad  accounts,  but 
there  will  be  decreases. 

The  Hispanic  community,  in  partic¬ 
ular,  is  very  angry  over  the  tax  which 
Martinez,  the  state’s  first  Hispanic 
governor,  had  campaigned  against. 

Cooke  acquires 
cable  system 

Jack  Kent  Cooke,  chairman  of  the 
board  of  Jack  Kent  Cooke  Inc.,  and 
E.B.  Chester,  president  of  First  Car¬ 
olina  Communications  Inc.,  have 
announced  Cooke’s  acquisition  of 
First  Carolina’s  21  cable  tv  systems 
serving  some  156,000  cable  subscrib¬ 
ers  and  passing  about  300,000  homes 
located  primarily  in  Nashville  and 
Knoxville,  Tenn.,  Georgia,  Virginia, 
North  Carolina,  Kentucky,  Ohio  and 
Arizona. 

No  purchase  price  was  announced. 

When  the  transaction  is  completed 
before  the  end  of  1987,  the  Cooke 
organization  will  have  about  600,000 
cable  subscribers. 
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Participatory  journaiism  and  the  courts 

Jury  convicts  trio  on  cocaine-reiated  charges  based  on  the  testimony, 
film  footage  of  tv  journalist  Geraido  Rivera,  who  took  part  in  the  bust 


By  Larry  Keller 

Three  men  arrested  in  a  cocaine 
sting  operation  televised  by  Geraido 
Rivera  last  year  were  convicted  on 
cocaine-related  charges  June  8  in  Fort 
Lauderdale,  Fla.,  despite  defense 
lawyers'  contentions  that  Rivera  and 
undercover  sheriff  deputies  botched 
the  bust. 

The  seven-day  trial  took  a  raucous 
turn  when  Rivera  testified,  sparking 
dozens  of  heated  objections  from 
defense  lawyers  infuriated  at  his  ram¬ 
bling  and  far-ranging  responses. 

The  defendants  were  arrested  in 
Fort  Lauderdale  last  September  after 
Rivera,  posing  as  a  tough-talking  New 
York  drug  buyer  named  “George  the 
money  man,”  purchased  a  kilo  of 
cocaine  from  a  fourth  defendant,  who 
later  pleaded  guilty  and  testified 
against  the  others  in  exchange  for  a 
lighter  prison  sentence. 

Portions  of  the  undercover  opera¬ 
tion  were  included  in  the  controver¬ 
sial  tv  program,  “American  Vice:  The 
Doping  of  a  Nation,”  which  aired  last 
December. 

Rivera  is  executive  producer  and 
chief  correspondent  of  the  New  York- 
based  Investigative  News  Group 
Inc.  that  produced  the  telecast. 

Rivera  and  his  film  crew  had  the 
support  and  assistance  of  the  Bro¬ 
ward  County  (Fla.)  Sheriff s  Office 
when  they  secretly  filmed,  tape 
recorded,  and  participated  in  the  sting 
operation. 

Before  the  trial  began,  Broward 
Circuit  Judge  Mel  Grossman  denied 
defense  motions  to  dismiss  the  case 
on  the  grounds  that  Rivera  had 
allegedly  violated  a  Florida  law 
against  secretly  taping  a  person. 

Florida  law  does  allow  surrepti¬ 
tious  recordings  to  be  made  m  con¬ 
nection  with  police  investigations, 
but  defense  attorneys  argued  unsuc¬ 
cessfully  that  Rivera's  recording  were 
made  for  television,  not  police  work. 

At  the  trial,  the  defense  accused 
Rivera  and  the  undercover  deputies 
who  assisted  him  of  ignoring  proce¬ 
dures  basic  to  a  police  investigation. 


(Keller  is  a  staff  writer  for  the  Fort 
Lauderdale  [Fla.]  News  and  Sun-Sen¬ 
tinel.) 


so  intent  were  they  on  presenting  a 
dramatic  television  program. 

The  defense  team  pointed  out  that 
nobody  from  the  sheriffs  office  fol¬ 
lowed  the  man  arranging  the  cocaine 
sale  to  determine  from  whom  he  was 
obtaining  the  drug.  Instead,  under¬ 
cover  officers  relied  on  an  informant 
to  provide  this  information,  but  the 
informant  skipped  town  and  was 
unavailable  to  testify  at  the  trial. 


Two  of  the  defendants  in  the  case 
never  spoke  during  the  sting  opera¬ 
tion.  One  had  carried  the  briefcase 
containing  the  cocaine,  while  the 
other  remained  in  a  car  outside  the 
hotel  where  the  drug  deal  took  place. 

Their  attorneys  maintained  that  the 
undercover  deputies  working  with 
Rivera  should  have  determined  if  the 
men  were  active  participants  in  the 
deal  or  innocent  parties  along  for  the 
ride.  Deputies  did  not  do  this,  the 
lawyers  contended,  because  they  and 
the  film  crew  hurried  the  sting  opera¬ 
tion  because  they  were  concerned 
that  a  battery  on  a  hidden  camera 
used  by  the  Rivera  crew  would  die 
before  the  drug  deal  was  concluded. 

Rivera  and  other  witnesses  con¬ 
ceded  they  were  worried  about  the 
battery.  Indeed,  at  one  point,  Rivera 
in  his  “George  the  money  man”  guise 
ordered  one  of  the  defendants  and  an 
undercover  officer  out  of  the  hotel 
room  so  he  could  personally  turn  off 
the  camera  and  conserve  the  battery, 
said  David  Vinikoor,  lawyer  for  one 
of  the  defendants. 

Vinikoor  also  noted  that  Rivera  had 
smudged  all  fingerprints  off  the  bag 
containing  the  kilo  of  cocaine,  first 
during  the  transaction,  then  again 
when  he  weighed  the  drug  for  the 
benefit  of  the  viewing  audience. 

Rivera  retorted  that  he  could  not 
very  well  have  worn  plastic  gloves  in 
a  dope  deal.  He  and  all  three  defense 


attorneys,  especially  Vinikoor, 
clashed  repeatedly  when  Rivera  testi¬ 
fied. 

Even  before  Rivera  uttered  a  word, 
Vinikoor  asked  Judge  Grossman  to 
“keep  Mr.  Rivera  under  control”  lest 
his  penchant  for  making  flamboyant 
comments  cause  a  mistrial.  Vinikoor 
pointed  out  that,  in  pretrial  state¬ 
ments  to  the  press,  Rivera  had 
described  his  client  as  a  “scum-suck¬ 


ing  drug  dealer”  and  drug  users  in 
general  as  the  “scum  of  society.” 

In  explaining  why  he  personally 
participated  in  the  Fort  Lauderdale 
drug  bust  rather  than  simply  filming 
sheriff  s  officers,  Rivera  said  this  was 
“the  best  way  to  tell  people  what  it's 
like  in  the  belly  of  the  drug  abuse 
beast.” 

The  former  20/20  correspondent 
denied  he  had  impeded  the  sting  oper¬ 
ation  conducted  by  the  sheriff's 
office. 

“I've  been  there  before.”  he 
assured  reporters.  “I'm  a  veteran.” 

Inside  the  courtroom,  Rivera  often 
seemed  to  be  witness,  lawyer  and 
judge  at  the  same  time.  He  directed 
several  of  his  responses  to  the  “ladies 
and  gentlemen  of  the  jury.” 

On  at  least  two  occasions,  defense 
lawyers  raised  objections  to  Rivera's 
responses,  only  to  have  the  television 
entertainer  inject  his  thoughts  about 
their  validity  before  Judge  Grossman 
could  respond. 

On  another  occasion,  Grossman 
sustained  an  objection,  but  Rivera 
answered  the  question  anyway. 
Those  types  of  responses  and 
Rivera's  tendency  not  to  respond 
directly  to  questions  prompted 
defense  lawyers  to  shout  out  more 
than  30  objections  during  the  first 
hour  alone  of  Rivera's  testimony. 

Judge  Grossman  finally  admon- 
{continued  on  pa^e  35) 


The  defendants  were  arrested  in  Fort  Lauderdale 
last  September  after  Rivera,  posing  as  a  tough-talking 
New  York  drug  buyer  named  “George  the  money 
man,”  purchased  a  kilo  of  cocaine  from  a  fourth 
defendant . . . 
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Buying  a  publishing  system  today  is  a  high- 
stakes  venture  Unfortunately,  it  can  be  a  risky 
one  too.  With  suppliers  merging,  technology 
accelerating  and  changing,  there  aren't  many 
sure  bets.  But  you  cati  put  the  odds  in  your  favor. 

Here's  how. 

Put  your  money  on  Mycro-Comp^"  and 
NORTEXT*  systems  from  Mycro-Tek  Today 
you'll  find  more  than  1300  of  these  systems  at 
work,  in  operations  ranging  from  small  weeklies 
to  major  dailies 

Only  Mycro-Tek  offers  you  a  SAFE  system  - 
System  Architecture  For  Expansion.  It's  a  simple 
philosophy  that  says  as  you  grow  your  system 
grows,  with  features,  power  and  performance  to 
meet  your  needs.  Your  initial  Mycro-Comp  or 
NORTEXT  investment  remains  an  integral  part 
of  your  system,  no  matter  how  much  you  add  on 
or  upgrade.  So  you  never  have  to  start  over. 


It's  a  SAFE  bet. 

When  you  decide  on  a  Mycro-Comp  or 
NORTEXT  system  from  Mycro-Tek,  you  get 
more  than  just  an  excellent  system  You  also  get 
the  training,  service  and  support  that  make  the 
entire  package  the  almost  perfect  purchase 

Before  you  gamble  on  your  future,  call  us. 

We  can  show  you  how  to  reduce  the  risks  and  play 
itSAFE  CALLTOLL FREE  1-800-835-2055 
IN  KANSAS  (316)  68 1  -0550 


Magnificent  Machines  from 


9229  East  37th  St  North  /  Wichita,  KS  67226 


Mycro-Comp  is  a  trademark  of  Mycro-Tek,  Inc 
NORTEXT  is  a  registered  trademark  of  Norsk  Data 
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LEGAL 


Press  wins  legal  battle  against  British  government 


By  Edwin  Roth 

Britain’s  Conservative  Prime 
Minister  Margaret  Thatcher  has  suf¬ 
fered  a  defeat  by  the  British  high  court 
which  dismissed  an  accusation  from 
her  Attorney  General  Sir  Michael 
Havers  that  three  London  newspa¬ 
pers  had  committed  a  criminal  con¬ 
tempt  of  court  when  they  published 
extracts  from  the  memoirs  of  British 
senior  secret  service  officer  Peter 
Wright. 

Acting  for  Thatcher’s  administra¬ 
tion,  Havers  had  demanded  that  the 
editors  of  the  new  daily  Independent, 
the  London  Evening  Standard  and  the 
London  Daily  News  should  be  impris¬ 
oned  and  the  companies  publishing 
these  three  newspapers  should  be 
fined  for  committing  criminal  con¬ 
tempt  of  court. 

These  three  newspapers  had  pub¬ 
lished  the  extracts  from  Wright’s 
memoirs,  while  two  other  British 
newspapers  —  the  Observer  and  the 

(Roth  is  a  free-lance  writer  based  in 
London.) 


Guardian  —  were  still  under  high 
court  injunctions,  issued  a  year  ago, 
preventing  them  from  publishing  any¬ 
thing  contained  in  Peter  Wright’s 
memoirs. 

No  doubt  exists  that  the  three  edi¬ 
tors  knew  about  the  still-valid  high 
court  injunctions  against  the 
Observer  and  Guardian  —  and  they 
did  not  claim  ignorance  of  them. 

Peter  Wright  now  lives  in  Australia. 
If  he  came  to  Britain,  he  would  be 
sentenced  to  many  years’  jail  for 
breaking  Britain’s  state  secrets  law. 
The  most  explosive  part  of  his 
memoirs  —  and  the  reason  for  the 
Thatcher  government’s  frantic  fight 
against  press  freedom  —  is  his  con¬ 
fession  that  he  took  part  in  a  criminal 
conspiracy  of  the  British  secret  ser¬ 
vice  to  destroy  the  Labor  government 
of  Prime  Minister  Harold  Wilson,  and 
also  to  destroy  Thatcher’s  predeces¬ 
sor  as  Conservative  prime  minister 
and  party  leader,  Edward  Heath. 

According  to  Wright,  the  secret 
service  conspiracy  against  the  Wilson 
government  included  grossly  criminal 
actions  —  burglaries,  forgeries,  vari¬ 


ous  dirty  tricks. 

Thatcher’s  government  has  also 
lost  the  first  round  of  a  civil  trial 
before  the  supreme  court  in  the  Aus¬ 
tralian  state  of  New  South  Wales  to 
prevent  the  publication  of  Wright’s 
memoirs  in  Australia  “for  breach  of  a 
contract  of  confidentiality.” 

An  important  part  of  the  successful 
defense  by  Wright’s  Australian 
publisher  was  that  no  contract  of  con¬ 
fidentiality  can  cover  the  exposing  of 
crimes. 

During  that  trial,  Thatcher’s 
cabinet  secretary.  Sir  Robert  Arm¬ 
strong,  was  the  British  government’s 
chief  witness  —  and  was  proved  to 
have  committed  perjury. 

After  having  lost,  Thatcher’s  gov¬ 
ernment  appealed,  and  the  New 
South  Wales  court  automatically 
ordered  that  Wright’s  memoirs 
should  not  be  published  until  after  the 
appeal  had  been  determined.  This 
appeal  against  the  New  South  Wales 
Supreme  Court  is  expected  to  begin 
July  27.  Recently  the  Australian  daily 
Melbourne  Age  published  details  of 
(Continued  on  page  24) 
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SURGEON  GENERAL’S  WARNING:  Mike  Peters’  cartoons 
are  dangerously  funny  and  may  cause  hysterical  laughter. 


For  information  caH  Brad  Bushefl  at  1-800-2214816 
(in  New  York,  212-692-3700). 


RT-971  Still  Video  Transceiver 


RC>701  Still  Video  Camera 


SV  System  Lenses 
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transmit  the 
pictures 
around  the  world. 


The  Canon  Still  Video  System  is  an  entirely 
new  and  complete  system  for  creating,  storing, 
accessing  and  electronically  transmitting  high 
quality  black  &  white  or  color  images.  A  photog¬ 
rapher’s  dream. 

The  Canon  RC-701  Still  Video  Camera 
works  like  a  35mm  SLR  with  motor  drive,  record¬ 
ing  up  to  fifty  pictures  on  a  2"  video  floppy  disk 
at  up  to  10  fps.!  No  processing  is  required,  so 
you  can  access  the  image  a  moment  after  creat¬ 
ing  it.  In  addition  to  its  own  exclusive  lens  sys¬ 
tem,  you  can  use  nearly  60  Canon  FD  lenses  for 
even  greater  flexibility. 


The  RT-971  Still  Video  Transceiver  con¬ 
nects  to  ordinary  telephone  lines  to  transmit 
these  images  to  another  RT-971  or  to  most  stan¬ 
dard  wirephoto  machines — or  to  your  existing 
“electric  darkroom”  printing  equipment.  A 
black  &  white  image  can  be  transmitted  in  only 
ninety  seconds.  Color  in  three  minutes.  Making 
“impossible  deadlines”  possible.  And  multiple 
images  can  be  combined  to  give  editors  thou¬ 
sands  of  miles  away  a  choice  of  several  shots. 

But  this  is  no  dream.  The  Canon  SVS 
equipment  shown  here  is  available  right  now. 
Let  us  show  you  how’  it  can  enhance  your  opera¬ 
tion  today. 


Press  wins 

(Continued  from  puf’e  22) 


Wright’s  memoirs.  When  Thatcher's 
government  wanted  to  charge  the 
Melbourne  Age  with  contempt  of 
court,  it  was  informed  that  the  New 
South  Wales  Supreme  Court  has  no 
jurisdiction  outside  New  South 
Wales,  and  that  Melbourne  is  in  Vic¬ 
toria. 

On  April  27,  the  new  London  daily 
Independent  published  what 
Thatcher  wanted  kept  secret  but 
which  had  been  published  already  all 
over  the  world:  details  from  Wright’s 
memoirs  about  the  criminal  conspir¬ 
acy  against  Labor  Prime  Minister 
Harold  Wilson  and  his  government. 

On  the  same  day  the  Independent’s 
story  was  reprinted  by  the  London 
Evening  Standard  and  its  new  com¬ 
petitor,  the  London  Daily  News 
because  significant  news  cannot  be 
copyright. 

immediately,  Thatcher  took  action 
for  criminal  contempt  of  court  against 
all  three  newspapers.  The  penalty 
would  be  unlimited  imprisonment  for 
the  three  editors  and  unlimited  fines 
for  the  newspaper  companies,  but 
high  court  judge  Sir  Nicholas 
Browne-Wilkinson  ruled  that  neither 
the  editors  nor  the  publishers  had 
committed  contempt  of  court. 


He  stated:  “The  law  of  contempt 
should  not  be  distorted  to  produce  a 
new,  judge-made  law  to  protect  state 
secrets,”  and  he  ordered  that  all 
expenses  of  this  action  must  be  paid 
by  the  government. 

Thatcher’s  government  immedi¬ 
ately  appealed.  Attorney  General 
Havers  formally  threatened  all  British 


A  countersuit  alleging  that  Harry 
Hoiles  filed  a  groundless  civil  case 
against  Freedom  Newspapers  Inc. 
has  been  dismissed  in  a  conciliatory 
gesture  intended  to  end  a  bitter  family 
feud. 

“Right  now  it  just  seemed  to  be  the 
sensible  thing  to  do,”  said  David  R. 
Threshie,  who  was  a  defendant  in  the 
Hoiles  suit  and  is  publisher  of  Free¬ 
dom’s  flagship  newspaper,  the 
Orange  County  (Calif.)  Register. 

Hoiles  sued  Freedom  and  the  fami¬ 
lies  of  his  sister,  Mary  Jane  Hoiles 
Hardie,  and  his  late  brother,  Clarence 
Hoiles,  in  1982  seeking  a  court  order 
giving  him  one-third  of  the  privately 
held  media  group  plus  punitive  dam¬ 
ages. 

In  his  suit,  Hoiles  alleged  his  rela¬ 
tives  had  denied  him  a  meaningful 
management  role  after  Clarence 
Hoiles’death  and  conspired  to 


news  media,  and  all  foreign  corre¬ 
spondents  resident  in  Britain,  that 
they  risk  later  proceedings  for  crimi¬ 
nal  contempt  of  court  if  they  publish 
anything  of  Wright’s  memoirs  and  the 
government’s  appeal  is  successful. 

The  basis  of  this  entire  case  is  that 
Britain  has  no  Constitution  and  no 
Bill  of  Rights.  Press  freedom  in  Brit¬ 
ain  is  not  a  right,  only  a  custom. 


devaluate  his  stock  when  he  sought  to 
withdraw  with  his  third  of  Freedom’s 
assets. 

But  a  judge  dismissed  the  suit,  say¬ 
ing  Hoiles  failed  to  prove  that  his 
relatives  violated  corporate  laws  pro¬ 
tecting  minority  shareholders. 

— AP 

More  severance  pay 
sought  by  McMullin 

Norman  R.  McMullin,  former 
president  of  Woodward  Communica¬ 
tions  Inc.  in  Dubuque,  Iowa,  has  filed 
a  lawsuit  seeking  at  least  $90,000  from 
WCI. 

McMullin’s  suit,  filed  in  Dubuque 
County  District  Court,  contends  WCI 
has  paid  him  $45,000  due  under  a 
severance  agreement  but  has  denied 
repeated  requests  for  another 
$90,000. 


Hoiles’  countersuit  dismissed  by  judge 


Yvs.S 


Nobody  reports  the  workings  of  inter-  professionals  in  106  bureaus.  They  translate  inter¬ 
national  business  and  finance  more  clearly  national  busine,ss  nexvs  into  useful  information  tor 

than  Reuters.  your  readers. 

And  right  now',  understanding  complex  issues  No  w'onder  thousands  of  key  decision-makers 

like  the  trade  differences  between  Japan  and  the  in  the  marketplace  rel\’  on  Reuters  to  sta\'  on  top. 

r.S.  is  of  \  ital  importance  to  your  readers.  What  Right  now,  you  can  get  a  free,  firsthand  I(X)k 

happens  in  international  markets  directly  affects  at  what  we  can  do  for  your  busine.ss  pages.  For 
American  jobs.  your  free  te.st  of  the  Reuter  Business  Report,  call 

That’s  why  we  created  the  Reuter  Business  ( 212 )  603-3576. 

Report,  drawing  on  the  experti.se  of  over  1,000  news  You’ll  improve  your  economic  outkxik. 
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Publishers  on  Parade 


What  changed  in  Dallas  when  Burl  Osborne 
added  Parade  to  his  Sunday  packs^? 


“Several  years  ago,  the  Sunday  circulation  battle  in? Dallas 
was  close.  Only  a  few  thousand  copies  separated  us  and  our 
crosstown  rival.  But  when  they  gave  up  ^rade,  we  picked  it 
up  and,  within  a  year,  our  Sunday  circulation  lead  grew  to 
over  34,000.  Today  our  Sunday  advantage  is  192,454. 

“To  me,  that’s  proof  of  the  Parade  reader’s  interest, 
satisfaction  and  loyalty.  What’s  more,  by  including  Parade  in 
our  Sunday  package,  we  were  able  to  focus  our  Dallas  lifestyle 
coverage  on  Dallas  itself,  while  Parade  provided  an  important 
national  perspective. 

“The  overall  results?  Were  still  growing, 
we’re  number  one  in  Dallas  and  we’re  seeing 
a  substantial  increase  in  advertising 
revenue  for  our  complete 
^  Sunday  package. 

“Parade  has  been  a  big 
Sunday 


BURL  OSBORNE 

wtEsiDarr  and  editor,  the  dallas  MOfjNJWa  news 


newsfjapei^s^ery  Sunday. 


Feali 


For  more  information  on  why  Parade  is 
important  in  major  markets,  contact  Carlo 
Vittorini  at  (212)  573-7111,  and  talk  publisher 
to  publisher. 


C  1987  Parade  Publicaiions.  Inc.  All  rights  rcsersed  ^ 

Source:  ABC  FAS-FAX  Report, 
September  30, 1986.  Calculations  by 
The  Dallas  Morning  News  Research  Dept. 
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NEWSPEOPLE  IN  THE  NEWS 


Eleanor  Shaw,  weekend  editor  of 
the  Sacramento  Bee,  has  been  pro¬ 
moted  to  news  editor.  She  joined  The 
Bee  in  1985  from  the  Miami  Herald, 
where  she  had  been  an  assistant  city 
editor  for  two  years. 

Most  of  her  earlier  career  was  spent 
at  the  News-Journal  papers  in  Wil¬ 
mington,  Del.,  where  positions 
included  capital  bureau  chief  and 
business  editor.  She  also  was  an  edi¬ 
tor  on  the  USA  Today  start-up  staff. 


Don  Campbell  has  been  named 
managing  editor/special  projects  for 
Gannett  News  Service  and  will  direct 
the  Paul  Miller  Washington  Reporting 
Fellowships  program 

The  program,  sponsored  by  the 
Gannett  Foundation  in  cooperation 
with  the  National  Press  Foundation, 
is  based  at  the  National  Press  Club. 

Campbell,  most  recently  national 
editor  for  GNS,  continues  to  work 
with  the  news  service  and  oversee 
special  projects. 

Craig  Schwed  was  named  national 
news  editor  and  assumed  Campbell’s 
former  responsibility  for  the  daily 
national  report.  He  recently  has  been 
night  news  editor. 


Larry  R.  Wynn  joined  the  San 
Antonio  Light  as  vice  president  for 
marketing  and  will  head  the  circula¬ 
tion,  advertising,  research  and  pro¬ 
motion  departments.  He  moved  from 
a  similar  position  with  the  Daily  News 
of  Los  Angeles. 

His  background  in  management 
encompasses  circulation  and  adver¬ 
tising  positions  with  several  newspa¬ 
pers,  including  the  Cincinnati  Post 
Jfnd  the  Long  Beach  (Calif.)  Press- 
Telegram. 


K4 


Eleanor  Shaw 


m  / 

John  Costa 


George  Bulgaris 


John  Costa,  editor  of  the  Tampa 
edition  of  the  St.  Petersburg  Times, 
also  has  become  an  assistant  manag¬ 
ing  editor  of  the  newspaper. 

Costa  joined  the  Times  in  1973  as  a 
reporter  and  also  has  worked  as  the 
newspaper’s  North  Suncoast  editor. 
He  was  managing  editor  of  the  Times 
Publishing  Company’s  afternoon 
Evening  Independent  before  it  closed 
last  year. 

*  *  * 

Howard  Herron,  editor  of  the 
Franklin  find.)  Daily  Journal,  is  now 
general  manager.  He  succeeds  the 
late  Scott  Alexander,  who  was  gen¬ 
eral  manager  and  then  publisher  until 
his  death  in  March. 

Herron,  a  former  English  teacher 
and  publications  adviser  in  the  India¬ 
napolis  public  schools  and  former 
editor  of  a  literacy  magazine  pub¬ 
lished  by  the  United  Methodist 
Church  in  West  Africa,  has  worked 
for  the  Daily  Journal  as  a  county  gov¬ 
ernment  reporter  and  for  the  Colum¬ 
bus  (Ind.)  Republican,  sister  paper  of 
the  Daily  Journal,  as  news  editor. 


—  QUOTE . . .  UNQUOTE  — 

ELLEN  CAYLOR  SCHNEIDER/Circulation  Marketing  Manager 

CENTRE  DAILY  TIMES  (State  College,  PA) 


Route  42,  Shandaken,  NY  12480-0096/Tel.  (914)  688-5776 


George  Bulgaris  has  been 
appointed  vice  president  and  general 
manager  of  Lerner  Newspapers  by 
the  Pulitzer  Publishing  Company 
which  purchased  the  group  last  year. 

Bulgaris  has  held  various  executive 
positions  with  the  Pulitzer  company, 
most  recently  being  involved  in  plans 
and  acquisitions  for  the  Pulitzer 
Newspaper  Group.  Prior  to  that  he 
was  manager  of  suburban  operations 
and  director  of  business  development 
for  the  flagship  St.  Louis  Post-Dis¬ 
patch.  In  addition,  he  also  served  as 
general  manager  of  Sports  Stats,  a 
Pulitzer  subsidiary  which  designs 
software  programs  for  high  school 
and  college  sports  activities. 


Donald  Waterman  has  joined  The 
Middlesex  News,  Framingham, 
Mass.,  as  circulation  director.  He 
moved  from  the  Quincy  (Mass.)  Pat¬ 
riot  Ledger  where  he  was  circulation 
manager. 

William  Taylor  joined  the  News 
Transcript  Group  in  a  dual  capacity, 
first  as  director  of  advertising  for  The 
Middlesex  News,  and  secondly  as 
director  of  sales  for  the  group.  He  was 
director  of  advertising  for  the  Lovvell 
(Mass.)  Sun. 

Victoria  Ogden  has  been  named 
executive  editor  of  the  Transcript 
Newspapers,  Dedham-based 
publisher  of  Dedham  (Mass.)  Daily 
Transcript  and  the  Waltham  (Mass.) 
News  Tribune,  and  six  weeklies. 

*  *  * 

James  M.  Watson  has  been  named 
publisher  of  the  Daily  Standard  and 
Town  and  Country  Leader,  Excelsior 
Springs,  Mo.,  owned  by  Facklema'’ 
Newspapers  of  Panama  City,  Fla. 

He  has  been  with  the  company  12 
years,  serving  the  past  six  years  cs 
advertising  director  of  the  Ruston 
(La.)  Daily  Leader. 
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Named  to  new  positions  within  the 
news  division  of  the  Newport  News 
Daily  Press  and  the  Times-Herald  are 
Jay  N.  Kelly  and  Robin  McCor¬ 
mick. 

Kelly,  formerly  the  Times-Herald 
wire  editor,  was  appointed  news  edi¬ 
tor  and  is  chief  supervisor  for  a  con¬ 
solidated,  copy  desk  producing  both 
newspapers,  with  his  new  duties 
including  overseeing  production  of 
weekday  editons  of  the  Daily  Press 
and  scheduling  copy  desk  staffers. 

McCormick,  a  Times-Herald  copy 
editor  who  has  been  acting  as  assis¬ 
tant  city  editor  for  a  year,  assumed 
the  position  of  deputy  news  editor. 
She  is  responsible  for  production  of 
the  Times-Herald  and  supervision  of 
copy  desk  personnel  assigned  to  edit 
the  afternoon  newspaper. 

4:  4:  4: 

Several  editorial  staff  changes  have 
been  announced  by  the  Los  Angeles 
Times. 

Maura  Dolan  has  returned  to  Los 
Angeles  as  a  metro  general 
assignment  reporter  following  a  two- 
year  assignment  in  the  Washington, 
D.C.,  bureau.  Her  Washington 
assignments,  energy  and 
environment,  will  be  covered  by 
bureau  staff  writer  Robert  Gillette. 

Josh  Getlin,  previously  a  staff 
writer  at  the  Orange  County  edition  of 
the  Times,  moved  to  the  Washington 
bureau  as  a  general  assignment 
reporter. 

Ron  Harris  joined  the  national 
news  staff  in  Los  Angeles  as  a  general 
assignment  reporter.  He  had  served 
as  metropolitan  recruitment  and 
development  director  since  1985  and 
oversaw  recruitment  of  minority 
journalists. 

*  *  * 

Mark  B.  Johnston  was  appointed 
retail  advertising  manager  for  The 
Kansas  City  Star  Co.  Since  joining 
the  staff  in  1981,  he  has  served  as 
Missouri  zone  supervisor,  business 
special  manager  and  most  recently 
district  manager. 

♦  *  * 

Susan  Erion,  sports  editor  of  the 
Naperville  (111.)  Sun,  has  been  pro¬ 
moted  to  city  editor  of  the  semi¬ 
weekly. 

The  Sun  will  start  publishing  three 
times  a  week  beginning  July  6, 
according  to  its  publishers,  Harold 
and  Eva  White. 

*  *  * 

Steve  Rudman,  sports  columnist  at 
the  Seattle  Post-Intelligencer  for  ten 
years,  joined  Preview  Publishing, 
sports  specialty  publishing  company. 
His  responsibilities  include  serving  as 
editor  of  The  National  Sports  Review 
and  feature  editor  of  four  other  sports 
publications. 


At  The  State,  Columbia,  S.C.,  Jim 
Foster,  formerly  metropolitan  edi¬ 
tor,  has  been  named  news  editor/fea¬ 
tures,  and  Kathy  Edwards,  formerly 
an  assistant  news  editor,  was  named 
metropolitan  editor. 

Foster  will  be  responsible  for  The 
State’s  features  department  and 
Edwards,  the  coverage  of  Richland 
and  Lexington  counties  and  coordina¬ 
tion  of  assistant  news  editors’  efforts 
in  coverage  of  government,  state  and 
city  news. 

♦  *  ♦ 

Rick  Butler  was  named  controller 
at  the  Minneapolis  Star  and  Tribune, 
reporting  to  John  Grieman,  who 
recently  was  named  vice  president 
and  chief  financial  officer. 

Barb  Keesel,  manager  of  opera¬ 
tions  analysis,  was  promoted  to  man¬ 
ager  of  budgets  and  cost  analysis. 

9):  4c 

David  Trussell,  publisher  of  the 
weekly  North  Lake  Tahoe  Bonanza, 
Incline  Village,  was  elected  president 
of  the  Nevada  State  Press  Associa¬ 
tion  at  the  annual  convention  in  Min- 
den.  He  succeeds  Earl  Johnson, 
general  manager  of  the  Las  Vegas 
Review-Journal,  who  remains  a  mem¬ 
ber  of  the  board  of  directors. 

David  C.  Henley,  publisher  of  the 
Lahontan  Valley  News  and  Eagle- 
Standard,  Fallon,  is  president-elect 
and  also  state  chairman  of  the 
National  Newspaper  Association, 
succeeding  Jim  Sanford  of  the 
Mason  Valley  News,  Yerington,  who 
was  elected  to  the  board.  Ev  Land¬ 
ers,  managing  editor  of  the  Reno 
Gazette-Journal  is  second  vice  presi¬ 
dent. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Promotions  at  the  Worcester 
(Mass.)  Telegram  &  Gazette  include 
the  following:  j 

Kenneth  J.  Botty,  to  vice  presi-  j 
dent  and  editor-in-chief,  continuing 
responsibility  for  the  news  and  edito¬ 
rial  operations. 

David  A.  Sjosten,  to  vice  presi¬ 
dent-operations.  He  is  responsible  for 
advertising,  buildings,  purchasing 
and  production. 

Harry  T.  Whitin,  to  director  of 
circulation  and  marketing  services, 
including  promotion  and  research. 

Bruce  S.  Bennett,  to  director  of 
human  resources  for  the  corporation. 
He  will  report  to  Peter  E.  Thieriot, 
president  of  Massachusetts  opera¬ 
tions  and  president  of  the  Newspaper 
Division  of  the  Chronicle  Publishing 
Co.,  San  Francisco. 

Effective  June  I,  Donald  R. 
Skaggs,  formerly  production  man¬ 
ager  of  the  Bloomington-Normal  (l\\.) 
Pantagraph,  a  member  of  the  Chroni¬ 
cle  group,  became  vice  president/new 
facilities  for  the  Massachusetts  opera¬ 
tions. 

*  *  * 

Thomas  A.  Reddy  has  joined  The 
Sunflower  Group,  Overland  Park, 
Kan.,  as  director  of  newspaper  rela¬ 
tions  and  will  be  located  in  the  com¬ 
pany’s  White  Plains,  N.Y.  office. 

Reddy  is  a  former  vice  president- 
newspaper  services  for  William  Esty 
Advertising,  Inc.,  and  more  recently 
president  of  Newspaper  Co-op 
Advertising. 


It’s  Monday  morning... 

Did  you  help  someone 
learn  to  read 
this  weekend? 

Call  the  Coalition  for  Literacy  at 

1-800-228-8813,  today. 

A  literate  America 
is  a  good  investment. 
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NEWSPEOPLE  IN  THE  NEWS 


David  A.  Love  was  named  con¬ 
troller  of  the  Dallas  Times  Herald  and 
will  direct  the  financial  department. 
He  joined  the  newspaper  last  year  as 
controller,  moving  from  the  Boulder 
(Colo.)  Daily  Camera  where  he  was 
assistant  controller. 


In  a  May  16  Newspeople  item,  Bill 
Salter’s  last  name  was  incorrectly 
spelled  as  Slater.  He  sent  a  note  that 
a  correction  would  be  appreciated, 
commenting,  “If  you  only  knew  how 
tired  1  get,  after  30  years  in  the  busi¬ 
ness,  of  having  my  named  mis¬ 
spelled.” 


Executive  promotions  at  the  Capi¬ 
tal  Cities/ABC  Publishing  Group  fol¬ 
low. 

Wes  Turner  was  named  president 
of  Sutton  Industries,  Mission  Viejo, 
Calif.  He  was  vice  president  and 
advertising  director  of  the  Fort  Worth 
Star-Telegram. 

R.  Thomas  Cronk  was  named 
president  of  Pennypower  Shopping 
News,  Wichita.  He  had  been  presi¬ 
dent  and  publisher  of  the  Arlington 
Citizen-Journal  and  replaces  Wil¬ 
liam  Kurz,  who  has  taken  early 
retirement  and  remains  as  a  consul¬ 
tant  to  Pennypower. 


Bunny  S.  Richardson  has  been 
named  acting  managing  editor  of  the 
Columbia  (S.C.)  Record,  temporarily 
replacing  Robert  M.  Hitt  III,  who 
was  selected  as  a  Nieman  Fellow  at 
Harvard  University. 

Also,  Scott  C.  Kearns  has  been 
named  acting  city  editor;  Leesa  B. 
Marsh,  acting  assistant  city  editor, 
and  Paul  Osmundson,  assistant  city 
editor. 

Richardson  joined  the  staff  in  1973 
and  has  served  as  a  reporter,  assistant 
city  editor,  city  editor,  and  since  1985 
as  assistant  managing  editor. 


Donald  E.  Petersen,  chairman  of 
Ford  Motor  Co.,  has  been  elected  to 
the  board  of  directors  of  Dow  Jones  & 
Company,  Inc. 


Michael  Kapusta  recently  joined 
the  Concord  (N.H.)  Monitor  as  con¬ 
troller. 

He  has  worked  as  an  auditor  for 
Price  Waterhouse  Co.,  and  with  Gan¬ 
nett  Co.,  Inc.,  as  an  internal  auditor 
and  later  controller  of  the  Bridgewa¬ 
ter  (N.J.)  Courier-News.  In  1985  he 
moved  to  vice  president  of  finance 
and  administration  with  Somerset 
Publishing  Co.,  Somerset,  N.J. 


In  expanding  its  news-gathering 
operation,  the  Pottsville  (Pa.)  Repub¬ 
lican  has  named  managing  editor 
James  B.  Kane  to  the  newly  created 
post  of  executive  editor/administra¬ 
tion  and  appointed  Donald  P.  Davis 
of  Uniontown  as  executive  editor/ 
operations. 

Davis,  formerly  editor  of  the 
Uniontown  (Pa.)  Herald-Standard, 
assumes  responsibility  for  all  basic 
news  direction  and  control.  Kane  will 
devote  increasing  time  to  administra- 
ton  of  the  department  and  application 
of  new  technologies  and  retains 
responsibility  for  editorial  and  op-ed 
pages,  development  of  LifeStyle, 
Weekender  and  special  section  proj¬ 
ects  and  assignments. 


Thomas  E.  Wark,  associate  man¬ 
aging  editor  of  the  Philadelphia 
Inquirer  since  1975,  has  resigned 
effective  July  15  and  plans  to  remain 
active  in  the  communications  field. 

Wark,  who  had  been  in  charge  of 
feature  departments  of  the  Inquirer, 
moved  into  administrative  and  mar¬ 
keting  responsibilities  in  June  1986. 
Prior  to  the  Inquirer,  he  had  been  a 
senior  editor  with  the  Detroit  Free 
Press  and  the  New  York  Times. 
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NEWS/TECH 


Computer  overhaul  at  UPl 

Signs  $4.75-million,  five-year  contract  with  Digitai  Equipment  Corp. 
for  the  iatest  VAX  and  MicroVAX  hardware  and  software 


By  George  Garneau 

United  Press  International  has 
signed  a  multimillion-dollar  contract 
to  replace  its  entire  computer  system 
as  part  of  an  overhaul  of  all  its  techni¬ 
cal  operations,  a  top  executive  said. 

In  the  latest  move  by  new  owner 
Mario  Vazquez  Raha,  UPl  has 
announced  a  S4. 75-million,  five-year 
contract  with  Digital  Equipment 
Corp.  for  the  latest  VAX  and  Micro¬ 
VAX  hardware  and  software  to  be 
used  for  reporting  news  and  financial 
information  and  for  UP!  business 
operations. 

The  new  computer  system  is  part  of 
almost  $7  million  Vazquez  has  spent 
on  the  technical  side  of  UPl  since  his 
purchase  of  the  beleagured  news  ser¬ 
vice,  according  to  Joe  Domek,  senior 
vice  pesident  of  communications. 
Domek  said  the  extent  and  cost  of  the 
improvements  indicate  Vazquez' 
commitment  to  UPl. 

"We  are  redoing  the  total  commu¬ 
nications  for  UPl,  and  when  it  comes 
on  line  we  will  have  the  most  modern, 

Baltimore  Sun 
evaluating  new 
plant  locations 

The  Baltimore  Sun  was  reported  to 
be  evaluating  four  sites  for  a  new 
printing  plant  that  is  expected  to 
increase  press  capacity  by  50%. 

Richard  Basoco,  senior  vice  presi¬ 
dent  and  general  manager  of  the  Balti¬ 
more  Sun  Co.,  said  one  site  in  the  city 
and  three  in  Baltimore  County  were 
being  considered  for  a  plant  to  house 
two  presses  worth  $27  million.  As 
E&P  reported  previously,  they  are 
Goss  Colorliner  offset  presses. 

The  Sun  newspapers  were  pur¬ 
chased  last  year  by  Times  Mirror  Co. 

The  satellite  plant  would  be  built  so 
that  it  could  be  doubled  in  size  to 
500,000  square  feet,  enough  room  to 
handle  all  Sun  printing  operations  by 
the  middle  of  the  next  decade,  Basoco 
said. 

In  the  meantime,  the  Sun  was 
adding  two  Goss  Urbanite  presses  to 
its  four  Metro  Offset  presses. 


up-to-date  and,  actually,  a  futuristic 
system,”  Domek  said.  “We’ll  be  a 
much  better  operation.” 

The  new  computer  system  “will 
enhance  UPI’s  ability  to  communi¬ 
cate  information  and  data  with 
unprecedented  speed  and  ease  to 
remote  news-gathering  or  client  loca¬ 
tions  anywhere  in  the  world,”  said 
Harvey  Weiss,  a  DEC  vice  pesident. 

The  new  system  will  centralize  UPl 
computer  operations  at  an  unan¬ 
nounced  site  in  the  Washington, 
D.C.,  area.  The  system  is  designed 
around  clusters  of  DEC  VAX  8350 
central  processing  units  and  Micro¬ 
VAX  II  hardware  for  the  communica¬ 
tions  front  end,  all  running  DEC’s 
VMS  operating  system. 

It  is  replacing  four  separate  com¬ 
puter  systems  from  as  many  compa¬ 
nies.  Some  of  the  equipment  is 
“ancient  and  very  difficult  to  support 
in  terms  of  cost  and  maintenance,” 
Domek  said. 

“It's  just  been  a  nuisance  over  the 
years,”  he  said  of  the  old  system.  The 
oldest  computers  are  20  years  old  and 
the  newest  ones  date  from  three  years 
ago.  Existing  systems,  housed  in 
Dallas,  Texas,  and  Reston,  Va.,  will 
be  sold  or  returned  to  lessors,  he  said. 

The  new  systems  will  be  smaller 
and  cheaper  to  maintain,  requiring 
less  floor  space,  less  air  conditioning 
and  less  maintenance,  Domek  said. 
They  will  have  more  storage  capacity 
and  will  allow  more  customized 
reports  of  news  and  stocks.  With 
other  improvements,  they  will  speed 
response  times  and  communications 
between  editors  and  computers. 

DEC,  one  of  the  most  prominent 
computer  companies  in  the  newspa¬ 
per  industry,  was  selected  by  Vaz¬ 
quez  over  International  Business 
Machines  Corp.  and  Unisys  Corp.  at 
the  end  of  more  than  six  months  of 
study. 

Systems  are  expected  to  be 
installed  within  18  months  —  the 
news  system  to  follow  UPl’s  manage¬ 
ment  information  system  —  with  no 
disruption  in  service,  Domek  said. 

Other  improvements  under  way  in 
the  UPl  network,  Domek  said,  were: 

•  The  entire  bureau  system  will  get 
new  terminals  for  information  input. 


UPl  has  ordered  800  terminals  with 
customized  software  from  Zentec 
Corp. 

•  More  than  1,000  new  printers 
have  been  installed  at  bureaus  and 
subscribers’  facilities. 

•  The  communications  system  is 
scheduled  to  receive  new  time-divi¬ 
sion  multiplexers  to  speed  informa¬ 
tion  transfer  after  the  computer  sys¬ 
tem  is  installed. 

•  Satellite  receiving  dishes  have 
been  installed  at  2,000  UPl  receiving 
sites,  representing  about  80%  of  its 
clients.  FM  communications  links  are 
planned  for  big-city  subscribers 
because  of  problems  with  satellites  in 
congested  urban  areas. 

Iris  Graphics 
shifts  headquarters 

Iris  Graphics  Inc.  has  announced  it 
will  move  to  a  larger  space  in  Read¬ 
ing,  Mass.,  from  its  home  of  three 
years  in  Stoneham. 

“We  have  aggressive  plans  to  enter 
new  markets  and  require  a  more  mod¬ 
ern  facility  with  a  location  that’s  near 
the  state’s  main  artery  of  com¬ 
merce,”  according  to  Alphonse 
Lucchese,  president  and  chief  execu¬ 
tive  officer  of  Iris,  which  makes  digi¬ 
tal  ink-jet  color  proofers. 

Palmer  named 
v.p.  at  NAPP 

John  Palmer  has  been  named  vice 
president  of  marketing  and  sales  at 
NAPP  Systems  (USA)  Inc.  Palmer 
will  be  responsible  for  corporate  mar¬ 
keting  and  directing  sales  and  opera¬ 
tions  in  the  Western  Hemisphere, 
Australia  and  Asia. 

Mensinger  joins 
Garden  State 

Diane  Mensinger  has  been  named 
product  manager  of  the  procurement 
department  of  Garden  State  Paper 
Company  Inc.’s  eastern  region.  She 
was  formerly  marketing  and  sales 
manager  of  TR  Telecom. 
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GMA’s  remanufactured  1572  with  15  hoppers  at  the  San  Antonio  Light 

TWY  (HOSE  GNWs  1572! 


So  did  the  Philadelphia  Inquirer  and 
The  San  Antonio  Light.  Other 
remanufactured  72P's  have  been 
installed  at  the  Detroit  Free  Press,  Fort 
Worth  Star-Telegram,  Springfield 
(Mass.)  Republican,  Knoxville 
News-Sentinel,  Asheville  Citizen- 
Times,  Grand  Rapids  Press  and 
Little  Rock  Gazette. 


Why?  Because  of  GMA’s 
commitment  to  remanufacturing  48P 
and  72P  inserters  resulting  in  high 
speed  performance  improvements 
and  increased  production. 

Join  the  growing  family  of  GMA 
users  and  increase  your  inserting 
capabilities.  We  respond  to  the 
needs  of  the  newspaper  industry. 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Headquarters  and  Sales 
1 1  Main  Street 
Southborough,  MA  01772 
617-481-8562 

Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
215-264-2460 
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Filmless  news  photography 

Systems  are  available  that  will  enable  a  photographer  to  shoot  electronic 
color  pictures  anywhere  and  instantly  transmit  them  back  to  newsrooms 


By  George  Garneau 

A  picture  may  be  worth  a  thousand 
words  now,  but  in  the  dawning  age  of 
electronic  news  photography,  what’s 
more  important  is  how  many  pixels 
it’s  worth. 

The  number  of  pixels,  bits  of  pic¬ 
ture  information,  determines  the 
quality  of  pictures.  And  as  the  ability 
to  make  and  process  photos  electroni¬ 
cally  grows,  people  are  talking  more 
about  pixels,  screen  lines  and  other 
measures  of  image  quality. 

There  was  lots  of  talk  —  and 
action  —  on  electronic  photography 
and  darkrooms  at  the  American 
Newspaper  Publishers  Association 
Technical  Exposition  and  Conference 
in  Las  Vegas,  June  6-10. 

William  Rhinehart,  the  ANPA 
technical  vice  president  who  has 
watched  the  shows  since  1950, 
observed,  “At  this  conference,  the 
major  innovation  is  in  electronic  pho¬ 
tography  and  electronic  picture  pro¬ 
cessing.’’ 

The  writing,  so  to  speak,  is  on  the 
wall:  Electronic  photography  is  com¬ 
ing  to  your  neighborhood  soon.  Get 
the  picture? 

“The  electronic  photo  systems  are 
now  available  that  will  enable  a  press 
photographer  to  shoot  electronic 
color  pictures  anywhere  and  instantly 
transmit  them  back  to  distant  news¬ 
rooms,’’  Rhinehart  said.  “The  same 
system  can  enable  newsrooms  to  take 
quality,  color,  hard-copy  prints 
directly  off  a  video  broadcast. 
There’s  no  film  or  film  processing. 
The  camera  disks  are  reusable.  Sony, 
Canon  and  UPl  have  exhibits  on  this 
technology.  The  same  equipment  can 
produce  a  full  set  of  color  separations 
in  a  couple  of  minutes  which  bypass 
the  color  separation  unit.” 

I  According  to  Rhinehart  and  others, 

1  the  day  is  not  far  off  when  news  pic¬ 
tures  will  not  be  seen  on  paper  until 
they  appear  in  the  newspaper. 
Instead,  pictures  will  be  taken  on 
electronic  cameras,  received  elec¬ 
tronically  from  the  wire  services,  or 
grabbed  from  television  or  video  and 
transmitted  to  electronic  darkrooms 
at  newspapers.  Then  they  will  be  pre¬ 
viewed,  enhanced,  cropped  and  sized 
on  computer  screens.  On  pagination 
systems  they  will  be  placed  on  elec¬ 
tronic  page  makeup  terminals.  In 


■m 


Sony  introduced  its  ProMovico  elec¬ 
tronic  still  camera  and  other  electronic 
photo  processing  equipment  at  this 
month's  ANPA  Tec  show  in  Las  Vegas. 
Several  companies  introduced  similar 
products. 


interim  steps,  they  could  be  printed 
on  scanners  or  printers. 

Hard  to  believe?  Sony  Corp.  and 
Hell  Graphic  Systems  Inc.  demon¬ 
strated  some  of  those  abilities  live  in 
front  of  hundreds  of  newsp  oer  pro¬ 
duction  people  at  the  show.  /  picture 
taken  live  at  the  session  on  a  Sony  still 
video  camera  was  sent  into  a  Hell 


Press  International  and  Reuters  have 
announced  plans  for  all-digital  picture 
transmission  networks  to  replace 
existing  analog  systems.  All  three, 
plus  several  vendors,  showed  elec¬ 
tronic  darkrooms  —  some  with  color 
monitors  —  for  processing  pictures 
electronically  at  newspapers. 

Electronic  darkroom  technology 
for  processing  photos  digitally  has 
been  used  by  wire  services  for  several 
years.  Electronic  darkrooms,  initially 
for  handling  wire  photos,  appear  to  be 
a  first  step  for  newspapers  toward  all 
electronic  picture  handling,  with  links 
evolving  for  local  input  from  various 
sources. 

Sony  Corp.  of  America  and  Canon 
U.S.A.  Inc.  showed  full  systems  for 
taking  still  video  pictures,  transmit¬ 
ting,  processing,  printing  and  storing 
them.  Other  electronics  and  photog¬ 
raphy  companies  have  introduced  or 
announced  electronic  still  cameras  or 
complete  picture  handling  systems. 
Even  Eastman  Kodak  Co.,  the  vener¬ 
able  photography  giant,  has 
announced  a  video  camera. 


“No,  we’re  not  ready  to  replace  film,”  Mortensen 
said.  “In  fact.  I’m  not  sure  we  ever  want  to  replace 
film.  What  we  do  want  to  offer  is  a  fast,  simple, 
economical  alternative  for  many  uses.” 


pagination  system,  and  a  picture 
taken  earlier  at  USA  Today  head¬ 
quarters  in  Virginia  was  transmitted 
to  the  system  in  Las  Vegas.  In  a 
simulation  of  a  breaking  news  situa¬ 
tion,  two  already-placed  photos  were 
pulled  from  a  page  layout  on  a  com¬ 
puter  screen,  and  the  two  new  photos 
were  placed  within  the  color  layout  in 
minutes.  The  page  was  later  printed 
as  a  color  proof. 

Developments  at  the  show  came 
generally  on  two  fronts:  electronic 
photography  and  electronic  dark¬ 
rooms.  However,  related  equipment 
such  as  transmission  devices,  video 
scanners,  frame  grabbers,  printers 
and  storage  devices  all  figured  promi¬ 
nently  on  the  actual  working  of  such 
systems. 

The  Associated  Press,  United 


“Electronic  photography  does 
have  the  potential  to  revolutionize  the 
way  we  capture  and  process  images, 
even  though  it  may  never  equal  or 
approach  the  resolution  power  of 
silver-based  film,”  said  Geren  Mor¬ 
tensen  of  Sony. 

“No,  we’re  not  ready  to  replace 
film,”  Mortensen  said.  “In  fact.  I’m 
not  sure  we  ever  want  to  replace  film. 
What  we  do  want  to  offer  is  a  fast, 
simple,  economical  alternative  for 
many  uses.” 

Mortensen  said  the  newspaper 
industry  was  a  natural  fit  for  elec¬ 
tronic  photography,  because  of  its 
speed,  simplicity  and  economy.  He 
said  Sony  was  “convinced”  filmless 
photography  “will  have  a  profound 
impact  on  almost  every  facet  of  the 
publishing  and  graphic  arts  indus- 
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tries.” 

Electronic  picture  taking  and  pro¬ 
cessing  eliminate  the  use  of  film, 
photo  chemistry,  photo  paper  and 
supplies,  replacing  them  with  com¬ 
paratively  cheap  and  reusable  hard¬ 
ware.  Electronic  photography  has 
been  tested  at  newspapers  but  has 
been  stymied  because  it  could  not 
make  pictures  as  fine  as  conventional 
silver-based  photography. 

For  instance,  a  continuous-tone 
photo  can  have  8  to  10  million  pixels. 
About  2.5  million  pixels  are  transmit¬ 
ted  in  a  wire  photo.  By  contrast,  a 
current  video  picture  carries  a  small 
fraction  of  that  picture  information, 
only  about  300, (XK)  pixels,  but  tech¬ 
nology  is  quickly  improving  the  qual¬ 
ity  of  electronic  imaging,  experts  say. 
Mortensen  said  one  firm  was  about  to 
introduce  a  box  that  doubles  the 
resolution  of  conventional  video 
images. 

Calling  the  widely  held  perception 
that  video  resolution  was  too  poor  for 
publishing  "a  bunch  of  hooey,"  Mor¬ 
tensen  said,  “The  quality  of  elec¬ 
tronic  imaging  has  progressed  to  the 
point  where  it  is  acceptable  for  a  wide 
variety  of  publishiiig  applications 
today." 

Mortensen  said  that  at  a  trade  show 
in  March  he  saw  at  least  six  electronic 
cameras,  including  cameras  with 
names  like  Canon,  Nikon,  Konica, 
Fuji,  Copal,  Minolta  and  Rolliefiex. 
More  recently,  Casio,  Panasonic  and 
Kodak  have  announced  them.  He 
pointed  out  that  the  video  industry 
has  finally  discovered  the  newspa¬ 
pers,  and  other  companies  were 
targeting  their  video  products  to 
them. 

In  addition,  all  the  major  vendors  of 
color  prepress  systems  —  and 
others  —  have  been  showing  video 
scanners  as  input  for  their  systems. 
They  look  like  enlargers  in  a  photog¬ 
raphy  darkroom,  with  video  cameras 
mounted  on  a  stand.  Sony's  "super- 
high-resolution"  SHR  video  scanner, 
for  example,  has  double  the  resolu¬ 
tion  of  existing  broadcast  video 
cameras,  he  said. 

“In  the  next  decade,”  the  ANPA's 
Rhinehart  said,  “conventional  color 
separation  equipment  will  become 
obsolete.  The  newspaper  will  have  a 
high-definition  color  video  camera 
that  will  look  at  artwork  or  color 
prints  and  instantaneously  make  the 
color  separation  and  provide  either 
black  prints  of  the  separation  or  trans¬ 
mit  the  electronic  equivalent  of  the 
black  print  into  computer  storage. 
The  newsroom  will  be  equipped  with 
color  terminals  so  the  staff  can 
instantly  view  photos  from  all 
sources." 

Sony  chose  the  TEC  '87  show  to 


introduce  its  long-awaited  ProMavica 
electronic  still  camera,  able  to  record 
38().(XK)  pixels.  Mortensen  said  up  to 
20  seconds  of  spoken  audio  captions 
can  be  added  to  each  picture.  Color 
pictures  on  Sony  take  about  three 
minutes  to  transmit,  including  con¬ 
version  from  analog  to  digital  form. 
The  Sony  system  has  built-in  error 
checkings,  Mortensen  said,  and  it 
would  soon  work  on  portable  cellular 
phones. 

Canon  introduced  at  the  show  a 
prototype  of  its  new  eight-pound  por¬ 
table  video  transmitter  for  sending  a 
black-and-white  picture  in  90  sec¬ 
onds.  three  minutes  for  color. 

Virtually  all  still  video  cameras  are 
based  on  what  has  become  an  indus¬ 
try  standard:  the  two-inch  magnetic 
disk  for  recording  analog  up  to  25 
high-  or  50  low-resolution  images. 


“In  the  next  decade,” 
the  ANPA’s  Rhinehart 
said,  “conventional  color 
separation  equipment 
will  become  obsolete.” 


in  the  Associated  Press  booth  were 
displays  of  Nikon  and  Kodak  pro¬ 
totype  still  video  cameras.  Kodak's 
Megaplus  camera  captured  i.4  mil¬ 
lion  pixels  for  high-resolution  digital 
images  in  black  and  white  —  but  it 
has  to  be  connected  by  wire  to  a  per¬ 
sonal  computer.  It  is  unrelated  to  the 
still  video  camera  Kodak  has 
announced  (without  giving  a  date  of 
availability).  It  will  have  a  resolution 
of  227.(HK)  pixels  per  picture,  Kcxlak 
executives  said,  as  well  as  a  trans¬ 
ceiver  and  thermal  printer. 

Nikon's  prototype  electronic  cam¬ 
era,  with  3(K),(KK)  pixels  per  photo,  is 
close  to  others  in  resolution.  It  is 
designed  to  work,  with  an  adaptor, 
with  existing  Nikkor  lenses,  so  Nikon 
users  can  u'ilize  existing  lenses  for 
electronic  photography. 

Nikon  and  Kodak  were  sending 
pictures  to  AP's  microcomputer- 
based  color  and  black-and-white  elec¬ 
tronic  darkrooms,  where  pictures 
were  edited  before  output. 

Besides  questions  about  their  qual¬ 
ity,  video  still  cameras  are  relatively 
inflexible  in  dealing  with  available 
light,  an  important  factor  in  news 
reporting. 

In  terms  of  price,  the  costs  are  pro¬ 
hibitive  for  consumers  but  cheap  for 
newspapers. 

The  Canon  lineup  ranged  in  price 
from  about  $3,5(K)  for  the  camera,  to 
S21,(MK)  for  the  video  transceiver  and 
more  than  $7,(HK)  for  the  printer.  The 
Sony  system  ranges  from  about 


S4,()()0  for  the  ProMavica  camera. 
S3. 000  for  the  recorder-player. 
$15,000  for  the  transmitter  and 
S52,(KH)  for  the  high-resolution  video 
input  system. 

Sony  also  demonstrated  its  CSS- 
1(H)  still  video  filing  system,  a  current 
product  for  storing  up  to  8,(KX)  images 
on  12-inch,  recordable  laser  disks. 
Applications  could  include  photo 
morgues  at  newspapers. 

AP's  prototype  compact  laser  disk 
storage  unit,  on  two-gigabyte.  12-inch 
video  disks  using  a  data  compression 
ratio  of  4: 1 .  can  store  2,(XX)  pictures  at 
a  cost  of  about  270  each,  AP  staffers 
said.  They  are  working  on  retrieval 
software. 

Predicting  compact-disk  storage 
“will  find  widespread  use  in  a  wide 
range  of  future  newspaper  technol¬ 
ogy,"  the  ANPA's  Rhinehart  said. 
“A  single  14-inch,  erasible  laser  disk 
unit  will  replace  a  new^,paper's  entire 
hard-print  picture  morgue.  News¬ 
room  people  can  view  any  morgue 
picture  on  a  video  display  right  on 
their  desk  and  call  for  the  picture  with 
a  push  of  a  button." 

UPI  showed  new  developments  in 
its  Pyxys  digital  photo  handling  sys¬ 
tem.  Significantly,  it  demonstrated 
color  and  black-and-white  digitizing 
scanners  for  input  to  its  electronic 
darkroom. 

The  digitizing  color  scanner  video 
scanner  “can  input  at  the  same  res¬ 
olution  as  Scitex  and  Crosfield 
[scanners]  at  one-twentieth  of  the 
price,"  said  Tom  Sudman,  one  of  the 
developers  of  Pyxys. 

UPI  also  showed  a  new'  laser 
printer  for  producing  black-and-white 
pictures  or  color  separations  in  8- 
inch-by- 10-inch  format  on  dry  silver 
paper  in  up  to  64  gray  scales.  It 
demonstrated  production  of  mon¬ 
tages  of  news  pictures  and  graphs  on 
its  electronic  darkroom. 

Sudman  said  UPI  by  the  end  of  the 
year  would  have  a  portable  input 
scanner  that  would  allow  photogra¬ 
phers  in  the  field  to  transmit  pictures 
digitally,  instead  of  analog.  He  said 
equipment  to  capture  photos  digi¬ 
tally,  instead  of  in  analog,  as  current 
still  video  cameras,  was  two  more 
years  in  the  future. 

Other  electronic  darkrooms,  either 
micro-  or  mini-computer  based,  were 
introduced  or  shown  by  several  com¬ 
panies,  wire  services  and  vendors, 
including  Reuters,  Agence  France 
Presse,  Tecnavia  S.A.  and  Cilas  Inc. 

Crosfield  Data  Systems,  expanding 
on  its  Muirhead  line,  showed  three 
electronic  darkrooms. 

Intertec,  a  British  company 
recently  bought  by  Monotype, 
showed  its  PS  1 56  darkroom,  based  in 
eight-bit  multiple  processors. 
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Shop  talk 

(Continued  from  page  48) 


The  girl’s  problems  began  to 
mount,  and  she  killed  herself  —  a  sui¬ 
cide  that  was  not  supposed  to  happen 
in  her  upscale  community. 

“The  people  here  are  profession¬ 
als,”  Willis  writes.  “The  town  is  well- 
kept,  the  houses  large.  Peer  pressure 
and  the  need  to  belong  are  fierce. 
What  does  it  take  to  belong?  Nice 
clothes,  wealth  and  a  prett>  face. 
What  does  it  take  to  survive?  A  strong 
sense  of  personal  identity.” 

This  is  what  the  girl  seemed  to  lack. 
“Her  free-spirited  ways  turned 
destructive.  She  no  longer  knew  what 
she  wanted  or  was  supposed  to  be. 
She  did  know  that  being  black  was  not 
part  of  the  plan.  In  her  mind  and 
heart,  it  made  a  difference.” 

Willis  ends  her  paper  with  an  elo¬ 
quent  plea.  “As  a  society  we  should 
educate  ourselves  and  our  children 
through  peer  groups,  schools,  the 
media  and  in  every  aspect  of  life  in 
regard  to  fellow  human  beings.  We 
should  feel  comfortable  with 
ourselves  and  learn  to  accept  —  even 
come  to  love  —  what  we  cannot 
change.” 

Ethics  student  Jill  Santoriello 
focuses  on  another  aspect  of  race  and 
media  in  her  paper,  “The  Difference 
Between  White  and  Wrong.”  She 
argues  thai  television  does  not  por¬ 
tray  minorities  as  they  are  but  as 
white  America  wants  to  see  them. 

She  studied  sit-coms  and  commer¬ 
cials.  In  one  ad,  set  in  a  subway,  she 
notes  that  “there  are  about  15  actors 
visible  —  white  business  types, 
dressed  in  their  Brooks  Brothers  and 
ready  for  a  day  at  the  office,  and  a 
black  man  in  a  jeans  jacket,  leaning 
against  the  wall  and  carrying  a  pack¬ 
age,  a  delivery  boy.  There  stands 
America’s  perception  of  the  proper 
place  for  a  young  black  man:  alien¬ 
ated,  lower-class  and,  no  doubt, 
working  for  a  white  man.” 

Even  “The  Cosby  Show”  comes 
under  attac'-..  Santoriello  acknowl¬ 
edges  that  some  observers  see  the 
show  as  a  tremendous  breakthrough 
in  acceptance  of  blacks  on  tv  “but  so 
could  Mork  and  Mindy  be  seen  as  a 
breakthrough  for  extraterrestrials. 
Just  as  it  was  fashionable  to  say 
‘Nanu,  Nanu,’  now  it  is  fashionable  to 
watch  black,  to  like  black,  even  to 
admire  black.  As  with  all  fads,  it  will 
fade  away  leaving  little  progress  for 
anyone  except  Bill  Cosby.  His  snow 
might  end  up  causing  more  resent¬ 
ment  than  enjoyment  when  white 
America  switches  off  the  tube,  goes 


outside  and  asks  the  minorities  of  this 
world,  “Why  can’t  you  he  more  like 
the  Huxtahles?” 

Another  student,  Gillian  Haggerty, 
concentrates  on  a  more  cultural  but 
nevertheless  fadlike  issue  concerning 
the  misuse  of  famine  photos.  Her 
introduction  captures  the  reader’s 
attention  and  manipulates  the  emo¬ 
tions,  an  intended  strategy: 

“A  magazine  advertisement  dis¬ 
plays  the  distended  stomach  of  a 
naked  girl  playing  in  a  fly-infested 
sewer.  Her  dirty  face  and  scraggly 
brown  hair  are  accompanied  by  a  pair 
of  very  large,  very  innocent  and  very 
vulnerable  brown  eyes.  The  caption 
reads:  ‘Your  contribution  can  save 
this  child’s  life.’ 

“The  evening  news  features  foot¬ 
age  of  a  boy  whose  brown  skin  is 
stretched  so  tightly  over  his  skeleton¬ 
like  body  that  his  knees  are  wider  than 
his  thighs.  He  gets  up  to  walk  the  six 
feet  to  where  his  frail  mother  sits,  but 
does  not  have  the  energy  in  his  starv¬ 
ing  body  to  fight  the  African  desert 
wind,  or  perhaps  from  lack  of  nutri¬ 
tion,  his  mind  —  slowly  dying  along 
with  his  body  —  has  simply  forgotten 
the  goal. 

“A  major  weekly  magazine  begins 
the  second  part  of  a  series  on  famine 
with  four  full-page  photographs  of 
starving,  barefooted,  disease-ridden 
people.  Famine  awareness  has 
become  a  chic  issue.” 

Haggerty  questions  why  the  public 
has  not  seen  more  “uplifting  photos 
of  those  who  have  benefited  from  our 
so-called  social  compassion.” 

“The  tragedy  is  that  these  issues 
are  being  misused,”  she  claims,  citing 
a  publicized  network  example. 
“Photographs  of  emaciated  bodies 
increase  ratings  and  sell  more  copy.” 

Haggerty  then  focuses  on  the  visual 
technique  that  poignantly  captures  a 
person’s  distress  so  the  viewer  may 
relive  it.  She  argues  for  more  thor¬ 
ough  coverage  and  follow-up.  She 
warns  that  current  coverage  may 
result  in  lack  of  interest  in  a  global 
problem,  simply  because  too  much 
intense  airtime  has  manipulated  our 
emotions. 

“The  media  will  then  drop  their 
coverage  of  famine  the  way  consum¬ 
ers  drop  trendy  products  that  have 
begun  to  bore  them.  The  media  will 
look  for  something  else  with  emo¬ 
tional  pull  —  perhaps  a  fire  or  an 
earthquake.  This  fleeting  interest  is 
fine  for  the  average  American,  but 
what  about  the  average  Ethiopian? 
Was  he  or  she  helped  by  our  curios¬ 
ity?” 

Haggerty  concludes,  “The  bottom 
line  is  that  people  should  not  be 
exploited  and  packaged  like  a  com¬ 


modity,  especially  those  who  — 
through  no  fault  of  their  own  —  have 
been  born  into  misfortune.” 

Born  into  social  misfortune  was 
“Baby  M,”  another  popular  topic. 
Two  students  wrote  papers  on  the 
media  label  “surrogate  mother”  and 
how  it  affected  public  opinion. 

Kelli  Byezynski  claims,  “The  court 
chose  to  decide  the  ‘  Baby  M’  case  as  a 
custody  battle,  avoiding  ethical 
issues.  The  media,  however,  turned 
the  issue  into  a  marketing  ploy,  label¬ 
ing  Mary  Beth  Whitehead  as  a  ‘surro¬ 
gate’  mother,  not  the  biological 
mother  that  she  is.  William  Stern,  the 
child’s  father  by  artificial  insemina¬ 
tion,  was  labeled  the  ‘biological’ 
father,  exuding  a  positive,  paternal 
and  caring  image.” 

Another  student,  Amy  Hudson, 
traces  the  word.  “In  its  first  story  on 
the  matter,  Newsweek  magazine 
called  it  ‘The  case  of  the  Breach  Con¬ 
tract  Baby,’  a  description  that  was 
flip,  perhaps,  but  accurate.  Soon  the 
shorthand  focused  on  Whitehead, 
who  was  identified  nationwide  as  the 
‘surrogate  mother.’ 

“William  Safire  wrote  in  his  col¬ 
umn  that  ‘surrogate’  comes  from 
Latin  and  basically  means  ‘substi¬ 
tute.’  In  1978,  Time  magazine  co¬ 
opted  it  to  refer  to  a  woman  who 
carried  another’s  fertilized  egg 
through  a  new  medical  procedure. 
That  usage  makes  sense;  such  a 
woman  would  be  a  substitute  for  the 
natural  mother,  but  in  Whitehead’s 
case  she  is  the  natural  mother.  That 
distinction  is  the  difference  between 
using  one’s  body  for  money  on  the 
one  hand  and,  on  the  other,  producing 
infants  to  sell.” 

Hudson  asks,  “How  might  the 
public  have  reacted  if  the  press  had 
made  the  difference  clear?  What  if  all 
those  headlines  had  referred  to 
Whitehead  merely  as  the  baby’s 
mother?  Those  questions  are  prob¬ 
ably  unanswerable.  One  question, 
however,  should  be  answered.  Why 
didn’t  the  press  make  a  distinction?” 

Again,  the  student  focuses  on  the 
“why.” 

In  paper  after  paper,  members  of 
the  “Computer  Generation”  —  an 
unfair  label  —  asked  that  question  of 
editors.  The  answer  may  be  a  new 
generation  of  journalists  able  to  ana¬ 
lyze  the  complex  issues  of  their  day. 

OU  students  are  eager  to  become 
such  journalists.  They  want  to 
improve  the  profession  just  as  their 
predecessors  did  a  decade  or  two  ago. 
At  the  moment,  they  want  to  know 
more  about  the  events  that  shape  their 
lives  and  seek  a  greater  truth,  perhaps 
one  that  does  not  lend  itself  to 
“how”-type  coverage. 
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Governor 

(Continued  from  page  9) 


only  attacks  1  have  mai.!e  on  the  gov¬ 
ernor  are  in  defense  of  the  400  or  more 
journalists  in  this  organization  on 
whom  he  has  regularly  and  recklessly 
cast  aspersions  and  whose  integrity 
and  professionalism  he  has  impugned 
without  foundation  or  reason.” 

Bellus  said  one  cause  for  the  Phoe¬ 
nix  newspapers’  dislike  of  Mecham  is 
that  he  “tweaked  their  noses”  during 
the  gubernatorial  campaign  by  refus¬ 
ing  an  invitation  to  be  interviewed  by 
their  editorial  boards. 

“He  [Mecham]  told  them  he 
wouldn't  take  their  endorsement  if 
they  gave  it  to  him  and  then  he  went 
out  and  won  without  them,”  the  press 
secretary  said. 

Gazette  managing  editor  Lynne 
Holt,  whose  paper  was  refused  a  seat 
on  Mecham’s  plane,  denied  that  his 
paper  has  singled  out  Mecham  for 
attack. 

“We  don't  go  after  anyone,”  Holt 
aserted.  “We  simply  report  what  we 
see  and  hear  and  if  it  embarrasses  a 
news  source,  we  can’t  help  that.  We 
are  presenting  news  to  the  best  of  our 
knowledge.” 

Holt  said  that  when  the  governor 
denied  his  paper  a  seat  on  the  plane  to 


ished  Rivera  to  respond  directly, 
defense  attorneys  to  quit  baiting  him, 
and  courtroom  spectators  to  quit 
laughing. 

Toward  the  end  of  his  testimony, 
Rivera  grew  visibly  angry  at  Vini- 
koor’s  repeated  questioning  of 
whether  the  events  depicted  in 
“America  Vice:  The  Doping  of  a 
Nation”  were  edited  in  a  way  to  make 
a  more  dramatic  program. 

“For  God’s  sake,  what  is  the  issue 
here?”  Rivera  demanded.  “If  you 
want  to  critique  my  television  pro¬ 
gram,  then  do  it  in  a  school  of  journal¬ 
ism.  My  television  program  isn’t  on 
trial  here,  your  client  is.” 

The  jury  apparently  agreed.  It  took 
the  panel  less  than  three  hours  to  find 
two  of  the  defendants  guilty  of  traf¬ 
ficking  in  cocaine  and  conspiracy  to 
deliver  cocaine. 

Afterward,  the  jury  foreman  said 
Rivera’s  court  appearance  had  little 
impact  on  the  panel’s  verdict. 

“It  could  have  been  anyone  sitting 
[in  the  hotel  room],”  said  Gregory 
Kissel.  “It  just  happened  to  be  Ge- 
raldo  Rivera  in  this  case.” 


Central  America,  Mecham  told  him 
the  newspeople  who  were  going 
would  act  as  a  pool. 

“I  asked  him  who  selected  the 
pool,  and  he  said,  ‘we  did,’  ”  Holt 
recalled.  “I  then  asked  him  if  he  knew 
that  it  was  traditional  for  reporters 
covering  him  to  select  their  own  pool. 
He  said  ‘that  may  be  normal,  but  not 
in  this  case.’  ” 

Holt  said  that  he  never  got  anything 
directly  from  the  pool  and  had  to  rely 
for  coverage  on  the  wire  services. 


Reagan  vetoes 

(Conti  uted  from  page  10) 

Communications  Commission,  for 
example,  there  are  now  about  I0,(XX) 
radio  stations  and  1,300  tv  stations. 

At  the  same  time,  daily  newspapers 
have  numbered  about  1,700  for  two 
decades. 

President  Reagan  seized  on  that 
point  in  his  veto  message. 

“I  recognize  that  18  years  ago  the 
Supreme  Court  indicated  that  the  fair- 


Letters 

(Continued  from  page  7) 

the  media  in  Colombia  that  still  wish 
the  best  for  their  country. 

Finally,  isn’t  it  ridiculous  to  think 
that,  after  assassinating  more  than  a 
dozen  journalists,  they  don’t  know 
who  we  are? 

Juan  Pablo  Ferro  C. 

(Ferro  is  managing  editor,  El  Especta- 
dor,  Bogota,  Colombia) 

ness  doctrine,  as  then  applied  to  a  far 
less  technologically  advanced  broad¬ 
casting  industry,  did  not  contravene 
the  First  Amendment.” 

While  that  “seemed  a  reasonable 
means  of  promoting  diverse  and  rigor¬ 
ous  debate  of  controversial  issues,” 
Reagan  said,  technology  has  obviated 
that  need. 

“It  may  be  fairly  concluded  that  the 
growth  in  the  number  of  available 
media  outlets  does  indeed  outweigh 
whatever  justifications  may  have 
seemed  to  exist  at  the  period  during 
which  the  doctrine  was  developed,” 
Reagan  said. 
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Commentary  from  a  Chicago  columnist 

Mike  Royko  talks  about  the  Gary  Hart/Donna  Rice  brouhaha,  the 
Windy  City  newspaper  scene,  and  his  own  journalism  career 


By  Tricia  Drevets 

The  day  the  Miami  Herald  broke  its 
Gary  Hart/Donna  Rice  story,  colum¬ 
nist  Mike  Royko  wrote  that  the 
Democrat  was  finished  as  a  presiden¬ 
tial  candidate. 

Long  before  the  heat  was  on  Jim 
Bakker  for  his  infidelities  or  on  Oral 
Roberts  for  his  moneymaking  pray¬ 
ers,  Royko  had  penned  many  col¬ 
umns  on  what  he  calls  “those  tv  char¬ 
latans.” 

And  when  Illinois  residents 
unknowingly  elected  a  member  of 
Lyndon  LaRouche’s  party  as  a  candi¬ 
date  for  lieutenant  governor,  Royko 
could  point  to  columns  dating  back 
several  years  that  dealt  with  the 
extremist  “LaRouchie”  beliefs. 
Royko  and  his  assistant  were  even 
threatened  by  party  members. 

“One  of  my  editors  once  told  me 
that  I’m  ahead  of  stories  too  often  for 
my  own  good,”  mused  Royko  as  he 
relaxed  with  his  feet  on  his  desk  at  the 
Chicago  Tribune,  where  he  writes  a 
column  five  times  a  week.  Three  of 
the  pieces  are  syndicated  by  Tribune 
Media  Services  to  nearly  400  papers. 

“1  like  to  get  in  early  on  a  story,” 
continued  the  veteran  Chicago  news¬ 
man.  “In  the  case  of  the  column  on 
Gary  Hart,  I  had  to  come  into  the 
office  on  a  Sunday  to  write  my  Mon¬ 
day  column.  I  read  about  the  Herald 
story  on  the  wire  and  knew  right  then 
that  Hart  was  done  for. 

“So  I  sat  down  and  wrote  a  column 
summarizing  my  opinion  that  Hart’s 
reputation  as  a  skirt-chaser  doesn’t 
mean  that  he  couldn’t  be  president 
but  that  the  question  was  whether  or 
not  he  could  be  the  Democratic  candi¬ 
date  for  president.  That’s  what  he 
destroyed.” 

With  that  column  appearing  in  the 
same  morning  papers  as  the  initial 
news  stories  about  the  scandal, 
Royko  figures  he  was  the  first  colum¬ 
nist  to  predict  Hart’s  demise  as  a  can¬ 
didate. 

“I  knew  the  issue  wouldn’t  just 
blow  over,”  he  said.  “I  know  a  Chi- 


Tricia  Drevets  is  a  free-lance  writer 
based  in  Chicago  who  writes  periodi¬ 
cally  for  E&P. 


Mike  Royko 


cago  woman  who  had  a  similar  experi¬ 
ence  with  Hart  [as  Rice].  She  was 
dazzled,  swept  off  her  feet.  There 
were  all  the  phone  calls  ....  And 
this  wasn’t  some  woman  who  came 
off  the  street  to  talk  to  me.  1  know  this 
woman;  I  know  her  family.  I  have  all 
the  documentation. 

“She  just  didn’t  want  me  to  use 
anything  on  it.  In  a  way  1  was  glad.  I 
did  allude  to  it  in  a  later  column,  but 
only  after  he  [Hart]  started  blaming 
the  press  and  the  process  for  his 
downfall.  I  wanted  to  let  the  record 
show  that  he  did  himself  in  ....  He 
was  courting  disaster.” 

Royko  said  he  doesn’t  think  the 
Hart  scandal  and  the  way  it  evolved 
will  have  any  further  impact  on  the 
1988  campaign.  “Most  of  the  candi¬ 
dates  are  good  men,”  he  stated.  “The 
joke  about  [U.S.  Sen.]  Paul  Simon, 
for  example,  is  that  if  you  want  to  do  a 
stakeout  on  him,  you’d  better  send 
the  home  and  garden  editor. 

“But  does  this  all  mean  that  back¬ 
grounds  of  candidates  will  continue  to 
come  up  during  campaigns?  Sure  they 
will.  That’s  been  happening  long 
before  Hart,  and  it  will  happen 
again.” 

Royko  should  know.  He’s  been 
observing  and  writing  about  Chicago 
and  national  politics  since  the  late 
1950s.  After  two  years  as  night  editor 
of  the  City  News  Bureau  of  Chicago, 


Royko  joined  the  Chicago  Daily 
News  in  1959  as  a  general  assignment 
reporter,  and  later  became  a  rewrite 
man  there.  In  1962,  he  was  assigned  a 
weekly  government  and  political  col¬ 
umn,  “County  Beat.” 

His  daily  “Mike  Royko”  column, 
which  features  biting  commentary  on 
anything  from  the  White  House  to  the 
Ch:  :ago  Cubs,  first  appeared  in  the 
Daily  News  in  1963. 

When  the  paper  ceased  publication 
in  1978,  Royko  moved  to  the  Chicago 
Sun-Times ,  where  he  remained 
through  1983. 

As  a  veteran  Windy  City  journalist, 
the  54-year-old  Royko  has  a  unique 
perspective  on  how  political  reporting 
has  changed  with  the  decreasing 
amount  of  daily  newspaper  competi¬ 
tion  and  the  advent  of  television 
news. 

“As  a  young  reporter,  1  used  to 
cover  City  Hall  on  Saturdays,” 
Royko  recalled.  “Back  then,  city 
employees  used  to  work  half-days  on 
Saturdays.  Mayor  [Richard  J.]  Daley 
used  to  call  the  five  or  so  of  us  that 
came  in  on  Saturdays  into  his  office 
and  we’d  sit  around  his  desk.  It  was 
very  conversational,  very  low-key. 
He  might  tell  us  something  off-the- 
record  to  watch  for  in  the  coming 
week  and  he’d  crack  a  few  jokes. 
We’d  always  come  out  of  there  with  a 
story.” 

That  feeling  of  “civility”  ended 
when  tv  cameras  entered  the  picture, 
said  Royko.  “At  first  the  tv  people 
wouldn’t  even  know  what  questions 
to  ask.  Then  they  started  sending  peo¬ 
ple  who  did  know  what  to  ask,  and 
before  long  we  had  the  modern  press 
conference  with  processed  news." 

He  calls  most  of  today’s  press  con¬ 
ferences  —  especially  White  Hcoe 
ones  —  “degrading  for  both  sides.  " 

“Watergate  created  reporters  who 
think  the  only  way  to  get  a  story  is  to 
nail  somebody,”  said  Royko  with  dis¬ 
gust.  “I’ve  never  taken  satisfaction  in 
nailing  somebody.” 

Royko  noted  that  he  felt  bad  for 
days  after  a  Chicago  tax  evader  he 
wrote  about  was  sent  to  prison.  “1 
don’t  want  to  put  somebody  in  jail 
unless  they’re  really  hurting  some¬ 
body,”  he  said. 
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While  on  the  subject  of  newspa¬ 
pers,  Royko  doesn’t  talk  for  long 
without  revealing  the  bitterness  he 


still  feels  about  his  departure  from  the 
Sun-Times. 

“When  I  started  reporting  in  this 


town,  there  were  four  newspapers.” 
he  said.  “Then  there  were  three,  and 
(Continued  on  pane  38} 


'Funky  Winkerbean'  creator  Tom  Botiuk  and  on  example  of  his  'Crankshaft'  comic. 

Batiuk  creates  new  strip;  raps  ownership  practices 


Creators  Syndicate  has  introduced 
its  first  new  feature  —  a  Tom  Batiuk 
comic  called  “Crankshaft.” 

To  coincide  with  the  strip’s  debut, 
Batiuk  wrote  a  letter  to  newspaper 
editors  blasting  the  contract  policies 
of  some  syndicates  that  deny  car¬ 
toonists  owne’ship  rights  to  their 
comics. 

“If,  as  a  young  boy.  I’d  been  told 
that  1  couldn’t  play  marbles  with  the 
big  kids  unless  I  gave  them  all  of  mine 
to  keep  forever,  as  well  as  any  others  I 
might  acquire  in  the  future.  I’d  have 
laughed  at  the  thought,”  stated 
Batiuk  in  the  letter. 

“And  yet,  for  the  longest  time, 
that’s  exactly  how  the  syndicated 
comics  industry  has  been  run,”  he 
continued.  “As  a  first-year  teacher,  1 
took  my  experiences,  students,  and 
co-workers,  and  turned  them  into  a 
comic  strip  called  ‘Funky  Winker¬ 


bean.’  But  in  order  to  see  those  char¬ 
acters  on  the  comics  page,  1  had  to 
sign  a  contract  that  the  Big  Kids 
wrote,  supposedly  giving  themselves 
ownership  of  my  comic  strip 
drawings  —  forever.” 

Batiuk  then  went  on  to  praise  Cre¬ 
ators  Syndicate,  whose  founder 
Richard  S.  Newcombe  has  stated  that 
he  will  offer  talent  ownership  rights 
and  shorter  contracts.  The  five- 
month-old  CS  has  already  signed  Ann 
Landers,  “B.C.”  by  Johnny  Hart, 
and  editorial  cartoonist  Herblock 
from  North  America  Syndicate,  which 
distributes  Batiuk’s  “Funky  Winker¬ 
bean”  and  “John  Darling.” 

The  new  Batiuk  comic  stars  a  cur¬ 
mudgeonly  old  school-bus  driver 
named  Ed  Crankshaft,  who  delights 
in  outracing  kids  trying  to  board  his 
vehicle. 


A  comic  panel  set  in  outer  space 


"...Be  warned.  Earthling!  Resistance  is  futile!^ 
For  yours  is  a  puny  race;  ripe  for  conquest  .  ” 

Heeling  power. 


A  cartoon  panel  called  “The  Mar¬ 
tian  Comicals”  has  been  introduced 
by  Canada  Wide  Feature  Service. 

Dave  Kirwan’s  comic  —  which 
appears  in  papers  such  as  the  Toronto 
Sun  —  “plumb(s)  the  depths  of  outer 
space  for  silly  civilizations,  wise¬ 
cracking  aliens,  and  monsters  with 
foibles  not  unlike  our  own.” 

“The  Martian  Comicals”  evolved 
from  the  cartoons  Kirwan  sketched 
each  day  on  his  son’s  lunch  bags. 

Kirwan  i  -‘he  senior  director  of  a 
Duluth,  Mi-Ill.,  advertising  agency, 
and  has  designed  and  produced  print 
ads,  commercials,  and  animation  for 
ten  years.  He  was  born  in  Peoria,  111., 
and  raised  in  New  York  and 
Connecticut. 

Canada  Wide  —  based  at  P.O.  Box 
345,  Station  A,  Toronto,  Ontario 
M5W  1C2  —  is  offering  “The  Martian 
Comicals”  weekly  and  daily. 


Other  characters  in  the  strip 
include  Crankshaft’s  daughter  Pam, 
who  is  “warm,  generous, 
understanding  —  traits  she  obvi¬ 
ously  inherited  from  her  mother’s 
side”;  his  son-in-law  Jeff,  a  “button- 
down  accountant”;  his  nine-year-old 
grandson  Max;  and  his  toddler  grand¬ 
daughter  Mindy,  “who  can  melt  even 
Crankshaft’s  heart.” 

Assisting  Batiuk  on  the  “Crank¬ 
shaft”  graphics  is  editorial  cartoonist 
Charles  (Chuck)  Ayers  of  the  Akron 
(Ohio)  Beacon  Journal. 
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(Continued  from  pcif>e  37) 
now  there  are  two.  The  way  things  are 
going  at  the  Sun-Times,  we’ll  wind  up 
with  only  one.” 

Royko’s  much-publicized  walkout 
from  the  Sun-Times  coincided  with  its 
purchase  by  publishing  magnate 
Rupert  Murdoch.  Even  though  the 
tabloid  is  now  under  new,  local  man¬ 
agement,  Royko  thinks  it’s  too  late 
for  his  former  paper. 

“1  don’t  think  it  will  make  it  and, 
yes,  1  am  bitter  about  it,”  Royko 
declared.  “It’s  one  thing  when  a 
paper  is  in  a  market  that  isn’t  sup¬ 
porting  it.  The  Daily  News  was  an 
afternoon  paper,  and  afternoon 
papers  couldn’t  make  it  anymore.  But 
at  the  time  Murdoch  bought  the  Sun- 
Times,  it  was  an  excellent  newspaper. 
And  it  was  making  money.” 

Getting  Royko’s  column,  and  the 
many  loyal  readers  that  came  with  it, 
was  a  major  coup  for  the  Tribune.  On 
the  wall  of  Royko’s  office  is  a  bronzed 
copy  of  his  first  Tribune  column,  writ¬ 
ten  the  day  he  left  the  Sun-Times.  Its 
headline  reads:  “New  Address  Fits 
Just  Fine,  Thank  You.” 

Elsewhere  in  Royko’s  office  are  the 
stacks  of  newspapers,  magazines, 
and  wire  stories  he  reads  every  day 
before  writing  his  column.  On  Roy¬ 
ko’s  desk  are  some  of  the  many  letters 
he  receives  from  readers  —  he 
doesn’t  keep  track  of  how  many  come 
in  —  and  the  phone  is  constantly  ring¬ 
ing. 

Royko  assistant  Nancy  Ryan,  the 
latest  in  a  long  line  of  reporters  who 
have  gotten  their  start  with  Royko, 
fields  most  of  the  calls.  “After  all 
these  years,  1  don't  have  that  much  of 
an  appetite  for  constant  reporting,” 
said  Royko.  “1  don’t  want  to  spend  all 
morning  checking  facts  only  to  have 
the  story  fold  on  me.  1  just  don’t  have 
the  time. 

“So  1  hire  good  people  to  work  for 
me.  They  can  check  stories  out  for  me 
and  follow  leads,  while  I  may  have 
something  else  in  the  fire  myself.” 

Royko,  who  lives  with  his  wife 
Judy  on  Chicago’s  North  Side,  said  he 
limits  the  amount  of  writing  he  does  in 
addition  to  his  column.  “If  my  agent 
had  his  way.  I’d  be  in  a  magazine 
every  month,”  he  said  with  a  wry 
smile.  “But  there  are  only  so  many 
hours  in  a  day.  And  with  writing  five 
columns  a  week,  what  does  that  leave 
me?  Half  a  weekend  and  evenings.” 

The  other  articles  he  does  write, 
said  Royko,  are  based  on  topics  he 
has  explored  in  his  column  or  on  sub¬ 
jects  that  are  of  special  interest  to  him 
—  such  as  golf.  “Who  knows?  If  and 
when  I  retire  I  may  just  write  ubout 
golf,”  he  commented. 

Royko,  who  wrote  the  book  Boss: 
Richard  J.  Daley  of  Chicago  at  the 


Feature  offers  USSR  commentary 


A  weekly  column  by  Soviet  expert 
Dimitri  K.  Simes  is  being  distributed 
by  the  Los  Angeles  Times  Syndicate. 

Topics  addressed  in  the  feature 
include  Mikhail  Gorbachev’s  domes¬ 
tic  policies,  the  Afghanistan  conflict, 
arms  control,  and  the  Reagan  admin¬ 
istration. 

The  columnist  stated  in  one  piece: 
“Gorbachev  seems  to  be  well  aware 
that  nothing  can  be  really  changed  in 
the  Soviet  Union  unless  the  dead- 
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Dimitri  K.  Simes 

same  time  he  was  doing  his  column, 
said  he’ll  never  do  that  to  himself 
again.  “I  have  a  few  outlines  for 
books  and  some  short  stories,  and  1 
may  get  around  to  pursuing  them,”  he 
noted.  “But  not  while  I’m  writing  the 
column.” 

The  Tribune  staffer  does  plan  to 
edit  further  collections  of  his  col¬ 
umns,  however.  Royko’s  previous 
ones  include  Ai  I  VFua'  Saying  and  the 
recent  Sez  Who?  Sez  Me. 

Royko,  of  course,  has  been  a  well- 
recognized  Chicago  celebrity  for 
many  years  now.  “Sure  people  know 
me  from  the  picture  running  with  my 
column  and  my  [tv]  commentary  on 
election  nights,  but  do  you  know  what 
can  really  make  you  a  star?”  Royko 
asked  with  a  twinkle  in  his  eye.  “It’s 
making  a  commercial.  I  make  some 
commercials  for  the  Tribune,  and  I’m 
instantly  recognizable.” 

The  columnist  said  he  is  used  to 
people  coming  up  to  him  in  public 
places  in  Chicago.  But  now  that  he’s 
syndicated,  Royko  is  surprised  by  the 
number  of  people  who  recognize  him 
in  other  cities. 

“What  really  gets  weird  is  when  1 
play  golf  in  Florida,  and  the  guys  I  end 


wood  accumulated  in  the  party  and 
government  structure  is  removed. 
More  than  the  intrigues  of  his  Polit¬ 
buro  colleagues,  the  general  secretary 
has  to  be  afraid  of  the  quiet  opposition 
of  those  who  pay  lip  service  to  his 
program  and  then  continue  business 
as  usual.” 

Simes  is  a  senior  research  associate 
with  the  Carnegie  Endowment  for 
International  Peace,  where  he  directs 
the  project  on  U.S. -Soviet  relations. 
The  columnist  also  lectures  at  the 
Johns  Hopkins  University  School  of 
Advanced  International  Studies. 

The  Soviet-born  Simes  emigrated 
in  1973,  and  then  worked  at  the 
Georgetown  University  Center  for 
Strategic  and  International  Studies. 

Simes  —  a  Council  on  Foreign 
Relations  member  who  has  written 
one  Soviet-related  book  and  co-writ- 
ten/edited  another  —  is  a  consultant 
for  CBS  News,  and  has  appeared  on 
Nightline  and  other  television  pro¬ 
grams.  Simes  has  also  contributed  to 
the  Christian  Science  Monitor,  Los 
Angeles  Times,  New  York  Times,  and 
Washington  Post. 

Subscribers  to  his  column  include 
the  Albuquerque  Journal,  Atlanta 
Journal  and  Constitution,  Boston 
Globe,  L.A.  Times,  Newsday,  and 
Philadelphia  Inquirer. 

up  playing  with  read  me  in  their  news¬ 
papers  back  home,”  he  said. 

Royko  said  there  are  few  national 
columnists  he  doesn’t  admire,  with 
his  favorites  including  Jimmy  Breslin, 
William  Safire,  Russell  Baker,  and 
Art  Buchwald.  “I  might  not  agree 
with  all  of  them,  but  —  except  for  a 
few  foamy-lipped  right-wingers  —  1 
think  that  in  order  to  be  a  national 
columnist  you  have  to  be  pretty 
good.” 

The  1972  Pulitzer  Prize  winner 
scoffs  at  his  own  reputation  as  a 
tough,  cynical  writer.  “I’m  no  tough 
guy,”  Royko  responded.  “If  you 
want  to  see  tough  guys,  go  down  to  a 
bar  near  a  steel  mill  ....  And  I  don’t 
think  of  myself  as  cynical;  I’m  skepti¬ 
cal.  Always  have  been.” 

As  for  his  distinctive,  cut-to-the- 
quick  style  of  writing,  the  Chicago 
native  explained:  “There  have  been 
times  when  I  have  gotten  my  hands 
dirty  in  life.  I  guess  you  could  say  my 
background  is  ‘tougher’  than  ...  a 
Bob  Greene,  a  Roger  Simon,  or  a 
George  Will.  I  suppose  that  back¬ 
ground  contributes  to  my  style.  And 
you  have  to  have  your  own  style  to 
write  a  newspaper  column.” 
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CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad,  905 
Spray  Ave,,  Mays  Landing,  NJ  08330. 
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informative,  light,  fun.  non-technical. 
Five  years  proven  popularity.  Gary 
Witzenburg,  29040  Freshwater.  Agoura 
Hills.  CA  91301.  (818)  706-3708. 


GARDENING 


THE  NATURAL  GARDEN  how-to  tips 
and  hints  on  growing  and  caring  for 
native  plants  for  home  gardens.  Infor¬ 
mative  and  non-technical  by  a  land¬ 
scape  architect  and  author.  Weekly  with 
Q&A.  Write  GS.  Box  67071,  Lincoln. 
NE  68506. 


RELIGION 


RELIGION  WATCH  monitors  over  500 
books  and  periodicals  for  trends  in  relig¬ 
ion.  Reporters  have  found  if  valuable  tor 
story  'deas.  Money  back  guarantee  if 
dissatisfied  with  first  issue.  Send 
$14.00  (11  issues)  to  Religion  Watch. 
PO  Box  652,  N.  Bellmore.  NY  11710. 


SOAP  OPERA 


SPEAKING  OF  SOAPS  a  camera  ready 
weekly  feature.  Timely  recaps  and 
previews  of  all  daytime  TV  soaps.  Order 
now  and  get  Shooting  Stars  a  weekly 
camera  ready  insider  interview  report  on 
the  hottest  people  and  events  in  televi¬ 
sion.  Call  or  write  J.  Taylor,  1640  New 
Highway.  Farmingdale,  NY  11735,, 
(516)  752-9454. 


HARD-HITTING,  eloquent  commentary 
on  a  weekly  basis.  Spice  up  your  op-ed 
page  with  “Pie  in  the  Sky.”  Free 
sample;  write  M.A.  Desmond.  419  16th 
St..  Brooklyn.  NY  11215. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate.  7 
Charles  Court.  Middletown  NY  10940; 
(914)  692-4572. 


"SENIOR  CLINIC".  Only  syndicated 
specialist  written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year.  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel 
lent  reader  response"  (Rocheste-  (NY 
Democrat  &  Chronicle).  Four  week's 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307.  Edmonton.  Alberta,  Canada 
T5J  2J7  (403)  973-2361, 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


6  INVESTORS  GEN. MGRS.  for  sub. 
Detroit  business  monthly  $25M  neces¬ 
sary  plus  qualifications.  Project  $1  Mill. 
1st  year.  Spe;ial  opportunity  for 
sales  achievers.  Serious  inquiries.  Mr 
Spinella.  (313)  268-5180. 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Le  sure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55.  in 
each  distributor  s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  tor 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall.  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088.  Troy.  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax.  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service.  Robert  N,  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA.  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling.  PO  Box  492.  Bolivar.  MO 
65613  (417)  326-8700. 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City.  FL  32407 
(904)  234-1117 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road. 
Assonet.  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr..  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights;  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway.  KS  66205 
Office;  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar.  MO  65613 
(417)  326-8700 


Buyers  or  Sellers,  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES.  Box  579.  Landrum,  SC 
29356.  (803)  457-3846. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

JAMES  W.  HALL.  JR. 
Newspaper 

Sales.  Appraisals.  Consultations 
Jim  Hall  Media  Services 
408  Elm  St,  Troy,  AL  36081 

(205)  566-7198 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming.  Buffalo.  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY.  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente.  CA  92672 
(714)  492-5241 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr, 

PO  Box  5789.  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus.  Ohio  43215 
(614)889-9747  (614)889-2659 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver.  WA  98662 


PHILLIPS  MEDIA,  INC. 
.';paper  Brokers  Consultants 
p.  6  3X  607,  Berryville,  AR  72616 
RU-.:RT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
7300  Turfway  Rd.  Suite  540 
Florence,  KY  41042  (606)  525-0555 
580  Walnut  St.  Cincinnati,  OH  45202 
(513)  381-7775 


Sales  -  Appraisals  -  Consultations 
ATN.  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend.  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 


8  PROPERTIES  in  Zone  9  including 
county  seat  weekly  newspapers,  robust 
trade  journals  and  highly  profitable 
shoppers  from  $30,000  to  $4-million. 

David  Gauger 
Gauger  Media  Service 
PO  Box  643  Raymond.  WA  98577. 

(206)  942-2661 


ASSUME  DEBTS  and  trade  accounts 
payable,  pay  a  cash  down  payment,  and 
acquire  a  property  with  hard  assets 
equal  to  or  better  than  the  total  price 
paid.  Receive  a  bonus  of  additional  soft 
assets  worth  much  more.  This  is  a  turn 
around  situation  for  a  twice-weekly  in  a 
suburb  of  a  major  southern  metropoli¬ 
tan  area.  Asking  range;  $800,000  with 
$75,000  down.  Quick  action  needed. 
Call  or  write;  Jim  Hall  Media  Services, 
408  Elm  St.,  Troy,  AL  36081  (205) 
566-7198. 


NEWSPAPERS  FOR  SALE 


COASTAL  NEWSPAPERS:  Carolina 
weekly  $1;0.000  with  $40,000 
down.  Zoned  Carolina  weekly 
$250,000  cash;  highly  motivated 
seller. 

Prestigious  Florida  bimonthly  moti¬ 
vated  seller.  $300,000  cash  or  terms 
available.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  579.  Landrum.  SC 
29356.  (803)  457-3846. 


FOR  SALE 
adjudicat  ■ 
Citizen 
175.001 


-ia  newspaper  (legally 
-•'ted  toward  Senior 
",  .Tioney  maker! 
■  .-5921. 


BUYING 

OR 

SELLING 

NEWSPAPERS 


CLASSIFIED 

All  mail  and  calls  go  io: 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  N.Y.  10011 
212  675-4380 


NEW  YORK  CITY  suburban  weekly,  over 
10.000  paid  subs,  highly  respected. 
Easy  commute  from  Manhattan.  Gross 
$650,000.  Price  $950,000.  cash  and 
terms. 

FLORIDA  SHOPPER,  West  Coast,  gross 
$600,000.  Fast  growth  area. 
$500,000  cash  and  terms. 

NEW  MEXICO  exclusive  weekly  in 
growth  community.  $100,000  plus 
growth.  Terms. 

IOWA  WEEKLIES  with  central  plant, 
5-unit  community  press,  college,  coun- 
iy  seat.  Bright  economic  spot  in  state. 
(Jross  $1.9  million.  Terms. 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 

4210  Johnson  Drive.  Suite  lOOA 
Fairway,  KS  66205 


MEMO:  Will  you,  please; 

1.  Try  to  get  July  11  ad  copy  in  early!  (we’re  closed 
Friday,  July  3). 

2.  Try  to  have  a  fine,  safe  Fourth!  Thanks!  E&P  Classified 


EDITOR  &  PUBLISHER  for  June  27,  1987 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NATIONAL  specialty  magazine 
motivated  seller;  $75,000  cash. 
RCHARD  BRIGGS  &  ASSOCIATES,  Box 
579,  Landrum,  SC  29356.  (803) 
457-3846. 


SOUTH  DAKOTA:  $186,000  gross 
count-seat  weekly  operation.  Priced 
below  gross  including  new  energy  effi¬ 
cient  building.  $35,000  down. 
WYOMING:  Very  profitable  $300,000 
gross  county-seat  weekly  in  beautiful 
mountain  recreation  area.  No 
competition. 

IDAHO:  4600  plus  circulation  county 
seat  exclusive  weekly.  Large  building, 
four-unit  web  press.  Top  quality  equip¬ 
ment.  $150,000  down  and  good  terms. 
COLORADO:  Growing  county  seat  week¬ 
ly  operation  grossing  $87,000  plus. 
Priced  at  $65,000  (15,000  down). 
FARM  RANCH:  This  Rocky  Mountain 
agriculture  publication  has  been  in 
business  for  over  80  years.  $200,000 
gross.  Priced  to  sell. 

IDAHO:  Weekly  in  market  with  great 
potential.  Needs  some  experienced 
management  and  infusion  of  cash. 
Bargain  price  at  $100,000. 

HICKS  MEDIA  SERVICE 
31  N.  Wyo.  Ave-(307)  684-5750 
Buffalo.  WY  82834. 


BLACK  HILLS.  SD  weekly  and  shopper. 
Near  metro.  Under  $300K.  Terms. 
(Custer). 

SOUTHWEST  MISSOURI  weekly  and 
shopper.  $100K  includes  building. 
Terms.  (Granby). 

ATLANTIC  CITY  area  free  weekly. 
$300K.  Write  for  confidential  informa¬ 
tion  on  your  letter  head.  (S.  Jersey). 
NW  MISSOURI  tri-weeklies  with  TMC, 
printing  plant.  Centralized  typesetting, 
laser  printers.  Grossing  $550K.  With 
buildings,  $600K.  Terms.  (Kahoka). 
WISCONSIN  weekly  and  shopper. 
Excellent  print  shop.  $376K  gross. 
$350K,  terms.  (Clintonville). 
OKLAHOMA  WEEKLY,  exclusive  in 
county.  $195K  includes  buildings. 
Terms.  (Coalgate). 

KANSAS  SHOPPER  well  established 
with  print  shop.  $225K.  Terms. 
(Eldorado). 

ARABIAN  HORSE  specialty  publica¬ 
tion.  National  in  scope.  Could  be  moved 
to  your  shop.  Grossing  over  $700K. 
(Arb  Expr) 

JAMES  C.  STERLING 
Bolitho-Sterling 
Box  492,  Bolivar.  MO  65613. 
(417)  326-8700 


TOP  AWARD  WINNING  weekly  news¬ 
paper  in  bomb  proof  economy  with  true 
growth  potential.  Cosmopolitan 
community  in  rural  setting  without 
competition  This  one  is  rare!  Located 
in  Pacific  Northwest  for  under 
$200,000.  Dave  Gauger.  Gauger  Media 
Service,  PO  Box  643.  Raymond.  WA 
98577.  (206)  942-2661. 


UNOPPOSED  KANSAS  WEEKLY 
NEWSPAPERS  town  of  4,000  ideal 
man  wife  operation.  Allan  Evans  (913) 
483-2112,  Russell,  KS  67665. 


Small  northeast  Texas  weekly,  $65K. 
Southeast  Texas  weekly,  $150K.  gross 
sales.  We  have  others,  free  list.  ATN, 
Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951.  Editor  &  Publisher. 


WE  ARE  owner  operators  ot  35  daily 
newspapers  in  *i'e  United  States  and 
Canada  and  we  aiu  aggressively  seeking 
acquisitions  of  daily  newspapers,  circu¬ 
lation  5,000  to  25.00C.  Contact: 

David  Radler,  (604)  732-4443. 

American  Publishing  Co. 

Sterling  Newspapers  Limited 

Divisions  of  Hollinger  Inc. 


_ RESEARCH _ 

SUNBELT  RESEARCH  .  .  olished 
1971.  Probability  based  reaoership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


_ PERSONALS _ 

PARIS  HERALD  STAFFERS:  The  Inter¬ 
national  Herald  Tribune,  lineal  decen- 
dant  NYHT's  European  edition,  cele¬ 
brates  the  centennial  of  its  founding  in 
early  October.  If  you’d  like  to  be  kept 
current  on  Centennial  events  in  Europe, 
the  United  States  and  Asia  and  if  you'd 
like  to  participate  in  some  way,  let  us 
know.  Box  1780.  Editor  &  Publisher. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System  36.  Includes  inquiry,  data 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 

3142  FELIX  STREET 
ST.  JOSEPH.  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES.  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


Circulation  Development.  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


PROMARC  "creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80's."  If  you’re  tired  of  the  same 
old  run-of-the-mill  promotions  with 
limited  success  in  your  circulation 
department,  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 


INDUSTRY  SERVICES 


_ CONSULTANTS 

HAROLD  MAYNARD 
Consultant  404'98 1-7426 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


SERVICE  &  REPAIR 

WEB  SPECIALIST-Press  Repair.  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178. 


WEATHER  SERVICES 

CUSTOM  WEATHER  SERVICE 

Computerized  delivery  ot  custom- 
formatted  items,  typesetter-ready. 
Traditional  features  and  custom  items 
you  haven't  found  elsewhere.  Sketches 
and  camera-ready  full  color  or  black  and 
white  maps,  national  and  regional. 
Excellent  local  forecast.  DEPENDABLE 
delivery  of  all  items.  SKYWATCH 
WEATHER,  347  Prestley  Rd.,  Bridge- 
ville,  PA  15017;  (412)  221-6000. 


EQUIPMENT 


&  SUPPLIES 


MAILROOM 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  pliers.  (213)  256-4791. _ 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s.  108’s 
45°  90°  Floor  Curves 
Signode  MLN  II  Tying  Machines 
3  ML2EES  Signode  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim.  (800) 
527-1668  or  (214)869-2844. 


COMPUTER  SOFTWARE 

CROSSFIELD  HASTECH  front  end 
system  with  terminals  and  printers. 
Donald  Briggs  (813)  923-3635. 


PHOTOTYPESETTING 

2-APS  5’s-70  Pica  with  5MB  drives. 
Serial  numbers  193  and  194.  Main¬ 
tained  continuously  under  Autologic 
contract  since  new  in  1979.  Call  James 
P.  Quinn.  The  Home  News  Publishing 
Co.,  123  How  Lane,  New  Brunswick. 
NJ  08903.  (201)  246-5642. 

4  Harris  model  1420  terminals.  1 
Harris  2221  video  layout  system,  1 
model  1250,  1  model  1253  Microstor 
processing  systems,  2  Harris  compuedit 
terminals.  (Contact  Mike  Cooper,  The 
Daily  News,  (507)  334-1853. 


4  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system.  1 
model  1250,  1  model  1253  Microstor 
processing  systems,  2  Harris  compuedit 
terminals,  (Contact  Mike  Cooper.  The 
Da.Iy  News,  (507)  334-1853. 


BUY  SELL  BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


•HARRIS  1420  terminals,  5  in  excel¬ 
lent  working  order,  with  cables.  $8,975 
for  all  or  $1,995  each. 

•HARRIS  double-sided.  1.2  mb  Micro¬ 
stor,  upgraded  model  1251  in  perfect 
condition,  $3,495.  See  it  working  on 
our  floor.  Herman  Baumann  (312) 
824-1111. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Qrders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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Editor  &  Publisher  works  for  you,  the  news¬ 
paper  professional. 

52  times  a  year  we  continue  to  bring  you  the 
news,  about  the  news,  as  it  happens. 

Whether  it's  FOI,  government  and  the  press, 
the  right  to  privacy,  or  information  on  indus¬ 
try  leaders  —  we  serve  you  with  unsurpassed 
timeliness  —  and  have  for  over  100  years. 

Regular  features  in  E&P  include  the  Calendar 
of  Events,  Classified  ads.  Editorials,  Newspeo¬ 
ple  In  the  News,  News  Tech,  Syndicate 
News  —  and  much  more. 

Advertisers  are  assured  that  their  communica¬ 
tions  in  E&P  reach  the  working  press.  E&P  is 
the  only  independent  weekly  news  source  for 
the  news  business,  and  "the  bible"  of  the  in¬ 
dustry  . . .  read  by  98%*  of  editors  and  over 
95%t  of  publishers  of  daily  newspapers. 


*1985  Readership  Study  by  Hollander,  Cohen  Associates,  Inc. 
tE&P  computer  analysis 


Call  212  675-4380 
to  subscribe  or  to  advertise . 


EQUIPMENT  a  SUPPLIES 


PHOTOTYPESETTING 


HASTECH  HS  45,  8  Terminals,  (2)  10 
Meg  Hawk  Dr,,  Tops  4  Software, 
Unisetter  Driver,  $12,000; 

UNISETTER  HR,  $2,500; 

DEK  For  Unisetter,  $900. 

BOB  WEBER.  (216)  831-0480. 


MYCRO-TEK 

MYCRO-TEK 

MT-80A 

MT-80A-A 

MT-80F 

MT-301 

MT-80PA 

MT-80V 

MT-80Z-A 

MT-80-16K 


Printed  Circuit  Boards 
Exchange  Jll  Purchase 
$325  $130 

$345  $138 

$265  $106 

$265  $106 

$140  $56 

$235  $94 

$390  $156 

$320  $128 


Gary  Jack,  J  II  Electronics,  INC. 
6674  HWY  431  S.  Brownsboro,  AL. 
35741.  Call  (205)  881-4723. 


ONE  SYSTEM  TERMINALS:  PE  8's  at 
$1000.  PE  12'sat  $1800, 

PE  28's  at  $2650  ea; 

HASTECH  and  UTS  Compatible  Termi¬ 
nal,  New  in  Factory  Carton.  $2150. 
BOB  WEBER.  (216)  831-0480. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 


CG  8600-250  fonts,  $25,000.  CG 
8600-40  fonts,  $18,000.  Editwriter 
2750’s  (7)  $1,500  each.  Editwriter 
2750  dual  disc  (1)  $1800.  Advantage  I 
(6)  $4,000  each.  CG  EW  auto  Kern  (4) 
$200  each.  CG  IV  HR  fonts,  Compu- 
quik.  Mergenthaler  VIP  System. 
Compuscan  Alpha.  Many  ether  items  at 
bargain  prices.  Curtis,  PO  Box  2387, 
Arlington,  VA  22202.  (703) 
521-1089. 


CAMERA  &  DARKROOM 


SQUeeze  Lenses  for  SAU  TAB. 
Lens  repair  optimize.  Herb  Carlbom.  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


Newspapers  & 
Commerical  Printers 

COLOR 

SEPARATIONS 

•  4  COLORS 

•  COMPETITIVE  PRICING 

•  24  HOUR  TURNAROUND 

•  MAXIMUM  16"x22.25'’ 

•  ROYAL  ZENITH  200S 

w  monitor  and  register  murks 
Call  now  for  information 
Binghamton  Press  Co. 

Upstate  New  York) 

(607)-798-1356 


INCREASE  4  COLOR  IMPACT 

MAKE  COLOR  PRINTS 
TO  SIZE  IN  6  MINUTES 


GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 


Full  On-Site  Training 
lyr.  ’No-Hassle"  Warranty 
References  Available 

Call  today  80C-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 


EQUIPMENT  &  SUPPLIES 


8-Unit  2  Folder  TKS  GEMINI  SINGLE¬ 
WIDTH  (Urbanite-style)  web  offset 
press.  Installed  new  in  1978  and  in 
excellent  condition.  Press  capable  of 
producing  newspapers  and  high  quality 
commercial  printing.  Great  color  flexi¬ 
bility  with  2  color  decks  and  one  4-color 
CIC  unit.  Both  folders  have  upper 
formers  and  skip  slitters.  22  3  4"  cut¬ 
off  and  available  now.  Offered  exclu¬ 
sively  by  Inland  of  Kansas  City.  Contact 
us  for  details  at  (913)  492-9050  or  PO 
Box  15999,  Lenexa.  KS  66215. 


AVAILABLE  NOW 

Choice  condition  Harris  V-150.  1979,  8 
units.  2  folders  guaranteed.  Can  be  sole 
complete  or  as  add-on.  105  countervey 
or,  also  106  counterveyor. 

Bell  Camp  Inc., 

PO  Box  97 

Elmwood  Park.  NJ  07407 
(201)  796-8442 


DON'T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S  C  folder 

TKS  8  units  21  1  2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1.000  Series.  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters.  1  Guilmont  1  4  folder 
&  trimmer. 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


ROLL  THE  PRESSES! 

If  you  have  a  used  press 
(or  other  equipment) 
standing  idly  by,  put  it 
back  into  production! 
Space  is  money — 
hundreds  of  dollars 
worth  of  your  space  can 
be  opened  up  for  as  lit¬ 
tle  as  $3.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into 
production  for  you  in 
someone  else’s  plant — 
and  produce  a  profit  for 
you  to  boot! 


MISCELLANEOUS 


CARY  3  HIGH  PASfER  (MODEL 
FP4540).  Immediate  availability.  See 
in  operation.  5  years  old.  $95,000. 
(914)  246-9552. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 
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EQUIPMENT  &  SUPPLIES 


A-PAR  SYSTEM  AND 
RUBBER  ROLLERS 
Converting  to  Civilox,  no  longer  need  a 
D-Mist  System  or  rollers.  Conversion  to 
be  completed  November  1.  1  2  of  24 
Goss  units  plus  ten  half  decks  now 
converted.  Call  for  appointment  to  see 
remaining  A-Par  units  working. 

45  Rubber  rollei3--6  '  stock  for  Goss 
Headliner,  82"  units  Rollers  as  is  or 
grind  and  polish  tor  $30.00  each. 

John  Gabel,  State  Times  & 

Morning  Advocate 
PO  Box  588 

Baton  Rouge,  LA  70821 
Phone:  (504)  388-0161 


E&P  (212)  675-4380 

CLASSIFIED 


HARRIS 

Harris  V-25.  6  units.  JF-4  1  4,  1  2  D.P. 
Harris  VIS-A.  4  units  1  folder 
Harris  V15-A,  2  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  V-25  add  on  units 
Harris  V-22,  3  unit  as  add  ons.  as  is 
or  completely  rebuilt. 

Harris  upper  former  to  fit  JF-25. 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  12  inch 
cutoff 

5  unit  community  SSC  21  12  inch 
cutoff 

Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

2  Goss  community  units  as  add  ons. 
as  is  or  rebuilt 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 

Custom  built  3  knife  trimmer  set  up  for 

Goss  community,  available 

immediatley 

Gregg  imprinter 

Goss  Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  VlS-A.  V15-D.  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK. 
CT  06770 

(203)  723-0928  Telex  140186 
HARRIS 

-N-1650.  4  units.  1972,  22  %. 
-N-845.  8  units.  1-RBC2. 

-N-845.  6  units.  1-RBC2.  3  MEG. 
-V-15A.  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metrcliner.  2  units,  half  deck.  22 ’,L" 
-Metroliner.  6  units.  3  half  decks.  22" 
2:1  folder,  1980 
-Urbanite,  9  units.  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

HARRIS  N845-9  UNIT  HEAT  SET 
Recent  model,  recently  rebuilt  by 
Harris.  Excellent  conditon  2  folder.  3 
Butlers,  2  Dryers.  Auto  ink  conrtrol 
system  w  scanner,  auto  register 
control.  Call  Terry: 

CMP  Printing  Corporation 
Thorofare.  NJ 
(609)  848-0091 

MAKE  YOUR  OLD  R.T  P’S  INTO  NEW 
Tension  panel  upgraded  to  simplified 
system. 

Paster  panel  upgraded  to  Goss  digital. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  ‘older  w  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt.  14  told  tape 
delivery.  50  H.P.  Fincor. 

NEWSKiNG,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss- H a rr i s- K i ng  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES.  INC. 

73  N.  Sunset  Drive 
Camano  Islana.  WA  98292 
(206)  387-0097 

V15D  HARRIS  8  units  oil  baths.  JF25 
with  balloon.  JF4  combination  folder.  8 
roll  stands.  All  excellent  condition.  Will 
sell  components.  Available  now. 
OFFSET  WEB  SALES  INC. 

73  N.  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292. 
(206)  387-0097 

PRESS  EQUIPMENT  ~ 

3  News  King  floor  position  add-on  units 

4  Unit  News  King  with  KJ6-  very  good 
condition  -  1971 

6  Unit  News  King  with  KJ6,  1970-74 

5  Unit  Daily  King  II,  KJ8  folder  mfg, 
1983  -  like  new 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community,  oil  lubricated  with 
Community  folder 

4  Unit  Community  -  grease  lubricated 

7  Unit  SSC,  1983,  21  1-2",  4-high,  3 
floor  Community  units 

8  Unit/2-folder  Goss  Suburban  S-1130 
Press;  5  floor  position;  3  stacked  -  2 
1500  Series  units. 

1  Harris  V-15A,  unit  and  JF7  folder 
4  Unit  Harris  V-15A,  1970  vintage 

2  Unit  Harris  V25  with  JF25  folder 
4  Unit  Harris  V25  with  JFIO  folder 

4  Unit  Harris  V-700  with  JFIO  folder, 
Butler  and  heatset  package 
8  Unit  TKS  GEMINI  Press  installed  new 
in  1978  and  available  now.  Excellent 
condition. 

2  Web  Leader  add-on  units,  mfg.  1978 
Imprinter.  Amal  Splicers,  3-knife 
trimmer 

CAI.I.  US  n  YOU  RU  COSSmUH- 
ING  SEl.l.im;  YOUR  PRESS! 

SEE  US  AT  AN  PA  -  ROOTH  #JIIH 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  42362 

PRESS  EQUIPMENT 
Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  V15A;  7  units.  1976 
Harris  JFl;  Folder  w'50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w  upper  former 
Harris  JF4;  Folder 
Harris  V15A;  3  units,  1971 
Harris  V15A;  6  units,  1973 
King;  Color  King,  5  units,  KJ6  Folder, 
1970 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 
PRESS  ENGINEERING  &  SALES,  INC, 
747  Lauren  Parkway 
Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 
Telex:  154111'  154197  OCOM  UT 
Facsimilie:  (404)  393-2604 


EQUIPMENT  &  SUPPLIES 


*TKS  GEMINI  double  around  single 
width,  8  units  2  folders  with  upper 
formers  and  skip  slitters,  22  3/4  cutoff 
50  K I  PH  two  color  desks  and  1,4  color 
unit.  Trained  personnel  available  for 
start  up. 

*4  UNITS  1500  suburban  double  para¬ 
llel  folder  and  upper  former  75  hp  all  or 
part. 

*2  UNIT  900  suburban  with  community 
folder  good  start  up  press. 

‘COLOR  KING  add  on  unit. 

‘BALDWIN  web  guides.  2  web  3  years 
old  digital  control. 

Wesco  Graphics 
845  Commercial  St. 

San  Jose.  CA  95112 
(408)289-1400  Telex  172644. 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  V4"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  ree^s 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

URBANITE  FOR  SALE 

Closure  of  Sarasota  (FL)  Independent 
makes  available  immediately  the  follow¬ 
ing:  Goss  Urbanite,  4  mono  units,  2 
3-color  units,  '1000'  series  folder  with 
upper  former,  4  splicers,  Quipp  stacker 
and  conveyor. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

WANTED:  Cottrell  V15  A  complete 
presses  and  units.  Top  dollar  paid.  We 
are  not  equipment  brokers.  Box  2075. 
Editor  &  Publisher, 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott.  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3  4" 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3  4  cutoff 

Goss  Skip  Slitter 

Goss  portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 

8  unit  2  folders  Goss  Community  press 
needed  immediately,  (305)  633-1 102. 

USED  FOLDER-STAPLER.  Retrofit  for 
2:1  folder-Hoe  Color  Convertible  on-line 
stapling  of  centerfold.  Call  Mike  Mons¬ 
cour  (716)  258-2224. 

EDITOR 


ACADEMIC 


ASSISTANT  or  associate  professor  to 
teach  primarily  reporting  and  public 
relations  on  a  one-year  appointment. ' 
Salary  negotiable.  ABD  or  Ph.D.  with 
teaching  and  on-job  experience 
preferred.  Send  letter  of  application, 
resume,  names  of  references  to  PO  Box 
2033,  Nicholls  State  University.  Thibo- 
daux,  LA  70310. 


NEWS  ADVISER 

For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian.  Penn  State’s  morning 
newspaper,  circulation  19.000.  Our 
organization  includes  a  Professional 
Staff  of  28  people,  counting  advisers 
and  production  employees,  and  a 
student  staff  of  approximately  250. 
Collegian  Inc,  is  a  self-supporting  non¬ 
profit  organization  with  an  annual 
budget  of  more  than  $1  million. 

This  is  a  full-time  career  positioh  tor  a 
person  with  qualifications  and  potential 
in  print  journalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills:  writing,  editing,  teach¬ 
ing,  typing.  Also:  good  people  skills, 
good  general  communication  skills  and 
ability  to  grow  into  this  job. 

Preferred:  Minimum  of  one  year  of 
related  experience  with  a  daily  news¬ 
paper.  Experience  on  a  college  news¬ 
paper  helpful.  Degree  desired.  Experi¬ 
ence  in  layout,  photography  or  graphics 
would  be  a  plus. 

The  news  advisor  reports  to  the  general 
manager  and,  after  one  year,  is  a 
member  of  the  Management  Team.  The 
Management  Team  includes  students 
and  professionals. 

Job  includes  organizing  and  conducting 
training  classes  for  all  new  student  staff 
members,  providing  day-to-day 
guidance  to  students,  assisting  the 
general  manager  and  other  members  of 
the  Management  Team. 

Five-day,  40-hour  week.  Typical  start¬ 
ing  time  11  a.m.  The  new  employee  will 
have  some  say  in  setting  hours,  which 
are  somewhat  flexible.  Daylight  week¬ 
day  hours  are  available  during  weeks 
when  The  Daily  Collegian  is  not 
publishing. 

During  the  first  few  weeks  on  the  |ob, 
the  news  adviser  will  work  in  many 
departments  on  all  three  shifts.  The 
purpose  of  this  orientation  training  is  to 
give  the  news  adviser  first-hand  know¬ 
ledge  of  personnel  and  day-to-day 
operations. 

The  orientation  training  will  provide  the 
organization-wide  perspective  that  is 
required  of  a  member  of  the  Manage¬ 
ment  Team. 

Starting  annual  salary  is  $16,656. 
Company  pays  80  percent  of  medical 
and  hospitalization.  Company-paid 
pension.  Good  vacation  plan.  Paid  holi¬ 
days  include  one  week  for  Christmas. 
Other  benefits.  Considerable  on-the-|ob 
freedom  working  in  a  people-oriented 
company. 

Application  deadline  July  20.  Apply  to: 
Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

126  Carnegie  Building 
University  Park,  PA  16802-5197 
Include  cover  letter,  resume,  references 
and  three  story  clips.  Also  include  a 
two-page  memo  to  the  general  manager 
summarizing  your  most  significant 
qualifications  and  how  they  particularly 
suit  you  foi  this  job.  Include  any  other 
materials  that  will  be  helpful  in  evaluat¬ 
ing  your  application. 

Applications  will  be  acknowledged. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 

Address 

City 

State 

7ip 

Phone 

(Tlassifiratinn 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1 ,  1 987 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011,  (212)  675-4380. 


HELP  WANTED 


HELP  WANTED 


ACADEMIC 


ADMINISTRATIVE 


COMMUNICATIONS:  Jacksonville  State 
University,  located  in  Northeast  Alaba¬ 
ma  and  enrolling  approximately  7000 
students,  is  seeking  applications  for 
this  nine  month  faculty  position. 
Duties:  Primary  responsibility,  faculty 
advisor  to  campus  newspaper  and  year¬ 
book.  Teaching  responsibilities  as 
arranged  with  department  head.  Qual¬ 
ifications:  Minimum  Master's  Degree  in 
Print  Journalism.  Minimum  of  3  years 
field  experience  including  advisorship 
to  yearbook  and  University  newspaper, 
creative  writing,  publications,  etc. 
desirable.  Knowledge  of  press  law 
essential.  Salary:  Commensurate  with 
credentials.  Competitive.  Starting  Date: 
Fall,  1987,  Send  letter  of  application, 
resume  and  three  letters  of  reference  by 
July  31.  1987  tO:  Personnel  Services. 
Jacksonville  State  Univeristy.  Jackson¬ 
ville,  AL  36265. 


E  &P 


ur  rrciirTtivitni  I ,  excellent 
opportunity  for  top  Managing  Editor  to 
head  up  editorial  staff  of  multi-business 
paper  publishing  company.  Write  Box 
2146,  Editor  &  Publisher. 


COMMUNICATIONS  ADMINISTRATOR 
needed  at  the  San  Fernando  Valley 
Board  of  Realtors  in  Los  Angeles. 
Includes  writing,  editing  weekly  news¬ 
letter.  plus  organizing,  promoting  Board 
Public  Affairs  events.  Public  relations 
or  journalism  experience  desired  with 
computer  proficiency.  $30,000  range, 
depending  on  experience.  Send 
resume,  cover  letter  to  Jim  Link,  Execu¬ 
tive  V.P.  San  Fernando  Valley  Board  of 
Realtors,  PO  Box  311,  Van  Nuys,  CA 
91406. 


MANAGER  NEEDED  for  weekly  news¬ 
papers  Kansas  community  of  4,000. 
Apply  to  Allan  Evans.  (913)  483-2112. 
Russell.  KS  67665. 


When  you  need  Classified, 
we're  here  —  every  week! 


JOURNALISM  FACULTY— temporary 
position  open  August  1987.  News/ 
editorial  sequence  with  competence  in 
history  of  communications.  Teaching 
experience  in  law  of  the  press  favorably 
regarded.  Salary  and  rank  as  instructor/ 
assistant  professor  negotiable  depend¬ 
ing  on  qualifications.  Master’s  in  jour¬ 
no. .sm  or  communications  and  at  least 
5  years  newspaper  experience.  Send 
resume,  letter  of  application  and  names 
of  3  references  by  July  15  to  Robert  J. 
Illedge,  Department  of  Journalism,  The 
Wichita  State  University,  Wichita,  KS 
67208.  Affirmative  action/equal  oppor¬ 
tunity  employer. 


JOURNALISM:  Hederman  Lecturer  in 
Journalism.  Tenure  track.  Ph.  D.  degree 
preferred,  MA  degree  required  plus 
significant  broadcast  and  print  media 
experience  and  teaching  experience. 
Responsibilities  include  teaching 
professional  writing  courses  for  both 
print  and  broadcast.  Deadline  for  appli¬ 
cations  July  15.  1987.  Starting  date 
August  1987.  Send  applications  to 
Head,  Search  Committee,  Journalism 
Department,  University  of  Mississippi, 
University,  MS  38677.  Equal  Oppor¬ 
tunity  Employer. 


ADMINISTRATIVE 

ASSISTANT  TO  PUBLISHER 
Management  and  Sales  is  the  key. 
Leading  business  paper  publisher 
needs  a  second  right  hand.  Top  salary 
plus.  Write  Box  2145,  Editor  & 
Publisher. 


ASSOCIATE  PUBLISHER 
Growing  media  group  in  Zone  2 
seeks  hands-on  manager  to 
assist  publisher  in  running  4 
successful  weekly  newspapers. 
Associate  publisher  will  be  #1 
troubleshooter  and  will,  among 
other  duties,  supervise  person¬ 
nel,  manage  the  production  flow, 
oversee  distribution,  and  deve¬ 
lop  circulation.  Candidate  must 
be  excellent  people  manager, 
able  to  use  time  efficiently.  Must 
be  proficient  at  implementing 
new  ideas  effectively  and  quick¬ 
ly.  If  this  tougfi  free-wheeling  job 
piques  your  interest  rush  you 
resume  and  cover  letter  with 
salary  expectations  to  Box  21 43, 
Editor  &  Publisher. 


PUBLISHER 

COLORADO  TWIN  WEEKLIES 
If  you’re  solidly  grounded  in  administra¬ 
tion,  advertising  and  production  skills, 
know  how  to  make  a  profit  and  would 
like  living  in  one  of  the  nation’s  most 
beautifui  and  exciting  ski  areas,  this  job 
may  be  for  you.  These  two  award¬ 
winning  weeklies  blanket  their  trading 
area,  gross  $1.5  million,  employ  26. 
Salary  to  $50,000  depending  on  exper¬ 
ience,  track  record.  Send  complete 
resume,  including  name  and  phone  of 
last  three  immediate  supervisors  to  Box 
2137,  Editor  &  Publisher. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE 
Make  Atlanta  your  home  by  joining  an 
industry  leader.  We  are  expanding  our 
advertising  sales  staff  to  meet  the 
growth  in  our  market.  Qualified  applic¬ 
ants  need  to  be  at  or  near  the  top  of 
their  staff  in  sales  performance.  Skills 
in  marketing,  presentations  and  face- 
to-face  selling  are  a  must.  Send 
resumes  and  salary  requirements  to 
Employment  Manager.  The  Atlanta 
Journal  Constitution,  PO  Box  4689, 
Atlanta,  GA  30302. 


ADVERTISING  SALES 
Immediate  opening  in  Charlotte,  N.C. 
for  an  aggressive  advertising  salesperson 
with  a  proven  track  record  to  handle 
major  retail  accounts  in  a  competitive 
market.  Excellent  sales  and  presenta¬ 
tion  skills  required.  College  degree 
preferred.  Salary  commensuate  with 
experience  plus  excellent  company 
benefits.  Send  resume,  salary  history' 
requirements  to:  Personnel  Director, 
Charlotte  Observer,  600  S.  Tryon  St., 
Charlotte,  N.C.  28202  EOE. 


ADVERTISING  MANAGER-for  6,000 
afternoon  daily.  Experience  necessary. 
All  benefits.  Top  salary  for  qualified 
person.  Position  open  now.  Write  giving 
full  resume  and  salary  expectations  to 
The  El  Dorado  Times,  Box  694,  El 
Dorado,  Kansas  67042. 


ADVERTISING  MANAGERS 
Major  New  York  City  daily  has  2  posi¬ 
tions  availabie  for  experienced  mana¬ 
gers  in  advertising  sales.  We  seek  strong 
creative  managers  with  leadership, 
aggressive  sales  skills  and  a  minimum 
of  2  years  experience  in  travel/resort. 
Very  good  base  plus  bonus.  Excellent 
fringe  benefits.  Send  resume  including 
salary  history  to  Box  2133,  Editor  & 
Publisher.  An  equal  opportunity 
employer. 


EDITOR  &  PUBLISHER  for  June  27,  1987 
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HELP  WANTED 

_ ADVERTISING _ 

ADVERTISING  SALES  REP  sought  for 
13,000  circulation  weekly  in  Rich¬ 
mond,  Virginia's  upscale  suburbs. 
Salary,  commission,  bonus.  Call  Gloria 
Castleberry,  at  Henrico  County  Line 
(804)  346-3100. 

ASSISTANT  ADVERTISING  MANAGER 
Expanding  group  of  Brooklyn,  NY  weekl¬ 
ies  seeks  an  aggressive,  creative 
achiever  with  administrative  skills  and 
strong  backgrounc  in  telemarketing. 
Ideal  step-up  position  for  experienced 
sales  pro.  Send  resume  and  salary 
requirements  to  Box  2117,  Editor  & 

Publisher. _ 

CLASSIFIED  SALES  MANAGER 
Newly-created  opportunity  for  ambi¬ 
tious  and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills,  telemarketing.  Leadership, 
training  and  creativity  skills  essential. 
Zone  1  group  of  small  daily  and  16 
weeklies.  Fine  salary  and  benefit  pack¬ 
age.  Growth  opportunity  with  progres¬ 
sive  company.  Reply  in  confidence  to 
Box  2116,  Editor  &  Publisher. 

RETAIL  AD  MANAGER 
7  day.  29,000  circulation  daily.  Look¬ 
ing  for  aggressive,  goal  oriented  indivi¬ 
dual  to  assume  the  duties  of  Retail  Ad 
Manager.  Send  resume  to  Dennis  L. 
Pfeiffer.  Advertising  Director,  c  o  The 
Mercury.  Hanover  and  King  St..  Potts- 
town,  PA  19464. 

RETAIL  ADVERTISING  MANAGER 
Position  available  with  a  29,000  circu¬ 
lation,  high  penetration,  daily  newspap¬ 
er,  Must  have  a  solid  sales  track  record 
of  at  least  5  years.  Needs  to  be  a  strong 
motivator  and  leader  who  is  able  to  spot 
various  sales  opportunities  in  a  mature 
market.  Management  experience 
preferred  but  not  required.  Will  be 
responsible  for  a  sales  staff  of  8.  We 
need  a  coach  not  a  benchwarmer. 
Excellent  salary  plus  benefits.  Send 
resume  with  cover  letter  tO:  Henry  Nyce, 
Director  of  Advertising,  Pottsville  Repu¬ 
blican,  111  Mahantongo  St.,  Pottsville, 
PA  17901. 

SALES  DIRECTOR 

Excellent  opportunity  for  goal  oriented 
individual.  Group  of  18  weeklies 
surrounding  Cleveland,  Ohio.  Strong 
penetration,  fully  paid  circulation. 
Seeking  a  well  organized,  hard  driving, 
hands  on  leader  with  a  strong  back¬ 
ground  in  sales  training.  Responsible 
for  classified  display  and  national. 
Reports  to  president.  Send  resume  or 
rail:  Paul  J.  Massey,  President  and 
General  Manager,  Sun  Newspapers. 
5510  Cloverleaf  Parkwav,  Cleveland, 
OH  44125.  (216)  524-0830, 

SMALLER  ZONE  7  daily  seeks  aggres¬ 
sive,  competitive  individual  with  strong 
motivational  skills  to  lead  seven-person 
staff.  Knowledge  of  competing  media 
essential.  All  replies  held  in  confi¬ 
dence.  Send  resume  and  salary  history 
to  Box  2108,  Editor  &  Publisher. 

TWICE  WEEKLY  PAPER  in  central  Flori¬ 
da  seeks  experienced  retail  ad  rep.  If 
you  are  seasoned  vet  looking  for  an 
escape  from  the  rat  race  this  is  your 
answer.  Box  2144,  Editor  &  Publisher, 

WANTED: 

Advertising  Manager  for  free  standing, 
but  highly  competitive,  middle-Atlantic 
suburban  daily.  Must  have  demon¬ 
strated  strong  advertising  leadership  in 
similar  type  market.  Need  an  innovative 
sales  leader  who  knows  all  aspects  of 
marketing  and  is  willing  to  sell  and  to 
teach  others.  Will  be  a  key  member  of 
management  team  at  this  non-chain 
owned  newspaper.  Not  a  position  for 
someone  with  limited  competitive  daily 
experience.  Rewarding  salaiy  and  bene¬ 
fits:  economical,  good  place  to  work 
and  live.  Write  Box  2099,  Editor  & 
Publisher,  with  full  qualification  and 
salary  history. 
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HELP  WANTED 

_ ADVERTISING _ 

FAMILY-OWNED  newspaper  in  Ohio 
needs  someone  to  direct  5  person 
advertising  staff.  Lively  newspaper. 
Congenial  staff.  Pleasant  community. 
Pay  in  $30,000  range  for  someone  with 
good  credentials.  Write  Box  2134, 
Editor  &  Publisher. 

ART'GRAPHICS _ 

ART  DIRECTOR 

The  El  Paso  Herald-Post,  a  31,000 
M-F,  Morning  Saturday,  with  a 
reputation  as  one  of  the  leaders  in 
graphics  and  photos,  needs  art  director 
to  lead  two  part  time  artists  in  recently 
redesigned  afternoon  product.  Applic¬ 
ants  must  be  strong  and  fast  in  deadline 
informational  graphics,  along  with 
design,  management,  and  illustration 
duties.  Apply  in  confidence:  Dean 
Lindoerfer,  Assistant  Managing  Editor- 
Graphics  El  Pasc  Herald-Post,  401  Mill 
St.,  El  Paso,  Texas  79999.  Include 
sample  of  work  in  tear  sheets  or  slides. 

_ CIRCULATION _ 

CIRCULATION  HOME 

DELIVERY  MANAGER 
Reports  to  circulation  director  of  weekly 
suburban  newspaper  group  in  Ohio,  You 
will  supervise,  train  and  motivate  area 
managers  who  coordinate  over  1,500 
carriers.  Must  be  strong  on  carrier 
■■ecruitment  and  collections,  with 
successful  junior  carrier  experience.  We 
utilize  a  voluntary  pay  collections  prog¬ 
ram,  and  your  voluntary  pay  experience 
would  be  a  plus.  Competitive  salary  and 
good  benefits  for  right  person.  Send 
resume  and  salary  history  to  Box  2109, 
Editor  &  Publisher.  Please  highlight 
pertinent  experience  in  your  cover 
letter.  Equal  opportunity  employer. 

CIRCULATION  SALES  MANAGER 
The  Tennessean  is  seeking  an  aggres¬ 
sive,  creative,  innovative  and  results 
oriented  sales  executive  to  increase 
market  penetration.  The  person 
selected  will  report  directly  to  the  circu¬ 
lation  director  and  should  have  had 
experience  in  selling  programs  on  motor 
routes,  with  crews,  and  telemarketing 
and  will  direct  all  circulation  sales 
activities  for  the  Tennessean  and  the 
Nashville  Banner.  Successful  applicant 
will  probably  have  at  least  2  years 
experience  in  circulation.  The  Tennes¬ 
sean  is  a  Gannett  newspaper  offering  a 
competitive  salary  and  excellent  benefit 
package.  Please  send  letter  of  applica¬ 
tion,  resume,  list  of  references  and 
salary  history  to  Kathy  Cheatham, 
Personnel  Manager,  The  Tennessean, 
1100  Broadway,  Nashville,  TN  37203. 
Resumes  must  be  received  by  July  15, 
1987. _ 

CIRCULATION  DIRECTOR 
Circulation  director  position  now  open 
for  aggressive,  results  oriented  national 
distribution  manager.  5-10  years 
experience  in  tabloid  circulation/distri¬ 
bution.  sales  and  operations  for  nation¬ 
al  weekly  newspapers.  Supervisory 
background  required.  Competitive 
salary  and  good  benefits.  Opportunity 
for  advancement  within  growth  oriented 
company.  Send  resume  and  salary 
history  to  Box  2142,  Editor  &  Publisher. 

MANAGEMENT  position  wanted. 
Aggressive  self-starter  with  14  years 
hands  on  experience  with  daily.  Famil¬ 
iar  with  all  aspects  of  circulation  field. 
A  results  oriented  supervisor  looking  for 
career  growth  with  daily.  Reply  Box 
2127,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 
Large  major  metro  in  Zone  9  looking  for 
an  aggressive  and  effective  manager  to 
head  the  single  copy  department. 
Personal  sales  ability  a  must.  Here's  an 
opportunity  to  live  and  work  in  the 
greatest  market  in  the  United  States, 
and  earn  lots  of  money.  Send  resume  to 
Box  2120,  Editor  &  Publisher. 


HELP  WANTED 

_ CIRCULATION _ 

BOY  CREW  MANAGERS 
To  secure  new  customers  (PBM  and 
office  bill)  for  leading  south  Florida 
newspaper.  A  fabulous  opportunity  for 
an  experienced  crew  manager.  Earn 
$8-11  an  order.  We  have  crew  mana¬ 
gers  that  are  writing  in  excess  of  200 
orders  weekly.  For  more  information  call 
me  collect,  Phil  Webb  (305) 
837-4166. 

_ EDITORIAL _ 

ASSISTANT  FEATURES  EDITOR 
wanted  for  central  New  York  largest 
morning  daily.  We  need  an  experienced, 
energetic  person  to  help  direct  a  Living 
section  that  is  expanding  in  staff  and 
newshole.  Layout  and  copy  editing 
skills  must  be  sound;  equally  important 
is  the  ability  to  challenge  a  staff  of  5 
talented  writers,  and  to  create  a  section 
each  day  that  offers  readers  surprise 
and  personality.  Send  resume  and  tear- 
sheets  to  Mike  Connor.  Managing 
Editor,  The  Post-Standard.  PO  Box. 
4818.  Svracuse.  NY  13221. 

ASSISTANT  CITY  EDITOR- 
Experienced,  creative,  responsible  jour¬ 
nalist  to  participate  in  managing 
expanded  staff  on  quality  7-day 
42.000-circulation  daily.  Ideal  step 
for  editor  at  small  daily,  weekly.  Salary 
in  mid-$20's;  full  benefits.  Write  Jim 
Kevlin,  Assistant  Managing  Editor, 
Watertown  Daily  Times,  Watertown,  NY 
13601, 

ASSISTANT  NEWS  EDITOR 
The  Oregonian  has  an  opening  for  an 
assistant  news  editor  whose  primary 
function  will  be  to  serve  as  a  news  page 
designer.  Applicants  should  have 
proven  design  and  graphics  skills,  news 
judgment  and  leadership  ability.  We 
expect  you  to  lead  the  news  desk  in  the 
development  and  execution  of  superior 
news  pages,  including  Page  One.  You 
will  be  required  to  be  proficient  in  the 
use  of  electronic  tools  related  to  the 
creation  of  news  graphics  and  design, 
and  to  help  enhance  the  design  skills  of 
all  those  involved  in  laying  out  the  news 
pages.  You  vrill  need  to  have  a  thorough 
awareness  o"  national  and  international 
news  and  be  able  to  maintain  a  copy 
flow  to  meet  editions  deadlines  in  order 
to  fill  in  on  news  desk  emergencies. 

We  provide  and  excellent  wage  and 
company  paid  fringe  benefit  package 
and  are  proud  of  a  137  -  year  tradition 
of  publishing  one  of  America’s  foremost 
newspapers  We  publish  in  a  living  and 
recreation  environment  second  to  none. 
Send  your  resume  and  work  samples  to 
the  Personnel  Dept.,  The  Oregonian. 
1320  SW  Broadway,  Portland.  OR 
97201.  We  are  an  equal  opportunity 
employer. 

ASSISTANT  SPORTS  EDITOR  to  over¬ 
see  the  night-time  sports  operation  of 
the  Wisconsin  State  Journal.  Madison’s 
morning  and  Sunday  newspaper.  Duties 
also  include  scheduling  a  10-member 
staff,  planning  special  projects  and 
working  with  the  sports  copy  desk  and 
produce  a  comprehensive  daily  report 
for  sophisticated  readers  in  a  great 
sports  city.  The  successful  candidate 
will  have  strong  daily  newspaper  experi¬ 
ence  including  editing,  excellent  news 
judgment,  proven  interast  and  know¬ 
ledge  in  sports  and  the  ability  to  work 
with  people  on  a  team.  Background  in 
copy  editing  and  layout  is  needed.  This 
is  an  opportunity  to  become  a  force  on 
an  important,  improving  and  growing 
newspaper  and  to  live  in  an  interesting 
and  liveable  state-capital  and  major 
university  city.  Send  resume,  work 
samples  and  a  letter  with  your  back¬ 
ground  and  philosophies  to: 

Bill  Brophy,  Sports  Editor 

Wisconsin  State  Journal 
PO  Box  8058 
Madison,  Wl  53708 
An  affirmative  action  employer. 

EDITOR 


HELP  WANTED 

_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR 
Midsize  daily.  Excellent  word  skills  for  7 
person  metro  desk.  Layout,  headline 
writing,  copy  editing.  Prefer  2  years 
experience  reporting  editing  at  daily. 
Send  resume,  clips,  references  to  Assis¬ 
tant  Managing  Editor,  Press  &  Sun 
Bulletin,  Box  1270,  Binghamton,  NY 
13902. 

EDITOR  WRITER,  top  L.l.  weekly. 
Experienced.  Send  resume,  clips, 
salary:  373  Island  Ave.,  Woodmere, 
N.Y.  11598. 


ASSOCIATE  EDITOR-  Agri  Finance,  a 
national  agricultural  business  magazine 
published  in  a  NW  Chicago  suburb, 
seeks  an  experienced  reporter  writer 
with  good  business  journalism  skills 
and  some  knowledge  of  agriculture. 
Salary  commensurate  with  experience. 
Send  resume  and  writing  samples  to 
Marilyn  Miller,  Century  Communica¬ 
tions.  6201  Howard  St.,  Niles.  IL 
60648. 

ASST.  CITY  EDITOR  &  COPY  EDITOR 
wanted  by  coastal  Georgia  a.m.  and 
p.m.  dailies.  We  are  seeking  exper¬ 
ienced  applicants,  preferably  from 
Zones  3  and  4.  Asst.  CE  to  work  with 
news  staff,  make  assignments,  handle 
local  copy  and  layout  local  front.  Exper¬ 
ienced  copy  editor  wanted  to  handle 
wire  and  local  copy:  layout  inside 
pages;  work  directly  with  News  Editor  in 
supervising  page  makeup.  Send  letters 
and  resumes  to:  City  Editor,  Savannah 
News-Press,  PO  Box  1088,  Savannah. 
GA  31402. 

AWARD-WINNING  mid-sized  PM  in 
Zone  3  looking  for  reporter  with  3-5 
years  experience.  A  good  opportunity  for 
good  writer  who  will  hustle  on  a  paper 
committed  to  good  reporting.  Send 
resumes,  clips  and  salary  requirements 
to  Box  2124,  Editor  &  Publisher. 

Wanted:  Crack  reporter  to  cover  city 
hall.  Sink  your  teeth  into  the  mayor,  city 
council  and  bureaucracy  at  award¬ 
winning  30.000  daily  in  Zone  2.  Send 
clips  and  resume  to  Box2126.  Editor& 
Publisher. 

A  ZONE  2  30.000  daily  has  opening  for 
local  government  and  general  assign¬ 
ment  reporter.  Will  consider  recent  j- 
school  graduates  who  have  strong  writ- 
ing  skills.  Box  2125,  Editor  & 
Publisher. 


CHALLENGING  assignment  editors 
position  on  national  boating  monthly 
newspaper.  Oversee  5  regional  editions, 
staff  and  free-lance  reporters.  Active, 
busy  job  similar  to  city  editors  position 
on  a  daily.  Shape  stories  and  coverage 
in  office  with  river  view  in  southeastern 
Connecticut.  Boating  knowledge 
preferred.  Send  resume  and  clips  or 
tearsheets  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 

CITY  EDITOR  for  20,000  circulation 
Midwest  daily.  Good  leadership  people 
skills  and  interest  in  community 
involvement  required.  Excellent  salary 
plus  fringes.  Send  resume  to  J.  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
La  Salle.  IL  61301. _ 

CITY  EDITOR  WANTED-Aberdeen 
American  News  a  Knight-Ridder  morn¬ 
ing  newspaper  in  northeastern  South 
Dakota,  is  looking  for  a  city  editor.  Daily 
newspaper  experience  required. 
Contact  (lindy  Eikamp,  Managing 
Editor,  Box  4430,  Aberdeen,  SD 
57402-4430. _ 

KNIGHT-RIDDER  NEWSPAPER  in 
Midwest  is  looking  tor  professionals  who 
are  considering  a  move.  Expected 
future  openings  include  city  editor, 
copy  editor,  photographer.  Box  2138, 
Editor  &  Publisher. 
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BUSINESS  WRITERS 
Aggressive,  growing  major  metro  seeks 
two  dynamo  business  writers.  Ideal 
candidates  have  extensive  experience 
breaking  enterprise  stories,  plus  a  fine 
writing  touch.  Salary  to  nearly  $40,000 
with  top  benefits.  Clips  and  resume  to 
Box  2122,  Editor  &  Publisher. 


COMPUTERS 

STAFF  WRITER:  Rapidly  growing  maga¬ 
zine  publisher  of  IBM  minicomputer 
information  based  in  Loveland.  CO  is 
seeking  experienced  writers  with  proven 
writing  skills  and  technical  communi¬ 
cations  background.  Individuals  must 
have  strong  interviewing  and  good 
research  skills  and  possess  knowledge 
of  the  s  34  36  38  industry  and 
management  environments.  Journalism 
training  and  experience  required.  Salary 
and  company-payed  benefit  package 
offered.  Non-smoking  offices.  Send 
resume  and  salary  history  to 
NEWS  34-38.  Human  Resources,  PO 
Box  3438,  Loveland.  CO  80539. 


COPY  DESK  CHIEF-Soundings.  the 
national  boating  tabloid  newspaper,  is 
seeking  a  manager  for  its  3-person  copy 
desk.  We  publish  8  editions  a  month,  at 
a  pace  similar  to  dailies.  But  the  organi¬ 
zation  is  more  human-scale  with  more 
opportunities  to  make  your  readership 
count  than  at  most  dailies.  Skills 
required  include  copy  editing,  page 
layout  and  headlining.  Boating  know¬ 
ledge  desired.  Work  in  beautiful  water¬ 
front  setting.  Send  resume  to  Editorial 
Director,  Soundings.  Essex,  CT  06426. 

~  COPY  EDITOR 

A  20,000-  circulation  daily  near  Jersey 
Shore  needs  a  strong  copy  editor. 
Successful  applicant  will  have  a 
command  of  the  language,  be  able  to 
save  poorly  written  copy,  write  appeal¬ 
ing  headlines,  and  lay  out  attractive 
pages.  Two  years  of  experience 
required.  Ability  to  work  with  reporters- 
and  to  help  make  them  better-  is  also  a 
requirement.  If  you  have  high  standards 
for  yourself  and  your  paper,  we  would 
like  to  talk  to  you.  Good  starting  salary, 
benefits.  Send  a  letter  and  resume  to 
Charles  Triblehorn.  The  Register,  1 
Register  Plaza,  Shrewsbury.  NJ  07701. 

COPY  EDITOR 

We  have  our  first  full-time  copy-desk 
opening  in  3  years  and  are  looking  for 
an  experienced  pro  to  join  the  team 
that’s  already  won  Knight-Ridder's  edit¬ 
ing  contest  twice.  Our  desk  is  known  for 
serious  editing  and  not-so-serious  head¬ 
lines.  The  person  we're  looking  for  is 
book-smart  enough  to  do  well  on 
Knight-Ridder's  editing  test  and  street- 
smart  enough  to  thrive  on  a  big  city 
tabloid.  We  are  an  equal  opportunity 
employer.  Send  resume  to  Tom  Livings¬ 
ton,  Managing  Editor.  Philadelphia 
Daily  News.  Box  7788.  Philadelphia. 
PA  19101. 


COPY  EDITOR  and  REPORTER  needed 
by  35,000  AM  Eastern  Washington 
daily.  Both  should  have  2-4  years  exper¬ 
ience.  Editor  would  be  working  on 
universal  desk  that  paginates  all  pages. 
Reporter  would  be  required  to  have 
general  governmental  reporting  experi¬ 
ence.  preferably  with  a  specialty.  Send 
resume  and  references  to  Managing 
Editor.  Tri-City  Herald.  PO  Box  2608. 
Pasco,  WA  99302. 


COPY  EDITOR 

We're  looking  for  someone  who  enioys 
copy  editing  and  values  its  role  in  the 
production  of  a  daily  morning  newspap¬ 
er  with  50,000  circulation.  College  and 
several  years  experience  preferred, 
along  with  VDT  knowledge.  If  you  can 
spot  spelling  errors,  write  headlines  that 
capture  the  essence  of  stories,  know  a 
good  photo  when  you  see  it  (and  how  to 
use  it),  and  know  when  to  edit  stories, 
and  when  to  rewrite  then,  the 
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COPY  EDITOR-  Full-time,  editing  news 
stories  and  writing  headlines;  some 
page  layout  and  working  in  composing 
room.  Opportunity  for  advancement. 
Minimum  five  years  newspaper  editing 
experience  required.  Night  and 
weekend  hours.  Send  resume,  layout 
and  headline  samples  to  Jon  Zaimes. 
News  Editor,  News-Journal  papers.  PO 
Box  nil,  Wilmington.  DE  19899. 


EDITOR 

A  major  metropolitan  daily'in  the  North¬ 
east  is  seeking  an  editor  for  its  weekly 
business  tabloid.  The  job  requires  a 
self-starter  with  the  ability  to  identify 
and  develop  business  trend  stories. 
Requirements  include  a  Bachelor's 
degree,  several  years  reporting  and  edit¬ 
ing  experience  and  excellent  organiza¬ 
tional  and  layout  skills.  Box  2102. 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR 
Experienced  person  needed  for  31.000 
six  day  AM  in  the  "Heart  of  the 
Shenandoah  Valley"  of  Virginia.  Must 
have  skill  in  analyzing  local  issues, 
developing  reader  participation,  layout 
in  producing  a  lively  page.  Conserva¬ 
tive,  rapidly  expanding  university 
community  in  the  heart  of  a  scenic  agri¬ 
cultural  area.  Resume  should  include 
editorial  samples.  Mail  to  R.  Morin, 
Editor.  Daily  News  Record,  PO  Box  193. 
Harrisonburg,  VA  22801. 


EDITORIAL  WRITER 
If  you  are  an  excellent  editorial  writer 
with  several  years  of  experience,  send 
us  your  resume.  New  England- 
Northeast.  with  good-sized  staff, 
competitive  salary  and  full  range  of 
benefits.  We’re  among  the  best  metro 
daily,  care  deeply  about  state-local 
issues,  but  keep  our  windows  open  to 
the  world.  Box  2121,  Editor  & 
Publisher. 


FEATURES  DESIGNER 
These  are  not  your  average  jobs  in  the 
sunbelt.  The  San  Jose  Mercury  News 
wants  two  features  designers  to  make  an 
impact  at  a  top-10  metropolitan  daily. 
The  graphics  department  has  created  a 
3-person  features  design  desk.  Only  the 
best  will  qualify  to  run  it.  What  comes 
along  with  that?  The  best  of  California 
living,  the  wine  country,  the  Bay  Area 
and  a  nationally  honored  31-persun 
photography  and  arts  staff  to  suoport 
your  best  effort.  We’re  looking  for  cre¬ 
ative  energetic  design  journalists  who 
have  a  flair  for  contemporary  design  and 
want  to  work  with  a  state-of-the-art  elec¬ 
tronic  scanning  and  color  imaging  sys¬ 
tem.  You  must  have  at  least  3  years  of 
experience  designing  color  pages,  an 
understanding  of  features  content  and  a 
sense  of  fun.  Oh,  and  since  this  is  a  job 
in  Silicone  Valley,  like  it’s  really  impor¬ 
tant  you  produce  reader-friendly  pages, 
you  know?  If  you  think  you  have  what  it 
takes — or  know  someone  who  does — 
send  a  selection  of  tear  sheets  or  35 
millimeter  slides  to:  Patricia  A.  Fisher, 
AME'Personnel  and  development,  750 
Ridder  Park  Drive,  San  Jose,  CA  95190. 
No  phone  calls. 


GOOD  INCOME  working  with  mail  from 
home.  Experience  unnecessary. 
Details.  Send  SASE  envelope.  Moha¬ 
mad  Sharf,  30-92  45  Street,  Astoria, 
NY  11103. 


GOVERNMENT  JOBS  $16,040  - 
$59,230'yr.  Now  Hiring.  Call  (805) 
687-6000.  Ext.  R-4261  fo'  current 
federal  list. 


GRAPHICS  EDITOR 
To  supervise  photo  staff  and  enhance 
design  of  small  Knight-Ridder  newspap¬ 
er.  Apply  to  Managing  Editor.  The 
News.  33  Southeast  3rd  St,  Boca 
Raton,  FL  33432. 


HELP  WANTED 


EDITORIAL 


FEATURE  EDITOR 

Eye-popping  pages,  grabber  headlines 
and  a  flair  for  color  are  among  qualities 
we  seek  from  a  feature  editor.  We  re  a 
growing,  progressive,  suburban  70,000 
daily  in  a  competitive  jungle.  If  you  like 
excitement,  thrive  on  a  professional 
challenge  and  are  a  team  player  you’ll 
want  to  talk  with  us.  We  offer  good  pay. 
top  fringes  and  a  chance  for  fun  while 
working.  Interested?  Write  Box  2112. 
Editor  &  Publisher  with  resume  and 
references. 


MANAGING  EDITOR  who  can  maximize 
potential  of  solid  existing  news  staff. 
Successful  applicant  will  have  highly- 
developed  people  skills  with  track 
record  of  helping  people  grow,  sound 
news  judgment,  diplomacy,  organiza¬ 
tional  ability  which  leads  to  complete 
coverage  of  our  market,  and  the  ability 
to  achieve  a  high  profile  in  a  community 
which  respects  its  daily  newspaper. 
Salary  mid-$20s  with  fine  benefit  pack¬ 
age.  Resume  to  Ned  Cantwell. 
Publisher.  Carlsbad  Current-Argus.  PO 
Box  1629,  Carlsbad.  New  Mexico. 
88220. 


MANAGING  EDITOR  needed  for  San 
Diego  based  100  page  arts  and  enter¬ 
tainment  monthly  lournal.  Send  resume 
with  salary  requirements  to  Publisher. 
PO  Box  2506,  La  Jolla.  CA  92038. 

MANAGING  EDITOR 
Zone?  15,000  daily  with  weekly  news¬ 
paper  jnd  TMC.  Applicant  must  have 
good  news  judgment  organizational  and 
managerial  skills  and  willing  to  get  out 
into  the  community.  Excellent  oppor¬ 
tunity  for  a  city  editor  to  advance  with  a 
growing  company.  Send  resume  includ¬ 
ing  salary  history  and  references  to  Box 
2131,  Editor  &  Publisher. 


NATIONAL  STOCK  MARKET  MAGA¬ 
ZINE  is  looking  to  hire  full  time  editors 
and  reporters.  Freelance  material  from 
all  states  and  all  industries  also  needed. 
Competitive  salary  for  full  time  staffers 
and  part  time  contributors.  Also  needed 
take  charge  COPY  PRODUCTION 
editor.  New  York  City  location.  Please 
send  letter  of  introduction,  clips  and 
salary  requirements  to  Box  2135, 
Editor  &  Publisher. 


NEWS  EDITOR.  We’re  looking  for  a 
person  with  solid  news  judgment  and  a 
flair  for  headline  writing  to  lay  out  most 
wire  pages,  including  Page  1.  Pay  is 
$500  per  week.  Send  resume  to  Bob 
Gaston,  Managing  Editor,  The  Daily 
News,  PO  Box  189,  Longview.  WA 
98632.  We’re  small  (25.000  PM),  but 
dedicated  to  the  quality  we  demon¬ 
strated  when  we  won  the  Pulitzer  fcr  our 
Mount  St.  Helens  coverage. 

NEWS  EDITOR 

The  Lewsiton  Tribune,  quality  25,000 
AM,  seeks  an  experienced  editor  to  run 
a  5  person  desk,  design  attractive 
pages,  write  creative  headlines,  edit 
copy,  manage  people  and  make  dead¬ 
lines.  Pagination  experience  helpful. 
Moderate  climate,  great  place  to  live  if 
you  love  the  outdoors.  Salary  in  the  mid 
$20’s.  Send  resume,  work  samples  to 
Paul  Emerson,  Managing  Editor.  PO 
Box  957,  Lewsiton,  ID  83501. 

NEWS  EDITOR  WANTED  to  lead  7-per¬ 
son  desk.  Job  involves  more  desk  edit¬ 
ing  and  supervision  than  story  assign¬ 
ments.  Computer  familiarity  preferred. 
Applicant  should  have  experience  as  a 
copy  chief  or  news  editor  and  know¬ 
ledge  of  the  use  of  color.  Send  resumes 
to  Tom  Marquardt,  Managing  Editor, 
The  Capital,  Box  911,  Anapolis,  MD 
21404.  No  phone  calls  please. 

NEWS  SPORTS'EDITOR  for  award¬ 
winning  northcentral  S.D.  weekly. 
Photography  a  must.  Call  Larry  Atkin¬ 
son,  Mobridge  Tribune, (605) 
845-3646. 
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GENERAL  ASSIGNMENT  REPORTER- 
for  small  daily  AM  newspaper.  Some 
experience  preferred,  but  will  consider 
a  sharp  recent  graduate.  Knowledge  of 
photography,  computer  preferred.  Car  is 
necessary.  Send  clips,  resume,  refer¬ 
ences  to  Bob  Houston.  Beauregard 
Daily  News,  PO  Box  698.  De  Ridder.  LA 
70634. 


High  Tech  Business  Writer 
Photo  Editor 
Designer  Illustrator 
Information  Graphic  Artist 
Classical  Music  Critic 
City  Editor 
Editorial  Writer 

JOB  BANK  has  immediate  openings  for 
the  above  positions.  Applicants  must 
have  4  years  of  daily  newspaper  experi¬ 
ence.  The  photo  editing  job  is  with  a 
large  East  Coast  magazine.  The  desig¬ 
ner  and  artist  and  technical  writing  jobs 
are  with  a  large  West  Coast  daily,  the 
critics  position  is  with  a  100,00(3  circ. 
daily,  the  city  editor  |Ob  is  with  a  East 
Coast  daily  and  the  editorial  job  is  with 
a  Midwest  daily.  If  you’re  interested  in 
these  jobs,  send  your  resume  to  JOB 
BANK.  2615  River  Rd..  Suite  7.  Cinna- 
minson,  NJ  08077  or  call  Director 
Debra  Bissinger  at  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  the  above  position. 


This  can  be 
your  ticket  to 
the  49erSy 
Fisherman* s 
Wharf y  AlcatraZy 
GiantSy 

Wine  Countryy 
the  A*s. 


We'ie  the  Alameda  Newspaper 
Group  -  The  Daily  Review,  The 
Argus,  The  Herald  and  The 
Alameda  Times-Star. 

We’re  located  in  the  heart  <rf  the 
San  Francisco  Bay  area.  And, 
we're  one  of  the  fastest-growing 
daily  newspaper  groups  in 
California.  Because  we're  growing 
so  fast,  we're  looking  for 
experienced  copy  editors  and 
reporters. 

Interviews  are  being  conducted 
now  for  copy  editors  with  features 
or  news  desk  experience  and 
reporters  with  a  strong  background 
in  urban  affairs,  government  and 
related  areas. 

If  ycxi  have  at  least  2  to  3  years 
of  experience  and  the  drive  to 
succe^  in  a  highly  competitive 
newspaper  market,  we  want  to  talk 
with  you.  Send  your  resume  along 
with  a  cover  letter  and 
representative  clips  today  to  David 
Halvotsen,  Executive  Editor, 
Alameda  Newspaper  Group,  116 
W.  Winton  Avenue,  Hayward,  CA 
94544.  No  phone  calls  please. 

Equal  Opportunity  Employer 
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NEWSPAPER  OPENINGS 
WEEKLIES/SHOPPER 

Gen  Mgr  to  $55,000  + 

A  large  well  established  chain 
needs  a  hands  on  general  manager 
of  100,000  plus  group  of  weeklies  in 
the  Midwest.  Background  in 
commercial  printing  desirable. 

Corp  Retail  Ad  Mgrto  $50,000  + 
Large  Midwestern  suburban  group 
needs  a  real  go  getter  to  direct, 
motivate  and  train  75  sales  peole 
and  ad  managers.  Excellent  bene¬ 
fits  and  compensations  package. 
Weekly  or  daily  background. 

Ad  Dir  to  $50,000  + 

A  200,000  Mideastern  group  needs 
a  group  ad  director  to  direct  retail 
and  classified  sales  staff. ..five  to  ten 
years  experience  in  advertising 
management. 

Class  Ad  Mgr  to  $40,000  -t- 

Weekly  chain  has  a  need  for  some¬ 
one  with  strong  telemarketing  back¬ 
ground  who  can  motivate  and  deve¬ 
lop  large  inside  classified  ad  sales 
staff... 200,000  plus  publication. 

Prod  Dir  to  $40,000 

A  200,000  plus  Eastern  suburban 
newspaper  needs  an  experienced 
production  director  to  train  and 
supervise  a  composing  staff  of  60 
plus. ..must  have  familiarity  with 
McIntosh  PC  and  Micro-tech  front- 
end  systems. 

Natl  Ad  Sales  Reps  to  40,000  -i- 
A  well  established  Western  publica¬ 
tion  desires  a  sales  pro. ..someone 
who  enjoys  selling  agencies,  hand¬ 
ling  very  large  accounts.  Excellent 
benefits  and  compensation.  Nation¬ 
al  sales  experience  vital. 

Ret/CIa  Outside  SIsto  $35,000  -i- 
Different  Southeastern,  Northeast¬ 
ern  and  Midwestern  clients  have  a 
need  for  aggressive  sales  reps  to 
work  in  competitive  environments 
and  make  sales  presentations  to 
national  and  local  clients.  Strong 
management  potential. 

Lead  Pressman  to  $25,000  -i- 
Severnl  different  clients  in  the  East 
and  Midwest  are  seeking  lead 
pressman  with  experience  on  Goss 
or  Harris  presses. ..four  color 
work. ..three  to  five  years 
experience. 

Giro  Mgr  to  $30,000  -i- 

An  Eastern  weekly  needs  number 
two  man  in  circulation  department 
to  handle  conversion  process  and 
internal  sales  training,  promo¬ 
tions... daily  or  weekly  experience. 

Mailroom  Foreman  to  $40,000 
A  major  metro  in  the  Southwestern 
U  S.  is  looking  for  an  individual  who 
will  have  supervisory  responsibility 
for  100  mailroom  employees.  Previ¬ 
ous  major  metro  experience  and  a 
college  degree  are  required. 

All  positions  fee  paid 
Send  resume  to  or  call: 

Andrew  A.  Huntley 

GORDON  WAHLS 

EXECUTIVE  SEARCH 
610  East  Baltimore  Pike 

Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 
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EXPERIENCED  REPORTER,  gifted 
writer  sought  by  15,000  AM  daily  in 
Northern  Shenandoah  Valley  to  cover 
variety  of  iDeats  in  news  bureau.  Excel¬ 
lent  salary  and  benefits.  Send  resume 
and  clips  to  Northern  Virginia  Daily.  Box 
69,  Starsburg.  VA  22657. 


Photo/Graphics  editor  to  run  10  person 
department.  Must  be  a  leader  who 
knows  news,  experience  in  color, 
design,  photography. 

Copy  Editors:  1)  strong  word  editor, 
headline  writer,  layout;  2)  wire.  2  years 
experience  on  daily  wire  desk  preferred; 
3)  slot,  2  years  experience,  impeccable 
grammar  skills,  style,  strong  word 
editor;  4)  features  desk  editor,  layout 
flair. 

Reporters:  general  assignment,  beat; 
track  record  for  solid  reporting,  clips 
showing  ability  to  write  clearly,  concise¬ 
ly  and  with  flair. 

Send  resume,  work  samples,  copy  of 
your  newspaper  to  Frank  Lopez.  Tribune 
Newspapers,  120  West  Ist  Avenue, 
Mesa,  AZ  85202, 


REPORTER  PHOTOGRAPHER 
Needed  for  general  news  features  for 
weekly  newspaper.  Layout  design  a 
plus.  Send  resume,  clips  to  Randy 
Murphey,  Editor,  The  Valley  Banner.  PO 
Box  126,  Elkton,  VA  22827. 


REPORTER  for  1  person  news  bureau. 
Experience  on  large  weekly  or  small 
daily  in  Midwest  required.  Must  be  self¬ 
starter.  Resumes  to  Tim  Zgonina,  Daily 
News.  Box  370,  Effingham,  IL  62401. 

REPORTER 

Mid-sized  Zone  5  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  local  government. 
Degree,  at  least  2  years  experience 
preferred.  Will  consider  recent  grads 
with  newsroom  experience.  Box  2123, 
Editor  &  Publisher. 


REPORTERS,  PHOTOGRAPHER  sought 
by  business  newspaper.  Daily  experi¬ 
ence  required;  business  experience 
preferred.  Good  pay.  benefits.  Send 
resume,  clips  to  Paul  Ericson,  Editor. 
Rochester  Business  Journal,  1  Mt. 
Hope  Ave.,  Rochester.  NY  14620. 

SENIOR  STAFF  WRITER 
CORNELL  UNIVERSITY,  Office  of 
University  Relations,  News  Service, 
seeks  an  individual  to  prepare  newswor¬ 
thy  articles  on  Cornell,  higher  education 
and  research  policy  issues  for  national 
and  local  news  media,  as  well  as  for  CU 
publication,  and  to  maintain  contact 
with  key  education  journalist.  Requires 
BA;  MA  in  journalism  preferred.  Able  to 
write  clearly  and  concisely  in  journalis¬ 
tic  style  and  to  work  closely  with  senior 
administration  officials.  Familiar  with 
higher  education  in  general,  specifically 
with  the  internal  operation  of  a  research 
university.  Familiar  with  the  education 
media  and  with  op-ed  writing. 

Please  send  cover  letter  and  resume  by 
July  17  to:  Barry  Gross.  Village  Green, 
840  Hanshaw  Road,  Ithaca,  NY 
14850. 

CORNELL 
UNIVERSITY 
An  Affirmative  Action' 

Equal  Opportunity  Employer 

SPORTS  COPY  EDITOR 
We're  redesigning  our  sports  section. 
We  need  a  solid,  creative  copy  editor 
who  knows  sports  and  how  to  present  it 
in  a  lively,  entertaining  package.  If  you 
understand  production,  know  the 
fundamentals  and  have  proven  you  can 
handle  the  pressure  of  a  busy  AM 
section,  send  tearsheets,  resume  and 
salary  requirements  to  Steve  Cameron, 
Sports  Editor,  Herald  &  Review,  PO  Box 
311,  Decatur.  IL  62525.  We  offer  a 
competitive  salary  and  excellent  fringe 
benefits. 

Equal  opportunity  employer. 
Male/Female 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

We're  growing.  We  need  experienced 
reporters  willing  and  able  to  learn  to 
report  hard  news  on  business.  Start  as  a 
reporter,  great  potential  for  advance  to 
editor  and  beyond.  You  must  be  a  self¬ 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the 
facts.  All  by  telephone.  To  apply  for  this 
unique  opportunity,  rush  your  resume  to 
Personnel  Department  E.  Crittenden 
News  Service  Inc.,  Box  1150,  Novato, 
CA  94948. _ 

SPORTS  EDITOR  wanted  for  small 
urban  daily  in  highly  competitive 
Baltimore-Washington  market.  Send 
resume,  clips  to  Box  2132,  Editor  & 
Publisher, 


SPORTS  REPORTER 
Opening  on  53,000  PM,  65,000 
Sunday  newspaper  for  full-time  sports 
reporter/columnist  who  knows  page 
design.  Cove,  jge  includes  prep,  Div.  I 
and  III  colleges,  minor  league  baseball 
and  state  pro  sports.  Send  resume,  writ¬ 
ing  and  design  samples  to  Dan  Flan¬ 
nery,  The  Post-Crescent,  PO  Box  59, 
Appleton,  Wl  54912,  by  July  20. 

SPORTS  WRITER 

We  are  a  90,000  (AM/PM)  daily, 
135,000  Sunday  operation  in  a  beauti¬ 
ful  coasta  setting  in  Portland,  Maine. 
We're  looking  for  a  sports  writer.  Candi¬ 
date  must  have  strong  reporting  and 
writing  skills.  Minimum  3  years  experi¬ 
ence  on  a  daily  newspaper  and  a  college 
degree  are  required.  The  job  includes 
day,  night  and  weekend  work.  This  is  a 
full  time  position.  Excellent  salary  and 
company  paid  benefits.  Qualified  appl¬ 
icants  should  submit  a  letter  of  interest, 
resume  and  sample  clippings  to:  GUY 
GANNETT  PUBLISHING  CO.,  Attn: 
Personnel  Dept,,  PO  Box  1460,  Port¬ 
land,  ME  04104.  Equal  opportunity 
employer.  M  F. 


STAFF  WRITER  needed  for  writing  and 
researching  articles  for  a  major  agricul¬ 
tural  advisory  service.  Good  grammar, 
writing  skills  and  familiarity  with  agri¬ 
culture  and  computer  systems  a  must, 
along  with  the  ability  to  work  under 
pressure  to  meet  daily  and  weekly  dead¬ 
lines.  Send  resume  and  writing  samples 
to  Personnel  Administrator,  AgriData 
Resources  Inc.,  330  E.  Kilbourn  Ave., 
Milwaukee,  Wl  53202, 


THE  JACKSON  SUN,  a  37,000  daily 
newspaper  in  West  Tennnesee,  owned 
by  Gannett,  has  an  opening  for  a 
weekend  city  editor.  Minimum  4-5 
years  newspaper  experience.  This  must 
include  1-2  years  as  an  editor.  Send 
resume,  references,  work  samples  and 
letter  explaining  why  you  should  get  job 
to  Mary  Reed,  City  Editor,  The  Jackson 
Sun,  PO  Box  1059,  Jackson,  TN 
38302. 


THE  SPORTS  SECTION  of  a 
100,000-plus  daily  in  Zone  8  is  looking 
for  a  layout  person  to  produce  pages 
with  style.  Must  be  experienced  in  edit¬ 
ing,  color,  and  graphics.  Send  resume 
with  references  and  sample  pages  to 
Box  2126,  Editor  &  Publisher. 


WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 


_ FREELANCE _ 

WRITERS'PHOTOGRAPHERS  needed 
for  first  class  monthly  publication  to 
provide  coverage  of  personalities  and 
events  involving  rapidly  growing  antique 
motorcycle  movement.  Sharp  color  and 
B&W  photos  needed  as  well  as  feature 
and  semi-technical  editorial  coverage. 
Top  pay  for  material.  Send  examples  of 
work  to  Bill  Mitchell,  Managing  Editor, 
VINTAGE  MOUNTS  Magazine,  3001 
St.  Augustine  Rd.  Jacksonville  FL 
32207. 


HELP  WANTED 


MARKETING 


SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems— the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  company's  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


AD  DIRECTOR 

The  Manhattan  (Kansas)  Mercury  seeks 
experienced  professional  to  replace 
retiring  director  for  this  growing 
university-city  daily  (14,000  circula¬ 
tion).  Proven  leader  with  management 
experienced  required.  Seeking  motiva¬ 
tor  with  strong  organizational  and  mark¬ 
eting  skills.  Salary,  commission  and 
bonus.  Send  resume  with  references 
and  salary  history  to  Edward  Seaton, 
Publisher,  Box  787,  Manhattan,  KS 
66502. 


_ PRODUCTION _ 

LAYOUT  DEPARTMENT  SUPERVISOR 
Located  in  upstate  New  York  between 
the  Catskill  and  Adirondack  Mountains. 
We're  looking  for  a  real  pro  to  supervise 
a  layout  department  of  12  people.  Good 
salary  &  benefits,  fresh  air,  clean  water, 
safe  streets,  and  good  schools.  Twenty 
(20)  year  old  company  with  over 
300,000  weekly  circulation.  Respond 
Box  2139,  Editor  &  Publisher. 


MAILROOM  FOREMAN 
Major  metropolitan  Zone  6  newspaper 
has  an  opening  for  a  mailroom  foreman. 
Responsibilities  include  hiring,  sche¬ 
duling,  planning,  maintenance  of  all 
equipment  and  supervision  of  the  total 
operation.  Strong  mailroom  manage¬ 
ment  experience  in  a  union  environ¬ 
ment  a  must.  Send  resume  including 
salary  history  to  Box  2128,  Editor  & 
Publisher. 


Newspaper  Product 
Testing 

The  Controls  and  Composition  Division 
of  the  Fortune  200  Harris  Corporation 
has  an  immediate  opening  for  an  indivi¬ 
dual  to  test  our  newspaper  pagination 
systems.  In  this  position,  you  will  test 
new  product  releases  to  verify  reliability 
and  suitability  for  newspaper  customer 
environments. 

We  prefer  2  years'  newspaper  produc¬ 
tion  experience  including  the  definition 
and  resolution  computer  operational 
problems.  Software  knowledge  a  plus. 

Harris  offers  a  competitive 
compensation  benefits  package.  To 
learn  more  about  this  exciting  opportun¬ 
ity,  please  forward  your  resume  or  letter 
of  qualifications  tO: 

Diane  Sheffield,  Harris  Controls  and 
Composition  Division,  PO  Box  430, 
Melbourne,  Florida,  32901.  We  are  an 
equal  opportunity  employer  M  F  H'V. 

&  PUBLISHER  for  June  27,  1987 


HELP  WANTED 


PRESSROOM 


GOSS  URBANITE  Press  Operator  KRI 
20,000  daily  newspaper  with  a  large 
volume  of  commercial  work.  Good  bene¬ 
fits  package  and  opportunity  for 
advancement.  Salary  commensurate 
with  experience.  Send  resume  to  Dan 
Mastin,  Production  Director,  Aberdeen 
American  News,  124  S,  Second  St,, 
Aberdeen,  S.D, 


PRESSROOM  FOREMAN 
Zone  2  daily  newspaper  and  commer¬ 
cial  shop  seeks  a  pressroom  foreman 
with  good  organizational  and  manager¬ 
ial  skills.  Applicant  must  be  willing  to 
take  charge  of  all  pressroom  responsi¬ 
bilities.  Excellent  opportunity.  Send 
resume,  salary  history  and  references  to 
Box  2130,  Editor  &  Publisher. 


SALES  MANAGER  for  classified  phone 
room  of  large  weekly  shopper.  Top 
compensation  package.  Competitive 
market.  Send  resume  to:  Publisher, 
Dollar  Saver,  37365  Centralmont 
Place,  Freemont,  CA  94536. 


PHOTOGRAPHER 


PHOTOGRAPHER 

50,000-circulation  western  New  York 
weekly  with  reputation  for  excellence  in 
photography  and  graphic  design  seeks 
to  fill  opening  without  compromising 
award  winning  quality.  Successful  appl¬ 
icant  will  have  flexibility  to  move 
smoothly  from  protest  marches  and 
high  school  sports  to  perceptive 
portraits.  Graphic  design  ability  helpful. 
Send  resume,  recent  clips  and  slide 
portfolio  to:  Karen  M.  Franz,  Editor. 
Courier-Journal,  1150  Buffalo  Rd.. 
Rochester,  NY  14624. 


PROMOTION 


WORCESTER  COUNTY  NEWSPAPERS 
Department  Supervisor 
Camera  Prep.  Department 
The  installation  of  our  new  Solna  Webb 
Press  will  expand  our  process  and  spot 
color  capabilities.  We  need  a  Camera 
Prep.  Supervisor  to  oversee  all  facets 
of  pre-press  production,  including 
setting  up  a  first-rate  color  prep  depart¬ 
ment.  If  you  possess  the  technical 
skills,  the  experience,  and  the  manager- 
ial  expertise  and  the  pre-press 
areas,  plus  you  have  a  personal  desire 
for  advancement,  we  would  like  to  talk 
with  you.  Please  send  your  resume  to  the 
Human  Resources  Department, 
Worcester  County  Newspapers,  25 
Elm  St.,  Southbridge,  MA  01550.  We 
offer  a  very  good  compensation  pack¬ 
age.  including  excellent  medical  and 
other  benefits. 

Equal  Opportunity  Employer 


POSITIONS  WANTED 


ADMINISTRATIVE 


CONFIDENT,  CAPABLE,  PRINCIPLED 
businessman  wants  to  share  his  exper¬ 
tise  in  multi-dimensional  career.  Abili¬ 
ties  include:  Business  &  Personnel 
management,  salesmanship,  public 
relations  &  extensive  background  in 
credit  &  collections.  Needs  challenge  & 
latitude  to  insure  mutual  success. 
Resume  sent  on  request.  Reply  Box 
2080  Editor  &  Publisher. 


ART/GRAPHICS 


DO  YOUR  PAGES  NEED  PUNCH?  Artist 
with  10  plus  years  "hands-on"  experi¬ 
ence  can  deliver  with  award  winning 
illustrations,  fresh  designs  of  news 
feature  pages  and  creative  maps  charts 
that  entertain  as  well  as  inform.  Exper¬ 
ienced  in  all  areas  of  color  production.  I 
seek  a  position  which  challenges  my 
abilities  in  an  atmosphere  of  creative 
growth.  Will  relocate  for  the  right  posi¬ 
tion.  Call  Jim  at  (607)  625-4573. 


EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


CIRCULATION 


34  YEARS  CIRCULATION  experience 
with  5  daily  newspape.'s,  including 
circulation  manager  experience  with 
4,000  daily,  8,000  daily,  12,000 
daily.  Gene  E.  Springer,  Box  651, 
Williston,  North  Dakota  53802-0651  or 
call  (701)  572-3119.  Seek  work  with 
daily  newspaper. 


CIRCULATION  SALES- 
Professional  seeks  new  challenge.  8 
years  experience.  Consider-  All  Zones. 
Call  (907)  337-0325  for  Matt. 

PROMOTION  MANAGER-We  are  look-  -dcath/c  DoocrccinMni - 

ing  for  a  creative  professional  with  copy-  P^^O^ESSKJNAL  exper- 

writing  skills  and  experience  in  produc-  jfiticed  in  all  phases  of  metro  operations 
ing  magazine  ads.  direct  mail  pieces  looking  for  new  challenges  and  rewards, 
and  presentations  that  sell  advertising  Box^^2U3^^^Editor^&^^Publisher^^^^ 
space  and  subscriptions  for  a  leading  cniT/-»Diiii 

New  York  weekly  trade  magazine.  Send  cDITOHIAL 

complete  resume  tO:  Box  2088,  Editor  AGGRESSIVE  CITY  EDITOR  seeks  new 
&  Publisher.  challenge;  5  years  reporter,  5  years 

management  can  edit,  layout,  organize, 
inspire,  do  special  projects;  won’t  quit 
til  job  done  right;  management  job 
Zones  4,5,9.  Write  Box  2104,  Editor  & 
Publisher. 


AWARD  WINNING  PRO;  proven  editor, 
leader  seeks  new  opportunity  to  help 
give  your  news  room  that  tradition.  Box 
2136,  Editor  &  Publisher. 


COLUMNIST:  Does  your  top  gun  shoot 
blanks?  Hear  that  hum  outside  your 
office-  are  the  readers  snoring  to  death? 
Wake  them  up  with  wit,  passion,  drama. 
FYize-winning  feature  writer  on  a  major 
daily  wants  column.  I'll  make  your  day 
3  times  a  week.  Box  2129,  Editor  & 
Publisher. 


Elm  St.,  Southbridge.  MA  01550.  We  EXECUTIVE  EDITOR  seeks  editor 
offer  a  very  good  compensation  pack-  general  manager  post  after  8  years 
age.  including  excellent  medical  and  directing  75-person  newsroom  for 
other  benefits  prestige  Chicago  community  paper 

Equal  Opportunity  Employer  group.  Practiced  at  strategic  planning, 
interdepartment  task  forces  and  meet- 
ing  market  needs. 

Walter  Kelly 

DA  C I T I A  M  C  7064  N .  Sheridan  508 

r  WWl  I  lwPi9  Chicago.  IL  60626 

FLEXIBLE  REPORTER  and  fine  writer 
with  six  years  experience  seeks  job  with 
■  ■  a  IB AM  daily.  Any  Zone.  Environment. 

outdoors,  politics,  courts,  police,  inves¬ 
tigative.  Don’t  pass  me  by.  The  price  of 
a  stamp  buys  you  a  tidy  clip  package 
well  worth  reading.  Box  2072,  Editor  & 
Publisher. 


RETIRED  NEWS  editorial  teacher  LIFESTYLE  reporter,  columnist  now  on 
seeks/temporary  assignment  with  metro  seeks  new  challenges  covering 


POSITIONS  WANTED 


MINORITY  JOURNEYMAN,  wordsmith 
seeks  copy  editing  job  on  metro  daily. 
MA  from  Missouri.  10  years  in  reporting 
and  editing.  Crisp  Heads,  tight  editing. 
(718)  853-9057. 


MANAGING  EDITOR  with  five  years 
experience  in  all  aspects  of  newspaper 
production  seeks  copy  editor  or 
management  position  on  small  to 
medium-sized  daily  that’s  not  afraid  to 
print  the  news,  regardless  of  who’s 
involved.  Call  Kit  Anderson  at  (918) 
458-9057. 


PULITZER  PRIZE  winning  reporter, 
fluent  in  Spanish  and  fresh  from  law 
school  is  looking  for  reporting  or  copy  e- 
diting  job.  Box  2073,  Editor  & 
Publisher. 


PULITZER-PRIZE  NOMINEE  Award¬ 
winning  reporter  with  9  years  daily 
experience  seeks  writing  position  on 
large  daily.  Box  2045.  Editor  & 
Publisher. 


SEEKING  WORK  IN  WALES 
Excellent  writer  yearns  for  employment 
in  Wales.  Currently  Managing  Editor  for 
3  monthlies  (one  nat’l)  Write:  C'o  J. 
Chicurel,  723  W.  Walnut  St.,  Long 
Beach,  NY  11561  or  call  (516) 
,431-3326  eves. 


SPORTSEDITOR  and  columist  seeks 
sports  writing  position  on  AM  daily. 
Award-winning  journalist  experience 
covering  Masters  golf,  pro  football, 
major  college  sports.  Box  2102,  Editor 
&  Publisher, 


SPORTS  VET  seeks  move  to  mid-major 
metro  or  suburban  as  No.l,  No. 2  or 
beat  assignment.  Excellent  leader, 
organizer,  reporter,  editor,  administra¬ 
tor.  Computer  and  people  oriented.  Call 
Chuck  (914)  428-6111. 


TIRED  OF  features  that  rehash  stats 
and  game  highlights  instead  of  huma¬ 
nizing  athletes?  Bored  with  cliched 
game 

stories  that  lack  imagination?  Frus¬ 
trated  by  columns  that  fail  to  entertain 
and  inform?  If  not  don’t  write  this  Zone 
6  sports  writer.  Box  2141,  Editor  &, 
Publisher. 


VERSATILE  SPORTS  writer,  who  turns 
out  snappy  columns,  can  edit,  layout 
and  specializes  in  writing  about  running 
seeks  challenging  new  position.  Box 
2092, 

Editor  &  Publisher. 


WHEELCHAIR-USER-has  covered 
youth  and  local  sports  for  small  week¬ 
lies  for  11  years-looking  for  position  on 
small  to  medium  sized  daily-will  write 
on  any  topic  as  needed-will  consider 
any  zone-Contact  Mike  (516) 
669-6116. 


POSITIONS  WANTED 


VETERAN  SPORTS 

writer  reporter,  experienced  on  aH  beats 
-  football,  basketball,  baseball.  ''■•x;k- 
ey.  horses  (picks  &  coverage),  every¬ 
thing  from  bocce  to  curling  to  equest¬ 
rian,  seeks  relocation.  Personable, 
computer  oriented,  energetic.  Call 
Chuck  (914)  428-6111. 


WRITER  EDITOR  PUBLIC 
RELATIONS  REP 

18-year  veteran  columnist  leading  Flori¬ 
da  business  legal  daily  seeks  new  affili¬ 
ation.  Wide  range  interests  expertise: 
real  estate,  community  affairs,  travel, 
dining,  entertainment.  Over  30  years 
background  as  writer,  editor,  public 
relations  marketing  rep  Florida  &  native 
NYC.  Heavy  contacts  Florida  business 
community.  Free  to  travel.  Breezy, 
upbeat  literary  style.  Love  people,  new 
places  &  trying  out  fresh  innovative 
ideas!  Contact  Peg  Kehaya,  (30'') 
558-0355  or  Apt.  408,  Fairway  PalrriS, 
6990  NW  186  St.,  Miami,  FL  33015. 


FREELANCE 


FREE-LANCE  for  you  at  Women’s  Open 
golf  (7/23-26)  and  NASCAR  at  Pocono 
(7/19)  and  Watkins  Glen  (8'9).  15  years 
experience.  Phone  (717)  342-3444. 


PHOTOJOURNALISM 


PHOTOJOURNALIST-  Sole  shooter  at 
5-per-week  daily  seeks  staff  spot  on 
metro/suburb  daily.  Contact  Box  2140, 
Editor  &  Publisher. 


PRESSROOM 


TIME  SERVED  PRESSMAN,  25  years 
Goss  Headliner  experience.  Looking  for 
opportunity  with  metropolitan  newspap¬ 
er;  willing  to  relocate.  Excellent  refer¬ 
ences  available.  Box  2029,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-15  years 
experience.  All  aspects  of  production 
from  computers  to  distribution.  News¬ 
paper  or  commercial.  Small  to  double¬ 
width  presses.  Box  1996,  Editor  & 
Publisher, 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 


university/in  D.C.  area,  (317)1  real  stories  about  real  people.  Box 
289-4908.  I  2113,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June  27,  1987 


SHOP  TALK  AT  THIRTY - 

Journalism  students  seek  greater  truth 


By  Micheal  J.  Bugeja 

The  typical  mission  of  an  ethics 
class  is  to  make  students  memorize 
the  “thou  shalls”  and  “shall  nots"  of 
the  media. 

At  the  E.W.  Scripps  School  of 
Journalism,  students  take  a  more  uni¬ 
versal  approach.  They  study  the 
definition  of  truth.  They  study  culture 
and  social  mores.  They  learn  to  think, 
analyze,  read  and  write. 

Then  they  grade  the  media. 

After  10  intensive  weeks,  students 
at  Ohio  University  have  been  able  to 
identify  one  cultural  problem  and 
dozens  of  specific  issues  that  affect 
the  media  in  the  1980s. 

Consider  the  year  these  young  jour¬ 
nalists  have  had,  beginning  with  the 
Space  Shuttle  explosion.  The  media, 
particularly  television,  likened  the 
tragedy  to  the  killing  of  John  F.  Ken¬ 
nedy  and  expressed  deep  national 
mourning.  There  was  a  critical  differ¬ 
ence,  missed  in  large  part  by  the 
media,  but  not  by  the  students. 

The  JFK  assassination  unified  a 
generation,  endowing  it  with  ideals; 
the  Challenger  explosion  symbolized 
the  failure  of  technology,  eroding  the 
dreams  of  the  “Computer  Genera- 


(Bugeja  is  an  associate  professor  at 
the  E.W.  Scripps  School  of  Journal¬ 
ism,  Ohio  University.) 


tion." 

One  generation  went  to  the  moon, 
another  stayed  home.  In  the  late 
1960s  and  early  1970s,  when  many 
editors  were  being  educated  or 
trained,  readers  wanted  to  know  the 
“how"  behind  the  story.  How  are  we 
going  to  get  to  the  moon?  How  are  we 
going  to  achieve  detente  ?  How  are  we 
going  to  end  racial  unrest?  The 
Vietnam  War?  Inflation?  The  fuel 
shortage? 

In  the  1980s,  readers  want  to  know 
the  “why"  behind  the  story.  Why  is 
our  foreign  policy  in  disarray?  Why 
does  terrorism  exist?  Why  has  tele- 
vangelism  overtaken  the  airwaves? 
W//V  do  we  get  AIDS?  VV7/y  are  teen¬ 
agers  killing  themselves  in  record 
numbers?  Why  did  the  Space  Shuttle 
explode? 

These  were  some  of  the  issues  in 
ethics  class,  along  with  a  larger  cul¬ 
tural  problem  that  may  be  of  interest 
to  the  media:  While  the  world  has 
become  more  complex,  many  editors 
cover  it  with  a  “how"  mentality. 
Apply  that  to  the  Space  Shuttle 
tragedy,  and  we  learn  about  O-rings. 

The  emerging  generation  wants 
more.  Stereotyped  as  throwbacks  to 
the  1950s  —  conservative  and  career- 
oriented  —  these  students  have 
become  unsure  of  their  place  in  the 
world.  They  may  be  quiet  and  rela¬ 
tively  well-behaved  at  the  moment, 
but  they  are  also  more  observant. 


They  see  patterns. 

Bobbie  Termeer,  for  instance, 
writes  about  her  experiences  as  an 
intern  for  Countdown,  a  magazine 
that  covers  Space  Shuttle  informa¬ 
tion.  Iti  her  paper,  which  concerned 
an  enterprise  story  about  NASA,  she 
takes  a  tangent  and  comments  on  the 
sameness  of  blockbuster  news. 

“What  did  you  know  and  when  did 
you  know  it?  That  line  has  been  heard 
mrrre  times  in  the  past  year  than  one 
would  care  to  think  about.  It  began 
with  the  Challenger  disaster  and  con¬ 
tinues  with  the  Iran-Contra  affair." 

Complex  stories  should  be  covered 
by  newspapers  and  magazines  with 
more  depth  and  meaning.  “People 
need  something  substantial  in  their 
hands  to  read,  study,  think  about  in 
order  to  come  to  their  own  conclu¬ 
sions." 

In  effect,  to  answer  the  question 
why. 

Students  believe  the  “why"  is  par¬ 
ticularly  lacking  in  another  story  that 
affects  them:  suicide.  Many  of  them 
know  teen-agers  who  have  killed 
themselves.  A  few  know  the  reasons, 
but  they  are  the  type  of  reasons  an 
editor  may  dislike  because  they  deal 
with  larger  issues  of  society  and  val¬ 
ues.  They  are  not  easily  packaged 
with  inverted  pyramids  that  fit  the 
format  or  feature  stories  with  anec¬ 
dotal  leads  before  the  nut  graph. 

Take,  for  instance,  the  case  of  the 
teen-age  girl  who  lived  in  a  wealthy 
suburban  neighborhood.  Fthics  stu¬ 
dent  Kris  Willis  knew  her  and  some  of 
her  dreams,  which  included  model¬ 
ing.  “With  her  long  legs,  curly  Jet- 
black  hair,  and  brilliant  green  eyes  set 
in  toffee-colored  skin,  she  was  a 
heartstopper  at  the  age  of  16,"  Willis 
writes. 

Reared  by  a  single  parent,  the  girl 
assumed  she  was  a  dark-complected 
white  person.  “She  would  say,  ‘  1  just 
got  lucky  enough  to  have  skin  that 
always  looks  tan.'" 


Bonding 
Protection 


'The  New  York  Times,  The  Wall 
Street  Journal,  USA  TODAY,  and 
Donrey  Media  Group  all  realize  the 
importance  of  independent  contractor 
bonding. 


That’s  why  they  use  the  Weinberg 
Plan.  Call  for  details  about  Carrier 
and  Dealer  Bonding.  Ask  about 
carrier  insurance,  too. 


(2D)  474-5594  Deane 


1754  WESTWOOD  BOULEVARD 
I.OS  ANGELES.  CALIEORNIA  m)24 
OriginuJor;  Newspaper  Iniiependent 
Omtraeior  Btmd.  Carrier  Accident  Insurance 


WEINBERG 

INSURANCE  AGENCY.  INC. 


Then  the  girl’s  life  changed  dra¬ 
matically.  Willis  writes,  “The  sum¬ 
mer  was  supposed  to  be  the  best  ever. 
It  was  going  to  be  her  junior  year:  she 
was  co-captain  for  the  varsity  cheer¬ 
leading  squad  and  dated  the  best¬ 
looking  guy  in  school.  She  had  big 
plans.  Now  the  once  confident  go-get¬ 
ter  had  no  idea  who  she  was,  what  she 
was  or  where  she  fit  in.  Our  suspi¬ 
cions  were  confirmed:  she  had 
learned  that  her  father  was  black." 

(Continued  on  paf>e  34) 
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Kruger  newsprint 
makes  color  irresistible 


Advertisers  and  their  agencies  want  color 
that  jumps  off  the  page  and  demands  to  be  noticed 
And  that’s  just  what  they  get  with  Kruger  newsprint 
We’ve  developed  papermaking  technology  that 
can  dramatically  improve  your  color  reproduction 

and  registration. 

For  samples  and  specifications,  contact  a  Kruger 
sales  representative  or  our  New  York  Sales  Office; 

489-  5th  Ave.  New  York,  NY  10017 
[212)  697-9700 
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Kruger 

We’re  making  news  in 
newsprint  technology. 


LITERACY  PROGRAMS  OPEN 
BOOKS  AND  MINDS 


Last  year  Scripps  Howard  launched  a 
battle  against  illiteracy.  Joining  with 
national  organizations,  community 
groups  and  committed  individuals, 
Scripps  Howard  and  other  media  com¬ 
panies  have  begun  to  make  a  difference. 

Through  literacy  grants  from  the 
Scripps  Howard  Foundation,  11  Scripps 
Howard  newspapers  have  created  or  sup¬ 
ported  programs  in  their  communities 
and  regions.  They  are : 

The  Albuquerque  Tribune  for  a  program  spon¬ 
sored  by  Literacy  Volunteers  of  Albuquerque,  a  project  of 
the  Mayor’s  Council  on  Adult  Literacy. 

Birmingham  Post-Herald  for  the  Jefferson  County 
Board  of  Education’s  mmate  illiteracy  program. 

The  Cincinnati  Post  for  the  local  YWCAs  Let  Every 
Adult  Read  Now  program. 

The  Commercial  Appeal  for  a  two-day  literacy 
symposium. 

El  Paso  Herald-Post  for  its  com¬ 
prehensive  ’  ‘Year  of  the  Printed  Word" 
project,  also  a  how-to  booklet, '  ’A  Tes¬ 
tament  from  El  Paso,’  ’  sent  to  all  daily 
newspapers  in  the  US. 

The  Evansville  Courier  for  the 
Reading  Rainbow  project,  the  YWCAs 
Regional  Reading  Aid  program. 

Friendship  Ministries  and  the  Coalition  on  Adult 
Literacy. 

The  Kentucky  Post  for  the  Kentucky  Educational 
Television  Fund  for  Excellence. 

The  Knoxville  News-Sentinel  for  the  Knox 
County  Program  for  Adult  Literacy. 

The  Pittsburgh  Press  for  the  Greater  Pittsburgh 
Literacy  Council. 

Rocky  Mountain  News  for  the  Colorado  Literacy 
Assistance  Center. 

The  Stuart  News  for  Learn  to  Read  of  St.  Lucie 
County  and  the  Martin  County  Literacy  Council. 

What  is  your  newspaper  doing  to  open 
books  and  minds? 

If  you'd  like  a  copy  of  "A  Testament  from  El  FdsQ”  send 
$2.25  to  The  American  Society  of  Newspaper  Editors 
Fbxmdation,  PQ  Box  17004,  Washington,  DC  20041. 

SCRIPPS  HOWARD 
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